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Lampiran 0 1. Data pengguna aplikasi TikTok Terbanyak di Dunia Tahun 

2020 
 



63 
 

 

Lampiran 0 2. Kuesioner Penelitian 
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Lampiran 0 3. Tabulasi Data Responden 

1. Keputusan Belanja 
 

No 
Keputusan Belanja 

Y.1 Y.2 Y.3 Y.4 Y 

1 4 4 4 4 16 

2 4 5 5 5 19 

3 4 5 4 4 17 

4 4 4 4 4 16 

5 4 5 4 4 17 

6 4 5 5 4 18 

7 4 4 4 4 16 

8 3 4 5 4 16 

9 3 3 3 3 12 

10 3 3 2 3 11 

11 5 5 5 5 20 

12 3 4 4 3 14 

13 5 5 5 5 20 

14 4 5 4 5 18 

15 3 3 3 4 13 

16 3 3 3 3 12 
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17 3 4 5 5 17 

18 4 5 5 5 19 

19 5 5 5 5 20 

20 4 5 4 4 17 

21 5 5 5 5 20 

22 4 5 5 5 19 

23 5 5 4 5 19 

24 3 5 4 4 16 

25 4 3 3 3 13 

26 4 5 5 5 19 

27 4 4 4 4 16 

28 3 4 4 4 15 

29 4 5 5 5 19 

30 5 5 5 5 20 

31 4 4 4 4 16 

32 5 5 4 4 18 

33 4 4 4 3 15 

34 4 4 4 4 16 

35 4 5 4 4 17 

36 5 4 4 4 17 

37 4 4 4 4 16 

38 5 4 3 4 16 

39 3 4 3 4 14 

40 2 3 3 4 12 

41 5 5 5 5 20 

42 4 3 3 3 13 

43 5 5 5 5 20 

44 4 4 4 3 15 

45 3 5 4 5 17 

46 2 3 3 3 11 

47 5 4 3 5 17 

48 5 4 4 4 17 

49 5 5 5 5 20 

50 4 5 4 4 17 

51 5 5 5 4 19 

52 5 4 4 4 17 

53 4 5 5 4 18 

54 4 4 3 3 14 

55 3 4 4 4 15 

56 5 5 4 5 19 

57 4 4 4 4 16 
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58 4 4 3 4 15 

59 5 5 4 5 19 

60 5 4 5 4 18 

61 5 5 4 4 18 

62 4 5 5 5 19 

63 5 3 4 5 17 

64 4 4 5 5 18 

65 5 5 4 4 18 

66 5 5 5 5 20 

67 4 5 5 5 19 

68 5 5 5 5 20 

69 5 5 5 5 20 

70 4 5 4 5 18 

71 4 5 5 5 19 

72 5 5 5 5 20 

73 5 5 4 4 18 

74 5 5 4 5 19 

75 4 4 4 4 16 

76 4 5 5 5 19 

77 4 5 5 5 19 

78 4 4 4 4 16 

79 5 5 5 5 20 

80 4 4 4 5 17 

81 5 5 5 5 20 

82 5 5 5 5 20 

83 4 5 5 5 19 

84 4 5 4 5 18 

85 4 5 5 5 19 

86 4 4 5 5 18 

87 4 5 5 5 19 

88 4 5 5 5 19 

89 5 5 5 5 20 

90 5 5 5 5 20 

91 5 4 4 4 17 

92 4 4 4 3 15 

93 4 5 5 5 19 

94 4 4 4 4 16 

95 5 5 5 5 20 

96 5 5 5 5 20 

97 5 5 5 5 20 

98 5 5 5 4 19 

99 5 5 5 4 19 

100 5 5 5 5 20 
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2. Citra Merek 
 

No 
Citra Merek 

X1.1 X1.2 X1.3 X1 

1 4 4 5 13 

2 5 5 5 15 

3 4 4 4 12 

4 4 5 4 13 

5 5 5 5 15 

6 5 5 4 14 

7 4 5 4 13 

8 5 5 4 14 

9 4 4 4 12 

10 3 3 3 9 

11 5 5 5 15 

12 4 4 4 12 

13 5 5 5 15 

14 5 5 5 15 

15 5 5 4 14 

16 4 4 4 12 

17 5 5 5 15 

18 5 5 5 15 

19 5 5 4 14 

20 5 5 3 13 

21 5 5 5 15 

22 5 5 5 15 

23 5 5 5 15 

24 4 5 4 13 

25 3 4 4 11 

26 5 5 4 14 

27 4 4 4 12 

28 4 4 4 12 

29 5 5 5 15 

30 5 5 4 14 

31 4 3 5 12 

32 5 4 4 13 

33 3 3 4 10 

34 4 4 4 12 

35 5 4 4 13 

36 4 3 4 11 

37 4 4 3 11 
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38 4 3 3 10 

39 4 4 2 10 

40 3 4 3 10 

41 5 4 4 13 

42 4 3 3 10 

43 5 5 5 15 

44 5 3 4 12 

45 4 5 3 12 

46 4 3 3 10 

47 5 5 5 15 

48 4 4 5 13 

49 5 5 5 15 

50 4 4 4 12 

51 5 4 2 11 

52 4 4 5 13 

53 5 3 4 12 

54 4 3 4 11 

55 4 4 3 11 

56 4 5 2 11 

57 3 4 4 11 

58 4 4 4 12 

59 5 5 4 14 

60 4 4 3 11 

61 5 5 4 14 

62 5 4 4 13 

63 3 4 4 11 

64 3 4 4 11 

65 3 4 4 11 

66 5 5 5 15 

67 5 5 5 15 

68 5 5 5 15 

69 5 5 5 15 

70 4 4 5 13 

71 5 5 5 15 

72 4 5 4 13 

73 4 4 4 12 

74 4 4 4 12 

75 4 4 4 12 

76 5 5 5 15 

77 5 5 5 15 

78 5 5 5 15 

79 5 5 5 15 

80 5 5 5 15 

81 5 5 5 15 
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82 5 5 5 15 

83 5 5 5 15 

84 4 4 5 13 

85 5 5 5 15 

86 5 5 5 15 

87 5 5 5 15 

88 5 5 5 15 

89 5 5 5 15 

90 5 5 5 15 

91 4 4 5 13 

92 4 5 4 13 

93 5 5 5 15 

94 4 4 4 12 

95 5 5 5 15 

96 5 5 5 15 

97 5 5 5 15 

98 4 4 4 12 

99 4 4 5 13 

100 5 5 5 15 

 

 
 

3. Electronic Word of Mouth 
 

No 
Electronic Word of Mouth 

X2.1 X2.2 X3.3 X2 

1 4 4 4 12 

2 5 4 5 14 

3 4 4 4 12 

4 4 4 5 13 

5 4 4 4 12 

6 5 4 4 13 

7 4 3 4 11 

8 4 3 3 10 

9 4 2 3 9 

10 3 3 3 9 

11 5 5 5 15 

12 3 3 3 9 

13 5 5 5 15 

14 4 4 4 12 

15 5 3 5 13 

16 3 3 3 9 

17 5 5 5 15 

18 5 5 4 14 

19 5 5 5 15 

20 3 4 5 12 
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21 5 2 5 12 

22 5 5 5 15 

23 5 4 5 14 

24 4 4 4 12 

25 4 3 4 11 

26 5 2 5 12 

27 4 4 4 12 

28 4 4 4 12 

29 5 5 5 15 

30 4 3 5 12 

31 4 4 4 12 

32 5 5 4 14 

33 4 3 4 11 

34 5 4 4 13 

35 4 5 4 13 

36 4 4 4 12 

37 4 4 4 12 

38 3 3 2 8 

39 2 3 3 8 

40 3 3 3 9 

41 5 5 5 15 

42 3 4 4 11 

43 5 5 5 15 

44 4 4 4 12 

45 4 5 4 13 

46 3 4 4 11 

47 5 4 5 14 

48 5 4 4 13 

49 5 5 5 15 

50 4 5 2 11 

51 5 5 5 15 

52 5 4 5 14 

53 5 5 5 15 

54 4 3 4 11 

55 3 3 3 9 

56 5 5 5 15 

57 4 2 4 10 

58 4 3 4 11 

59 5 5 5 15 

60 4 4 4 12 

61 5 5 4 14 
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62 5 4 4 13 

63 4 4 4 12 

64 3 4 5 12 

65 4 5 5 14 

66 5 5 5 15 

67 5 4 5 14 

68 5 5 5 15 

69 5 5 5 15 

70 5 4 4 13 

71 4 5 5 14 

72 4 5 5 14 

73 5 5 5 15 

74 4 4 4 12 

75 4 4 4 12 

76 4 5 5 14 

77 5 5 5 15 

78 5 4 4 13 

79 5 5 4 14 

80 4 5 5 14 

81 5 5 4 14 

82 5 5 5 15 

83 4 4 4 12 

84 5 5 5 15 

85 5 5 4 14 

86 4 5 5 14 

87 4 5 5 14 

88 5 5 5 15 

89 4 5 5 14 

90 5 5 4 14 

91 4 3 4 11 

92 4 4 4 12 

93 5 5 5 15 

94 4 4 4 12 

95 4 5 5 14 

96 4 5 5 14 

97 5 5 5 15 

98 4 4 4 12 

99 5 5 5 15 

100 4 5 5 14 
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Lampiran 0 4. Deskripsi Data Responden 

1. Usia 
 

USIA 

 
Frequency Percent Valid Percent Cumulative 

Percent 

1.00 9 9.0 9.0 9.0 

2.00 87 87.0 87.0 96.0 

Valid     

3.00 4 4.0 4.0 100.0 

Total 100 100.0 100.0 
 

 

 

2. Jenis Kelamin 
 

JENIS KELAMIN 
 

 
Frequency Percent Valid Percent Cumulative 

Percent 

 
1.00 47 47.0 47.0 47.0 

Valid 2.00 53 53.0 53.0 100.0 

 
Total 100 100.0 100.0 

 

 
 

 
Lampiran 0 5. Hasil Uji Instrumen Kuesioner 

Sampel Kecil 

1. Uji Validitas 
 

Keputusan Belanja (Y) 

 
Correlations 

 
Y1 Y2 Y3 Y4 Y 

Y1 Pearson Correlation 1 .641
**
 .516

**
 .642

**
 .787

**
 

 Sig. (2-tailed)  .000 .004 .000 .000 

 N 30 30 30 30 30 
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Y2 Pearson Correlation .641
**
 1 .778

**
 .775

**
 .912

**
 

 Sig. (2-tailed) .000  .000 .000 .000 

 N 30 30 30 30 30 

Y3 Pearson Correlation .516
**
 .778

**
 1 .806

**
 .891

**
 

 Sig. (2-tailed) .004 .000  .000 .000 

 N 30 30 30 30 30 

Y4 Pearson Correlation .642
**
 .775

**
 .806

**
 1 .918

**
 

 Sig. (2-tailed) .000 .000 .000  .000 

 N 30 30 30 30 30 

Y Pearson Correlation .787
**
 .912

**
 .891

**
 .918

**
 1 

 Sig. (2-tailed) .000 .000 .000 .000  

 N 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Citra Merek (X1) 

Correlations 

 
X1.1 X1.2 X1.3 X1 

X1.1 Pearson Correlation 1 .836
**
 .512

**
 .916

**
 

 Sig. (2-tailed)  .000 .004 .000 

 N 30 30 30 30 

X1.2 Pearson Correlation .836
**
 1 .451

*
 .882

**
 

 Sig. (2-tailed) .000  .012 .000 

 N 30 30 30 30 

X1.3 Pearson Correlation .512
**
 .451

*
 1 .770

**
 

 Sig. (2-tailed) .004 .012  .000 

 N 30 30 30 30 

X1 Pearson Correlation .916
**
 .882

**
 .770

**
 1 

 Sig. (2-tailed) .000 .000 .000  

 N 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 
 

Electronic Word of Mouth (X2) 

Correlations 

 
X2.1 X2.2 X2.3 X2 

X2.1 Pearson Correlation 1 .373
*
 .675

**
 .811

**
 

Sig. (2-tailed) .042 .000 .000 
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N 30 30 30 30 

X2.2 Pearson Correlation .373
*
 1 .398

*
 .779

**
 

 Sig. (2-tailed) .042  .029 .000 

 N 30 30 30 30 

X2.3 Pearson Correlation .675
**
 .398

*
 1 .831

**
 

 Sig. (2-tailed) .000 .029  .000 

 N 30 30 30 30 

X2 Pearson Correlation .811
**
 .779

**
 .831

**
 1 

 Sig. (2-tailed) .000 .000 .000  

 N 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
 
 

Sampel Besar 

1. Uji Validitas 

 

 

 

Variabel Keputusan Belanja (Y) 

Correlations 
 

 Y1 Y2 Y3 Y4 Y 

 Pearson Correlation 1 .518
**
 .440

**
 .434

**
 .733

**
 

Y1 Sig. (2-tailed) 
 

.000 .000 .000 .000 

 
N 100 100 100 100 100 

 
Pearson Correlation .518

**
 1 .721

**
 .665

**
 .872

**
 

Y2 Sig. (2-tailed) .000 
 

.000 .000 .000 

 
N 100 100 100 100 100 

 
Pearson Correlation .440

**
 .721

**
 1 .689

**
 .862

**
 

Y3 Sig. (2-tailed) .000 .000 
 

.000 .000 

 
N 100 100 100 100 100 

 
Pearson Correlation .434

**
 .665

**
 .689

**
 1 .838

**
 

Y4 Sig. (2-tailed) .000 .000 .000 
 

.000 

 
N 100 100 100 100 100 

 
Y 

Pearson Correlation .733
**
 .872

**
 .862

**
 .838

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 
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**. Correlation is significant at the 0.01 level (2-tailed). 

 
 

Variabel Citra Merek (X1) 
Correlations 

 

 X1.1 X1.2 X1.3 X1 

 Pearson Correlation 1 .627
**
 .473

**
 .831

**
 

X1.1 Sig. (2-tailed) 
 

.000 .000 .000 

 
N 100 100 100 100 

 
Pearson Correlation .627

**
 1 .464

**
 .834

**
 

X1.2 Sig. (2-tailed) .000 
 

.000 .000 

 
N 100 100 100 100 

 
Pearson Correlation .473

**
 .464

**
 1 .808

**
 

X1.3 Sig. (2-tailed) .000 .000 
 

.000 

 
N 100 100 100 100 

 
Pearson Correlation .831

**
 .834

**
 .808

**
 1 

X1 Sig. (2-tailed) .000 .000 .000 
 

 
N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
 
 

 

Variabel Electronic Word of Mouth (X2) 
Correlations 

 

 X2.1 X2.2 X2.3 X2 

 Pearson Correlation 1 .458
**
 .556

**
 .800

**
 

X2.1 Sig. (2-tailed) 
 

.000 .000 .000 

 
N 100 100 100 100 

 
Pearson Correlation .458

**
 1 .505

**
 .827

**
 

X2.2 Sig. (2-tailed) .000 
 

.000 .000 

 
N 100 100 100 100 

X2.3 Pearson Correlation .556
**
 .505

**
 1 .826

**
 

N 100 100 100 100 100 
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 Sig. (2-tailed) .000 .000  .000 

 
N 100 100 100 100 

 Pearson Correlation .800
**
 .827

**
 .826

**
 1 

X2 Sig. (2-tailed) .000 .000 .000 
 

 
N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
 
 

 

2. Uji Reliabilitas 

Sampel Kecil 

 

 

 

Variabel Keputusan Belanja (Y) 
 

Cronbach's 

Alpha 

 
 

N of Items 

.900 4 

 
Variabel Citra Merek (X1) 

 

Cronbach's 

Alpha 

 
 

N of Items 

.815 3 

 

Variabel Electronic Word of Mouth (X2) 
 

Reliability Statistics 

Cronbach's 

Alpha 

 
 

N of Items 

.715 3 

 
 
 

Sampel Besar 

Variabel Keputusan Belanja (Y) 
 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 
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.842 4 

 

 

 

 

Variabel Citra Merek (X1) 
 

Reliability Statistics 
 

Cronbach's 

Alpha 

N of Items 

.758 3 

 
 
 
 
 

Variabel Electronic Word of mouth (X2) 
 

Reliability Statistics 
 

Cronbach's 

Alpha 

N of Items 

.748 3 
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Lampiran 0 6. Hasil Uji Asumsi Klasik dari Variabel Citra Merek (X1), 

Electronic Word of Mouth(X2) dan Keputusan Belanja (Y) 

 
1. Uji Normalitas 

 

 
 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized 

Residual 

N 
 

100 

Normal Parameters
a,b

 Mean .0000000 

 Std. Deviation 1.36829348 

Most Extreme Differences Absolute .082 

 Positive .080 

 Negative -.082 

Test Statistic  .082 

Asymp. Sig. (2-tailed)  .091
c
 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 
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2. Uji Multikolonieritas 
 

Coefficients
a
 

 

Model Unstandardized 

Coefficients 

Standardize 

d 

Coefficients 

t Sig. Correlations Collinearity 

Statistics 

B Std. 

Error 

Beta Zero- 

order 

Parti 

al 

Part Toler 

ance 

VIF 

(Constant 

) 

 
2.824 

 
1.130 

  
2.499 

 
.014 

     

1           

X1 .432 .108 .321 4.005 .000 .690 .377 .241 .561 1.781 

X2 .692 .100 .556 6.935 .000 .769 .576 .417 .561 1.781 

a. Dependent Variable: Y 

 
 
 

 

3. Uji Heteroskedastisitas 
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Lampiran 0 7. Hasil Analisi Regresi Linear Berganda, Pengaruh Citra 

Merek dan Electronic Word of Mouth terhadap Keputusan 

Belanja 

 
1. Analisis Koefisien Determinasi (R

2
) 

 

Model Summary
b
 

 

Mode  

l 

R R 

Squar 

e 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Change Statistics Durbin- 

Watson 
R 

Square 

Change 

F 

Change 

df1 df2 Sig. F 

Chan 

ge 

1 .806
a
 .649 .642 1.38233 .649 89.856 2 97 .000 1.768 

a. Predictors: (Constant), X2, X1 

b. Dependent Variable: Y 

 

 

2. Uji F (Simultan) 
 

 
ANOVA

a
 

 

Model Sum of Squares df Mean Square F Sig. 

 Regression 343.400 2 171.700 89.856 .000
b
 

1 Residual 185.350 97 1.911 
  

 
Total 528.750 99 

   

a. Dependent Variable: Y 

b. Predictors: (Constant), X2, X1 

 
 

3. Uji T (Parsial) 
 

Coefficients
a
 

 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. Correlations Collinearity 

Statistics 

B Std. Error Beta Zero- 

order 

Parti 

al 

Part Toler 

ance 

VIF 

1 (Constant) 2.824 1.130 
 

2.499 .014 
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X1 .432 .108 .321 4.005 .000 .690 .377 .241 .561 1.781 

X2 .692 .100 .556 6.935 .000 .769 .576 .417 .561 1.781 

a. Dependent Variable: Y 

 
 
 
 
 

 

Ringkasan Output SPSS Analisis Regresi Linier Berganda 
 

Variabel 
Bebas 

Koefisien Sig Koefisien 
Kolerasi 

R2 

Citra Merek 0,432 0,000 0,377 0,142 

Electronic 
Word of 
Mouth 

0,692 0,000 0,576 0,331 

Konstanta 2,824    

Sig. F 0,000    

R 0,806    

R2 0,649    
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