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ABSTRAK 

 

Riset ini bersasaran guna menaksir imbas dari kualitas pelayanan dan juga store 

atmosphere baik dengan parsial maupun simultan terhadap kepuasan pelanggan 

pada Kintamani Eco Bike Coffee. Rancangan riset yang diaplikasikan dalam riset 

ini yakni kuantitatif kausal. Penentuan sampel dalam riset ini mengaplikasikan 

teknik metode non-probability sampling yakni purposive sampling. Jumlah sampel 

dalam riset ini sebanyak 90 responden. Instrumen yang diaplikasikan dalam 

pengumpulan statistik yakni dengan kuesioner dan teknik analisis yang 

diaplikasikan yakni analisis regresi linier berganda. impak dalam riset ini yakni: (1) 

kualitas pelayanan dan store atmosphere berimbas bermakna pada kepuasan 

pelanggan Kintamani Eco Bike Coffee. (2) kualitas pelayanan berimbas positif dan 

bermakna pada kepuasan pelanggan Kintamani Eco Bike Coffee. (3) store 

atmosphere berimbas positif dan bermakna pada kepuasan pelanggan Kintamani 

Eco Bike Coffee. 

 
Kata kunci: kepuasan pelanggan, kualitas pelayanan, store atmosphere 
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ABSTRACT 

 
This research aims to assess the impact of service quality and store atmosphere both 

partially and simultaneously on customer satisfaction at Kintamani Eco Bike Coffee. 

The research design applied in this research is causal quantitative. Determination of 

the sample in this research applies the technique of non-probability sampling method, 

namely purposive sampling. The number of samples in this research were 90 

respondents. The instrument used in collecting statistics is a questionnaire and the 

analysis technique used is multiple linear regression analysis. The impacts of this 

research are: (1) service quality and store atmosphere have a significant impact on 

Kintamani Eco Bike Coffee customer satisfaction. (2) service quality has a positive 

and meaningful impact on Kintamani Eco Bike Coffee customer satisfaction. (3) store 

atmosphere has a positive and meaningful impact on Kintamani Eco Bike Coffee 

customer satisfaction. 
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