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ABSTRAKp 

 

 Penelitianpini bertujuanpuntuk menguji pengaruhlcitra merek dan 

kualitasyproduk teerhadap keputusanopembelian. Desainipenelitian yang di 

gunakan dalamlpenelitian ini adalahlkuantitatif. Subjek dalam penelitianiini 

adalah citralmerek dan kualitaslproduk terhadap keputusanlpembelian 

produk cleo dan objek dalam penelitianlini adalah pada mahasiswa jurusan 

manajemen. Data yang di kumpulkan denganLkuesioner dan diPanalisis 

denganOanalisis regresillinier berganda. HasilPpenelitian meninjukan 

bahwa (1) citra merek dan kualitasgproduk berpengaruhPsignifikan 

terhadapLkeputusan pembelianYAir Mineral Cleo. (2) citraPmerek 

berpengaruhOpositif danKsignifikan terhadapNkeputusan pembelian Air 

Mineral Cleo. (3) Kualitas produk berpengaruh positif dan signifikan 

terhadaptkeputusanPpembelian Air Mineral Cleo. 
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    ABSTRACT 

 

 This study aims to test the influence of brand image and product 

quality on purchasing decisions. The research design used in this study is 

quantitative. The subject in this study is the brand image and product quality 

of cleo product purchase decisions and the object in this study is in students 

majoring in management. Data collected with questionnaires and analyzed 

with multiple linear regression analysis. The results of the study showed that 

(1) brand image and product quality had a significant effect on the 

purchasing decision of Cleo Mineral Water. (2) the brand image has a 

positive and significant effect on the purchasing decision of Cleo Mineral 

Water. (3) Product quality has a positive and significant effect on the 

purchasing decision of Cleo Mineral Water. 
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