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LAMPIRAN 

Lampiran 01. Kuesioner Penelitian 

KUESIONER PENELITIAN 

UNIVESITAS PENDIDIKAN GANESHA 

FAKULTAS EKONOMI  

JURUSANMANAJEMEN 

 

Kepada 

Yth. Ibu/Bapak, Saudara/I 

Hal : Pengisian Kuesioner 

 

Dengan Hormat, 

Sehubungan dengan  penyelesaian tugas akhir skripsi yang sedang 

saya lakukan di Program Studi S1 Manajemen, Fakultas Ekonomi, 

Universitas Pendidikan Ganesha, saya bermaksud mengadakan penelitian 

yang berjudul “Pengaruh Kualitas Pelayanan, dan Store Atmosphere 

Terhadap Keputusan Pembelian di Kedai Solusi Kopi Singaraja 

Maka dengan ini, saya  mohon kesediaan Bapak/Ibu, 

Saudara/iuntuk berkenan mengisi kuesioner ini.. Atas kesediaan dan 

bantuan Bapak/Ibu, Saudara/i yang turut berpartisipasi dalam mengisi 

kuesioner penelitian ini, saya ucapkan terimakasih. 

Singaraja 

Peneliti 

 

 

 

 

Ngakan Agung Renaldi Harto. S. 

NIM. 1817041257 
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KUESIONER PENELITIAN 

Pengaruh Kualitas Pelayanan, dan Store Atmosphere Merek Terhadap 

Keputusan Pembelian di kedai Solusi Kopi 

 

A. Identitas Responden 

1. Nama   : ………………………….. 

2. Jenis Kelamin : ………………………….. 

3. Usia   : ………………………….. 

4. Alamat : ………………………….. 

     Laki - laki 

      Perempuan 

5. Pernah Melakukan Pembelian dikedai Solusi Kopi Singaraja 

     Ya 

     Tidak 

Jika anda menjawab YA, silakan lanjutkan mengisi kuesioner, namun jika 

menjawab TIDAK silakan berhenti untuk mengisi kuesioner. 

 

B. PetunjukPengisianKuesioner 

Silakan anda pilih jawaban yang menurut anda paling sesuai dengan  kondisi 

anda dengan memberi tanda centang (✓) pada jawaban yang tersedia. 

Keterangan : 

SS  : Sangat Setuju 

S  : Setuju 

N  : Netral 

TS  : Tidak Setuju 

STS : Sangat Tidak Setuju 
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C. Draft Pertanyaan 

Kualitas Pelayanan 

No 
Pernyataan SS S N TS STS 

Kualitas Produk 5 4 3 2 1 

1. 

Pelayanan yang diberikan karyawan di solusi 

kopi sangat memuaskan sehingga memutuskan 

membeli kopi di kedai solusi kopi 

     

2. 

Image pelayanan pada solusi kopi sangat baik 

di mata masyarakat, sehingga saya membeli 

kopi di kedai solusi kopi 

     

3. 

Karyawan di kedai solusi kopi berinteraksi 

dengan pelanggan secara ramah sehingga saya 

memutuskan membeli kopi di kedai solusi kopi 

     

 

Store Atmosphere 

No 
Pernyataan SS S N TS STS 

Store Atmosphere 5 4 3 2 1 

1. Desain toko di kedai solusi kopi sangat menarik      

2. 
Tata letak furnicer di kedai solusi kopi sangat 

menarik 

     

3. 
Penyajian audio fisual di Kedai Solusi Kopi 

sangat menarik 

     

4 
Merchandise yang diberikan di kedai solusi 

kopi sangat menarik 

     

 

Keputusan Pembelian 

No 
Pernyataan SS S N TS STS 

Keputusan Pembelian 5 4 3 2 1 

1. 
Saya memutuskan membeli produk di solusi kopi 

dibandingkan produk sejenis yang lain 

     

2. 
Saya sudah terbiasa melakukan pembelian di 

kedai solusi kopi 

     

3. 

Saya memutuskan membeli produk di kedai 

solusi kopi lalu merekomendasikan ke orang 

lain 

     

4. 
Produk yang dihasilkan sangat baik membuat 

saya ingin melakukan pembelian ulang 
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Lampiran 02. Data Jumlah Penjualan Produk Pada Kedai Solusi Kopi Di 

Daerah Singaraja pada Bulan April-September 2021 

 

 

 

 

 

 

 

 

  

 

No Bulan PenjualanProduk 

1 April 548 

2 Mei 564 

3 Juni 530 

4 Juli 463 

5 Agustus 457 

6 September 423 

7 Oktober 419 

8 November 406 
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Lampiran 03. Hasil Tabulasi Data Kuesioner 

X1.1 X1.2 X1.3 X1 X2.1 X2.2 X2.3 X2.4 X2 Y1 Y2 Y3 Y4 Y

1 4 4 4 12 4 4 4 4 16 4 4 4 4 16

2 4 4 4 12 3 4 4 3 14 4 4 4 4 16

3 4 4 4 12 4 4 4 4 16 4 4 4 4 16

4 4 4 5 13 3 4 3 3 13 3 5 3 4 15

5 3 3 4 10 4 3 4 3 14 3 3 3 3 12

6 4 4 4 12 4 4 4 4 16 4 4 4 4 16

7 3 2 5 10 3 3 1 2 9 3 4 2 1 10

8 4 4 4 12 4 4 4 4 16 4 4 4 4 16

9 4 4 4 12 4 4 4 4 16 4 4 4 4 16

10 5 5 5 15 5 5 5 5 20 5 5 5 5 20

11 4 4 3 11 3 4 1 4 12 4 3 4 5 16

12 4 4 4 12 3 3 4 5 15 4 4 3 3 14

13 5 5 5 15 5 4 4 4 17 4 4 4 4 16

14 4 4 4 12 4 4 4 4 16 4 4 4 4 16

15 4 4 3 11 3 3 3 3 12 4 4 4 4 16

16 4 4 5 13 5 5 5 5 20 4 5 5 5 19

17 4 4 4 12 4 4 4 4 16 4 4 4 4 16

18 5 5 5 15 4 4 4 4 16 4 5 5 5 19

19 4 4 3 11 3 4 3 4 14 4 4 3 4 15

20 5 4 4 13 4 3 4 3 14 4 3 4 4 15

21 5 5 5 15 4 4 5 4 17 5 5 4 4 18

22 5 4 4 13 3 4 4 4 15 3 4 4 4 15

23 5 5 5 15 5 5 5 5 20 5 5 5 5 20

24 1 3 3 7 3 3 3 3 12 3 3 3 3 12

25 5 5 4 14 4 4 4 4 16 4 4 4 4 16

26 4 4 3 11 3 3 4 4 14 3 3 3 4 13

27 4 4 5 13 5 4 5 5 19 5 5 4 5 19

28 4 4 4 12 4 4 4 4 16 4 4 4 4 16

29 4 4 4 12 4 4 4 4 16 4 4 4 4 16

30 4 4 4 12 5 4 3 3 15 3 5 4 4 16

31 4 4 4 12 4 4 4 4 16 4 4 4 4 16

32 5 5 5 15 4 5 4 4 17 4 4 4 4 16

33 5 4 4 13 5 5 4 4 18 4 5 5 5 19

34 5 5 5 15 4 4 4 4 16 4 4 4 5 17

35 5 5 5 15 5 5 5 5 20 4 4 5 5 18

36 4 4 4 12 4 4 4 4 16 4 4 4 4 16

37 5 4 5 14 5 5 5 5 20 5 5 5 4 19

38 4 4 4 12 5 5 4 4 18 4 3 4 4 15

39 5 5 5 15 5 5 5 5 20 5 5 5 5 20

40 4 4 4 12 4 4 4 4 16 4 4 4 4 16

KUALITAS PELAYANAN STORE ATMOSPHERE KEPUTUSAN PEMBELIAN

No
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Lanjutan tabulasi data  

X1.1 X1.2 X1.3 X1 X2.1 X2.2 X2.3 X2.4 X2 Y1 Y2 Y3 Y4 Y

41 4 3 4 11 4 4 5 3 16 3 3 3 4 13

42 4 3 4 11 4 3 3 3 13 3 3 3 4 13

43 4 4 4 12 4 4 4 4 16 4 4 4 4 16

44 5 5 5 15 5 5 4 5 19 5 5 5 5 20

45 4 3 4 11 4 4 5 4 17 2 3 2 2 9

46 4 4 4 12 4 4 4 4 16 3 4 4 4 15

47 4 3 4 11 5 4 4 4 17 3 3 3 4 13

48 4 4 3 11 4 3 4 4 15 3 4 3 3 13

49 4 4 5 13 4 4 5 4 17 4 4 4 5 17

50 2 3 1 6 4 2 3 2 11 2 2 2 1 7

51 5 4 5 14 4 4 5 5 18 5 4 5 5 19

52 5 5 5 15 5 5 5 4 19 3 4 5 4 16

53 5 4 5 14 5 4 4 5 18 5 4 3 5 17

54 4 3 4 11 4 4 4 3 15 3 3 3 3 12

55 5 4 4 13 3 5 5 5 18 5 4 4 4 17

56 4 5 3 12 2 3 4 3 12 4 4 5 4 17

57 3 4 5 12 5 5 4 3 17 5 4 2 1 12

58 5 4 4 13 2 2 4 4 12 5 4 4 1 14

59 4 3 4 11 2 2 5 5 14 2 2 4 5 13

60 4 5 2 11 4 5 4 5 18 5 4 4 4 17

61 5 4 4 13 4 4 5 4 17 4 4 4 3 15

62 4 4 3 11 5 5 4 4 18 4 4 5 3 16

63 4 5 4 13 5 4 4 5 18 4 5 4 4 17

64 4 4 4 12 4 4 4 4 16 4 4 5 5 18

65 4 5 4 13 4 4 5 4 17 5 4 4 5 18

66 5 4 5 14 5 4 4 5 18 4 5 4 4 17

67 4 5 5 14 4 4 5 4 17 5 4 4 5 18

68 5 4 4 13 4 4 5 5 18 5 4 5 4 18

69 4 5 4 13 4 5 5 4 18 5 4 4 1 14

70 3 4 4 11 3 4 4 3 14 3 4 3 4 14

KUALITAS PELAYANAN STORE ATMOSPHERE KEPUTUSAN PEMBELIAN

No
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Lampiran 04. Hasil Uji Validitas Sampel Kecil 

X1. KUALITAS PELAYANAN 

Correlations 

 X1.1 X1.2 X1.3 TOTAL 

X1.1 

Pearson Correlation 1 ,792** ,416* ,913** 

Sig. (2-tailed)  ,000 ,022 ,000 

N 30 30 30 30 

X1.2 

Pearson Correlation ,792** 1 ,295 ,846** 

Sig. (2-tailed) ,000  ,113 ,000 

N 30 30 30 30 

X1.3 

Pearson Correlation ,416* ,295 1 ,690** 

Sig. (2-tailed) ,022 ,113  ,000 

N 30 30 30 30 

TOTAL 

Pearson Correlation ,913** ,846** ,690** 1 

Sig. (2-tailed) ,000 ,000 ,000  

N 30 30 30 30 

 

X2. STORE ATMOSMPHERE 

Correlations 

 X2.1 X2.2 X2.3 X2.4 TOTAL 

X2.1 

Pearson Correlation 1 ,617** ,599** ,483** ,814** 

Sig. (2-tailed)  ,000 ,000 ,007 ,000 

N 30 30 30 30 30 

X2.2 

Pearson Correlation ,617** 1 ,452* ,617** ,772** 

Sig. (2-tailed) ,000  ,012 ,000 ,000 

N 30 30 30 30 30 

X2.3 

Pearson Correlation ,599** ,452* 1 ,648** ,862** 

Sig. (2-tailed) ,000 ,012  ,000 ,000 

N 30 30 30 30 30 

X2.4 

Pearson Correlation ,483** ,617** ,648** 1 ,833** 

Sig. (2-tailed) ,007 ,000 ,000  ,000 

N 30 30 30 30 30 

TOTAL 

Pearson Correlation ,814** ,772** ,862** ,833** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 30 30 30 30 30 
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Y. KEPUTUSAN PEMBELIAN 

Correlations 

 Y1 Y2 Y3 Y4 TOTAL 

Y1 

Pearson Correlation 1 ,455* ,633** ,576** ,796** 

Sig. (2-tailed)  ,012 ,000 ,001 ,000 

N 30 30 30 30 30 

Y2 

Pearson Correlation ,455* 1 ,489** ,397* ,702** 

Sig. (2-tailed) ,012  ,006 ,030 ,000 

N 30 30 30 30 30 

Y3 

Pearson Correlation ,633** ,489** 1 ,835** ,908** 

Sig. (2-tailed) ,000 ,006  ,000 ,000 

N 30 30 30 30 30 

Y4 

Pearson Correlation ,576** ,397* ,835** 1 ,873** 

Sig. (2-tailed) ,001 ,030 ,000  ,000 

N 30 30 30 30 30 

TOTAL 

Pearson Correlation ,796** ,702** ,908** ,873** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 30 30 30 30 30 
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Lampiran 05. Hasil Uji Validitas Sampel Besar 

X1. KUALITAS PELAYANAN 

Correlations 

 X1.1 X1.2 X1.3 TOTAL 

X1.1 

Pearson Correlation 1 ,554** ,512** ,866** 

Sig. (2-tailed)  ,000 ,000 ,000 

N 70 70 70 70 

X1.2 

Pearson Correlation ,554** 1 ,284* ,745** 

Sig. (2-tailed) ,000  ,017 ,000 

N 70 70 70 70 

X1.3 

Pearson Correlation ,512** ,284* 1 ,775** 

Sig. (2-tailed) ,000 ,017  ,000 

N 70 70 70 70 

TOTAL 

Pearson Correlation ,866** ,745** ,775** 1 

Sig. (2-tailed) ,000 ,000 ,000  

N 70 70 70 70 

 

X2. STORE ATMOSPHERE 

Correlations 

 X2.1 X2.2 X2.3 X2.4 TOTAL 

X2.1 

Pearson Correlation 1 ,643** ,319** ,346** ,757** 

Sig. (2-tailed)  ,000 ,007 ,003 ,000 

N 70 70 70 70 70 

X2.2 

Pearson Correlation ,643** 1 ,366** ,447** ,798** 

Sig. (2-tailed) ,000  ,002 ,000 ,000 

N 70 70 70 70 70 

X2.3 

Pearson Correlation ,319** ,366** 1 ,561** ,740** 

Sig. (2-tailed) ,007 ,002  ,000 ,000 

N 70 70 70 70 70 

X2.4 

Pearson Correlation ,346** ,447** ,561** 1 ,765** 

Sig. (2-tailed) ,003 ,000 ,000  ,000 

N 70 70 70 70 70 

TOTAL 

Pearson Correlation ,757** ,798** ,740** ,765** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 70 70 70 70 70 
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Y. KEPUTUSAN PEMBELIAN 

Correlations 

 Y1 Y2 Y3 Y4 TOTAL 

Y1 

Pearson Correlation 1 ,577** ,519** ,258* ,732** 

Sig. (2-tailed)  ,000 ,000 ,031 ,000 

N 70 70 70 70 70 

Y2 

Pearson Correlation ,577** 1 ,526** ,323** ,743** 

Sig. (2-tailed) ,000  ,000 ,006 ,000 

N 70 70 70 70 70 

Y3 

Pearson Correlation ,519** ,526** 1 ,610** ,859** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 

N 70 70 70 70 70 

Y4 

Pearson Correlation ,258* ,323** ,610** 1 ,759** 

Sig. (2-tailed) ,031 ,006 ,000  ,000 

N 70 70 70 70 70 

TOTAL 

Pearson Correlation ,732** ,743** ,859** ,759** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 70 70 70 70 70 
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Lampiran 06. Hasil Uji Reliabilitas Sampel Kecil 

X1. KUALITAS PELAYANAN 

Reliability Statistics 

Cronbach's Alpha N of Items 

,752 3 

 

X2. STORE ATMOSPHERE 

Reliability Statistics 

Cronbach's Alpha N of Items 

,828 4 

 

Y. KEPUTUSAN PEMBELIAN 

Reliability Statistics 

Cronbach's Alpha N of Items 

,837 4 
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Lampiran 07. Hasil Uji Reliabilitas Sampel Besar 

X1. KUALITAS PELAYANAN 

Reliability Statistics 

Cronbach's Alpha N of Items 

,708 3 

 

X2. STORE ATMOSPHERE 

Reliability Statistics 

Cronbach's Alpha N of Items 

,762 4 

 

Y. KEPUTUSAN PEMBELIAN 

Reliability Statistics 

Cronbach's Alpha N of Items 

,763 4 
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Lampiran 08. Hasil Uji Asumsi Klasik 

1. Normalitas  

 
 

 
 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 70 

Normal Parametersa,b 
Mean 0E-7 

Std. Deviation 1,58764686 

Most Extreme Differences 

Absolute ,170 

Positive ,062 

Negative -,170 

Kolmogorov-Smirnov Z 1,423 

Asymp. Sig. (2-tailed) ,035 

a. Test distribution is Normal. 

b. Calculated from data. 
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2. Uji Multikoliniearitas 

 

 

 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standard

ized 

Coefficie

nts 

t Sig. Correlations Collinearity 

Statistics 

B Std. 

Error 

Beta Zero-

order 

Partia

l 

Part Tolera

nce 

VIF 

1 

(Constant) ,371 1,506  ,247 ,806      

Kualitas 

Pelayanan 
,856 ,150 ,579 5,719 ,000 ,758 ,573 ,433 ,559 1,789 

Store 

Atmosphere 
,294 ,110 ,270 2,667 ,010 ,655 ,310 ,202 ,559 1,789 

a. Dependent Variable: Keputusan Pembelian 

 
3. heteroskedastisitas 

 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 2,177 ,877  2,481 ,016 

Kualitas Pelayanan -,127 ,087 -,234 -1,458 ,149 

Store Atmosphere ,042 ,064 ,104 ,650 ,518 
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a. Dependent Variable: Abs_Res 

 

Lampiran 09. Hasil Analisis Regresi Linier Berganda 

Variables Entered/Removeda 

Model Variables Entered Variables 

Removed 

Method 

1 

Store 

Atmosphere, 

Kualitas 

Pelayananb 

. Enter 

a. Dependent Variable: Keputusan Pembelian 

b. All requested variables entered. 

 

Model Summaryb 

Mod

el 

R R 

Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Change Statistics Durbin-

Watson R Square 

Change 

F 

Change 

df1 df2 Sig. F 

Change 

1 ,785a ,616 ,604 1,611 ,616 53,729 2 67 ,000 2,177 

a. Predictors: (Constant), Store Atmosphere, Kualitas Pelayanan 

b. Dependent Variable: Keputusan Pembelian 

ANOVAa 

Model Sum of Squares Df Mean Square F Sig. 

1 

Regression 278,948 2 139,474 53,729 ,000b 

Residual 173,923 67 2,596   

Total 452,871 69    

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), Store Atmosphere, Kualitas Pelayanan 

 

Correlations 

 Keputusan 

Pembelian 

Kualitas 

Pelayanan 

Store Atmosphere 

Pearson Correlation 

Keputusan Pembelian 1,000 ,758 ,655 

Kualitas Pelayanan ,758 1,000 ,664 

Store Atmosphere ,655 ,664 1,000 

Sig. (1-tailed) 

Keputusan Pembelian . ,000 ,000 

Kualitas Pelayanan ,000 . ,000 

Store Atmosphere ,000 ,000 . 

N 

Keputusan Pembelian 70 70 70 

Kualitas Pelayanan 70 70 70 

Store Atmosphere 70 70 70 
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Collinearity Diagnosticsa 

Model Dimension Eigenvalue Condition Index Variance Proportions 

(Constant) Kualitas 

Pelayanan 

Store Atmosphere 

1 

1 2,982 1,000 ,00 ,00 ,00 

2 ,011 16,446 ,98 ,10 ,25 

3 ,007 21,320 ,02 ,90 ,75 

a. Dependent Variable: Keputusan Pembelian 

 

Residuals Statisticsa 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 8,75 19,10 15,76 2,011 70 

Std. Predicted Value -3,486 1,664 ,000 1,000 70 

Standard Error of Predicted 

Value 
,201 ,749 ,313 ,116 70 

Adjusted Predicted Value 9,23 19,17 15,76 2,003 70 

Residual -5,795 2,821 ,000 1,588 70 

Std. Residual -3,597 1,751 ,000 ,985 70 

Stud. Residual -3,683 1,826 -,001 1,012 70 

Deleted Residual -6,076 3,068 -,004 1,676 70 

Stud. Deleted Residual -4,093 1,859 -,008 1,042 70 

Mahal. Distance ,085 13,914 1,971 2,505 70 

Cook's Distance ,000 ,219 ,019 ,037 70 

Centered Leverage Value ,001 ,202 ,029 ,036 70 

a. Dependent Variable: Keputusan Pembelian 
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