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Lampiran 1. Kuesioner 

KUESIONER 

 

 

Salam Seljahtelra 

Re lsponde ln yang Telrhormat, 

 

 

Dalam rangka me lnye llelsaikan tulgas akhir, saya mahasiswa Program Stuldi Ilmul 

Manajelmeln Ulnivelrsitas Pe lndidikan Gane lsha belrmaksuld me lngadakan pelne llitian 

de lngan juldull “Pengaruh Personal Selling Dan Digital Marketing Terhadap 

Keputusan Pembelian Polis Asuransi PT BNI Life Insurance Cabang 

Denpasar” 

 

Be lrkaitan delngan hal telrse lbult, saya melngharapkan bantulan sauldara ulntulk 

be lrse ldia melngisi ku le lsionelr pe lne llitian ini de lngan melnjawab seltiap pelrnyataan yang 

telrdapat di kulelsione lr pe lnellitian ini delngan baik. Atas pe lrhatian dan partisipasi 

sau ldara dalam melngisi kulelsione lr ini saya ulcapkan telrima kasih. 

 

Pe ltu lnjulk Pe lngisian : 

 

1. Daftar pelrtanyaan di bawah ini hanya se lmata-mata ulntulk data pelnellitian dalam 

rangka pelnye llelsaian stuldi. 

2. Jawablah pelrtanyaan di bawah ini selsulai de lngan pe lndapat bapak/ibul/sau ldara(i) 

dan se lsulai delngan keladaan yang dialami. 

 

Data Ulmulm Re lsponde ln 

 

1. Je lnis Ke llamin :  Laki-laki   Pe lre lmpulan  

2. Ulsia Anda saat ini :  17-25 Tahuln   26-35 tahuln 

    36-45 tahuln   46-55 tahuln  

3. Me ldia Onlinel yang Digulnakan  :    Handphone l /   Kompu ltelr 
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(Ce lntang salah satulnya) 

DAFTAR PERTANYAAN 

 

De lngan ke ltelrangan pelngisian lelmbar pelrtanyaan selbagai belrikult: 

 Sangat Seltuljul 5 

Se ltuljul 4 

Ragu l- Ragul 3 

Tidak Seltuljul 2 

Sangat Tidak Seltuljul 1 

 

Personal selling (X1) 

   Skor   

No Pertanyaan     

 1 2 3 4 5 

1. Telnaga pelnju lal melmbelrikan kelsan ramah 

dan sopan pada saat me lnjellaskan latar 

be llakang pelru lsahaan 

2. Telnaga pe lnjulal melmpelrke lnalkan 

melnje llaskan produlk, telrmasu lk telrm and 

condition dalam polis 

3. Telnaga pe lnjulal mampul melnjawab se lgala 

pe lrtanyaan telrkait delngan pelrtanyaan 

se lpultar produlk asulransi 

4. Telnaga pelnjulal melnanyakan kelmbali 

ke lpada Anda akan kelpultulsan pe lmbellian 

 

Digital marketing (X2) 

   Skor   

No Pertanyaan     

 1 2 3 4 5 

1. Anda me lngeltahu li produlk asu lransi di we lbsitel 

re lsmi BNI Lifel 
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2. Anda mu ldah dalam melne lmulkan produlk 

asulransi BNI Lifel saat mellaku lkan pelncarian 

informasi di situls pe lncarian 

3. Anda melnge ltahuli produ lk BNI Lifel mellaluli 

iklan di Sosial Meldia  

4. Anda me lmpellajari produlk asulransi yang 

anda pelrlulkan mellaluli blog/welbsite l 

5. Anda melnge ltahuli BNI Lifel mellaluli meldia 

sosial  

Keputusan pembelian (Y) 

   Skor   

No Pertanyaan     

 1 2 3 4 5 

1. De lngan melngelnali / melngindelntifikasi 

ke lbultulhan akan jaminan pelrlindulngan ulntulk 

harta belnda anda, kelmu ldian anda 

melmultulskan ulntulk mellakulkan pelmbellian 

produlk 

2. Se lbe llulm me llakulkan pe lmbellian polis 

asulransi, anda melrasa pelrlu l aktif melncari 

informasi melnge lnai produlk yang ditawarkan 

3. Se ltellah melndapatkan informasi te lntang 

jaminan pelrlindu lngan asu lransi harta belnda 

anda, Anda melrasa pelrlul ulntulk 

melnge lvalulasi dan melmpe lrtimbangkan 

de lngan telliti selbe llulm melngambil kelpultulsan 

4. Anda melrasa pu las de lngan pellayanan dan 

produlk yang ditawarkan olelh BNI Life l yang 

se lsulai delngan harapan dan kelbultulhan anda, 

dan Anda akan mellakulkan pe lmbellian u llang 

ulntulk produlk yang belrbe lda 
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5. Anda melrasa pu las delngan pe llayanan  

yang dibelrikan olelh BNI Lifel, mullai dari 

prose ls pe lnjulalan sampai pelnanganan klaim 

Anda 

6. Anda me llakulkan e lvalulasi karelna niat ulntulk 

melnggulnakan produlk BNI Lifel yang disu lkai 

melngacul pada manfaat dan atribult produlk 

7. Anda melrasa pu las se ltellah melnjadi nasabah 

BNI Lifel 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Lampiran 2. Hasil Kuesioner 
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Lampiran 3. Deskripsi Identitas Responden Penelitian 

Jenis Kelamin 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Laki- Laki 63 63.0 63.0 63.0 

Perempuan 37 37.0 37.0 100.0 

Total 100 100.0 100.0  

 

 

 

           Umur Responden 

U JK MO X1.1 X1.2 X1.3 X1.4 X1 X2.1 X2.2 X2.3 X2.4 X2.5 X1 Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y

2 1 1 5 5 4 4 18 5 4 4 4 5 22 5 4 5 5 5 4 4 24

2 2 1 5 5 5 4 19 5 4 4 5 5 23 5 4 5 4 5 3 5 23

1 1 1 4 5 4 5 18 5 5 5 4 5 24 5 3 5 5 5 4 5 23

1 2 1 4 5 4 5 18 5 5 5 5 4 24 5 4 5 5 5 5 4 24

2 2 1 4 5 5 4 18 5 5 4 4 4 22 5 4 4 5 4 3 5 22

1 1 2 3 4 5 5 17 5 5 5 4 5 24 5 4 5 5 5 5 5 24

2 2 1 5 5 5 5 20 5 5 5 5 5 25 5 4 5 5 5 5 5 24

1 1 1 4 5 4 5 18 5 5 4 5 5 24 5 4 5 5 5 4 5 24

1 1 1 4 4 5 4 17 4 4 5 4 5 22 5 5 5 5 5 4 4 25

1 1 1 5 4 5 5 19 4 5 5 5 5 24 4 4 5 4 5 5 5 22

2 1 1 4 5 5 5 19 5 5 5 5 5 25 5 4 5 5 5 4 4 24

1 1 1 4 5 5 5 19 5 5 4 5 4 23 4 5 5 5 5 5 4 24

2 1 1 5 4 5 5 19 5 5 4 4 4 22 4 5 4 4 5 5 5 22

2 2 1 4 5 5 5 19 4 5 5 5 5 24 5 5 4 5 4 5 5 23

2 2 1 5 5 4 5 19 4 4 5 5 5 23 4 5 5 4 5 5 5 23

2 1 1 4 5 5 4 18 5 4 5 5 5 24 5 4 5 4 4 4 5 22

3 1 1 4 5 5 5 19 5 5 4 5 5 24 5 4 5 5 5 5 4 24

2 1 2 4 5 4 5 18 4 5 5 4 5 23 5 4 5 5 4 5 4 23

2 1 2 5 4 5 5 19 4 5 5 3 5 22 5 4 5 5 5 4 5 24

2 1 1 4 5 4 5 18 5 4 5 4 5 23 5 4 5 4 4 5 5 22

2 2 1 4 4 5 5 18 4 5 5 4 4 22 5 5 4 5 5 5 4 24

1 2 1 4 5 5 4 18 5 5 4 5 5 24 5 5 4 5 5 4 5 24

1 1 1 5 4 5 5 19 5 5 5 5 5 25 5 4 5 5 5 4 4 24

1 1 1 4 5 5 5 19 5 5 4 5 5 24 5 5 4 4 4 4 5 22

1 1 1 4 4 5 4 17 5 5 5 5 4 24 5 4 4 5 5 5 5 23

3 1 1 5 4 4 4 17 5 5 5 4 4 23 5 5 4 4 4 5 5 22

1 2 1 3 5 5 5 18 5 4 5 4 4 22 5 4 5 5 5 4 4 24

3 2 2 4 5 4 5 18 4 4 5 4 5 22 5 5 4 4 5 5 5 23

3 2 1 4 5 5 4 18 5 4 4 4 5 22 4 5 5 5 5 5 4 24

3 1 1 4 5 5 4 18 5 5 4 5 5 24 5 4 5 5 5 5 4 24

3 1 1 4 5 5 4 18 5 4 4 4 4 21 5 4 5 5 4 5 4 23

3 1 1 4 4 4 5 17 5 4 5 4 4 22 5 4 4 5 4 5 5 22

3 1 1 5 4 4 5 18 5 5 5 4 4 23 5 4 5 5 4 4 5 23

3 1 2 4 4 5 4 17 4 5 5 5 4 23 5 4 5 5 5 4 5 24

3 1 1 4 5 5 5 19 5 4 5 4 5 23 4 4 5 4 5 4 5 22

2 1 1 5 4 4 5 18 5 5 5 4 4 23 4 4 5 5 4 4 5 22

2 1 1 4 4 4 5 17 5 4 5 5 4 23 5 4 4 4 4 5 5 21

2 2 2 4 5 5 4 18 5 4 4 3 4 20 4 4 5 5 5 4 4 23

2 2 1 5 5 4 5 19 5 5 5 4 5 24 5 4 5 5 5 4 5 24

2 2 1 5 4 5 5 19 5 4 5 5 5 24 5 5 4 5 5 4 5 24

3 1 1 5 5 4 4 18 4 5 4 4 5 22 5 4 5 5 4 4 5 23

2 1 1 4 4 4 5 17 4 4 5 4 5 22 5 4 5 5 4 5 5 23

3 1 1 4 4 4 4 16 4 4 4 4 4 20 4 4 5 4 4 4 4 21

1 1 1 4 5 4 5 18 3 4 4 4 4 19 4 4 4 4 4 4 4 20

2 1 1 4 4 4 4 16 4 4 5 4 5 22 4 4 4 5 4 4 4 21

3 1 1 3 4 4 4 15 4 4 4 4 4 20 4 4 4 4 5 4 4 21

1 2 1 3 4 4 3 14 4 3 4 4 4 19 4 3 4 3 4 4 4 18

3 1 2 5 4 3 4 16 4 3 4 4 3 18 4 4 4 5 4 4 5 21

4 1 1 4 4 5 5 18 4 5 4 3 4 20 4 5 4 4 4 4 4 21

1 1 2 4 3 4 4 15 4 4 4 5 5 22 4 4 4 4 5 4 4 21

3 2 1 4 4 4 4 16 4 4 3 4 4 19 4 4 4 4 4 4 4 20

2 1 1 4 4 3 4 15 4 4 4 4 4 20 4 4 4 4 4 4 3 20

4 2 1 3 4 4 4 15 4 4 4 3 4 19 4 4 4 3 4 5 4 19

3 1 1 4 3 4 4 15 4 3 4 4 4 19 4 4 4 3 4 4 4 19

2 2 1 4 5 4 4 17 4 4 3 4 4 19 3 3 4 3 3 4 4 16

2 1 1 3 4 4 4 15 4 4 5 4 4 21 4 4 4 3 4 4 4 19

2 2 1 3 3 4 4 14 4 3 4 4 4 19 4 4 3 4 4 4 4 19

3 1 1 4 3 4 4 15 4 3 3 4 4 18 4 3 4 4 4 4 4 19

3 1 1 4 4 4 2 14 4 4 3 4 4 19 4 4 4 4 4 4 5 20

2 1 2 4 4 2 4 14 4 4 4 4 2 18 4 4 4 3 4 4 4 19

3 1 2 4 4 4 4 16 5 4 4 2 4 19 4 4 4 4 4 4 4 20

4 1 1 4 3 4 4 15 4 4 4 4 4 20 4 4 4 4 4 4 4 20

2 1 1 5 4 4 4 17 4 4 3 4 4 19 4 4 4 4 4 4 4 20

3 1 1 4 4 5 4 17 4 5 4 4 4 21 5 4 4 4 4 4 4 21

1 2 1 4 4 4 4 16 4 4 4 5 4 21 4 4 4 3 4 4 4 19

3 2 1 4 4 4 4 16 4 4 4 4 4 20 4 4 3 4 4 4 4 19

1 2 1 4 4 4 4 16 4 4 4 4 4 20 5 4 4 4 5 4 5 22

3 1 1 3 4 4 3 14 4 4 4 4 4 20 1 1 4 4 4 4 4 14

1 2 1 4 4 4 5 17 4 3 4 4 3 18 4 4 4 4 5 4 4 21

3 1 1 4 4 4 4 16 4 4 4 4 5 21 5 4 4 4 4 5 4 21

2 2 1 4 4 5 4 17 4 4 4 4 4 20 3 4 4 4 4 4 4 19

2 2 1 4 4 4 5 17 4 4 4 5 4 21 4 4 4 4 4 4 5 20

3 2 1 4 4 4 3 15 4 4 4 4 5 21 4 4 4 3 4 4 4 19

2 1 1 4 4 5 5 18 3 4 4 4 3 18 4 4 5 4 3 4 4 20

1 2 2 4 3 4 4 15 4 4 4 5 5 22 4 4 4 4 5 5 5 21

2 2 1 4 4 4 4 16 4 4 3 4 4 19 3 4 4 4 4 4 4 19

3 2 2 4 4 4 4 16 5 4 4 4 4 21 4 4 4 4 4 4 4 20

1 2 1 4 4 4 5 17 5 4 4 4 4 21 4 4 4 4 4 4 4 20

4 2 1 4 4 4 4 16 4 4 4 4 5 21 4 4 4 4 4 4 5 20

1 1 1 4 4 5 4 17 4 4 4 4 4 20 4 4 4 4 4 4 4 20

3 2 2 4 5 4 4 17 4 4 4 5 4 21 4 4 4 4 4 4 4 20

2 1 1 4 5 4 4 17 4 4 5 4 4 21 4 4 4 4 4 4 4 20

4 2 1 4 4 4 4 16 4 4 5 4 4 21 4 4 5 4 4 4 4 21

1 1 1 4 4 5 4 17 4 4 4 4 4 20 4 4 4 4 3 4 4 19

4 1 2 4 4 4 5 17 4 4 4 5 4 21 4 4 4 5 4 4 4 21

1 1 2 4 5 4 4 17 4 4 4 4 5 21 4 4 4 4 4 4 4 20

1 1 1 5 4 4 4 17 4 4 5 4 4 21 4 4 4 4 3 4 4 19

2 1 1 4 4 4 4 16 4 5 4 4 4 21 4 4 5 4 4 4 4 21

2 1 1 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 4 4 5 20

2 1 1 4 3 4 4 15 4 4 4 4 4 20 4 4 4 4 4 4 4 20

2 1 1 4 5 4 4 17 4 4 3 4 4 19 4 4 4 4 5 4 4 21

3 1 1 4 4 4 4 16 4 4 5 4 4 21 4 5 4 4 4 4 4 21

1 1 1 4 4 4 5 17 4 4 4 4 4 20 4 4 4 4 4 4 4 20

3 2 2 4 4 4 4 16 4 4 4 4 5 21 4 4 4 3 4 4 4 19

3 1 2 4 4 4 4 16 4 4 4 4 4 20 4 4 4 3 4 4 4 19

1 2 1 5 4 4 4 17 4 4 4 4 4 20 4 4 4 4 4 4 4 20

2 2 1 4 4 5 4 17 4 5 4 4 4 21 4 4 4 4 4 4 4 20

2 2 2 4 4 4 4 16 4 4 4 5 4 21 4 4 4 4 4 4 4 20

2 1 1 3 4 4 4 15 4 4 4 4 4 20 4 4 4 4 4 4 4 20

2 1 1 4 4 4 4 16 4 3 4 4 4 19 4 4 4 4 4 5 4 20
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 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 17-25 tahun 26 26.0 26.0 26.0 

26-35 tahun 39 39.0 39.0 65.0 

36-45 tahun 29 29.0 29.0 94.0 

46-55 tahun 6 6.0 6.0 100.0 

Total 100 100.0 100.0  

 

 

Lampiran 4. Hasil Uji Validitas 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

     Media Online 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid HANDPHONE 82 82.0 82.0 82.0 

KOMPUTER 18 18.0 18.0 100.0 

Total 100 100.0 100.0  

 

 

Correlations 

 Personal selling Personal selling Personal selling Personal selling TOTALX1 

Personal selling Pearson Correlation 1 .128 .049 .244* .533** 

Sig. (2-tailed)  .204 .628 .015 .000 

N 100 100 100 100 100 

Personal selling Pearson Correlation .128 1 .276** .280** .674** 

Sig. (2-tailed) .204  .005 .005 .000 

N 100 100 100 100 100 

Personal selling Pearson Correlation .049 .276** 1 .251* .624** 

Sig. (2-tailed) .628 .005  .012 .000 

N 100 100 100 100 100 

Personal selling Pearson Correlation .244* .280** .251* 1 .709** 

Sig. (2-tailed) .015 .005 .012  .000 

N 100 100 100 100 100 

TOTALX1 Pearson Correlation .533** .674** .624** .709** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 100 100 100 100 100 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Correlations 

 Digital marketing Digital marketing Digital marketing Digital marketing Digital marketing TOTALX2 

Digital marketing Pearson Correlation 1 .407** .318** .201* .322** .662** 

Sig. (2-tailed)  .000 .001 .044 .001 .000 

N 100 100 100 100 100 100 

Digital marketing Pearson Correlation .407** 1 .361** .240* .343** .712** 

Sig. (2-tailed) .000  .000 .016 .000 .000 

N 100 100 100 100 100 100 

Digital marketing Pearson Correlation .318** .361** 1 .176 .327** .669** 

Sig. (2-tailed) .001 .000  .080 .001 .000 

N 100 100 100 100 100 100 

Digital marketing Pearson Correlation .201* .240* .176 1 .286** .572** 

Sig. (2-tailed) .044 .016 .080  .004 .000 

N 100 100 100 100 100 100 

Digital marketing Pearson Correlation .322** .343** .327** .286** 1 .695** 

Sig. (2-tailed) .001 .000 .001 .004  .000 

N 100 100 100 100 100 100 

TOTALX2 Pearson Correlation .662** .712** .669** .572** .695** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Lampiran 5. Hasil Uji Reliabilitas 

 

Case Processing Summary 

 N % 

Cases Valid 100 100.0 

Excludeda 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.874 16 

 

 

 

 

 

Lampiran 6. Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 1.22438571 

Most Extreme Differences Absolute .069 

Positive .063 

Negative -.069 

Test Statistic .069 

Asymp. Sig. (2-tailed) .200c,d 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 
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Lampiran 7. Multikolinearitas 
  

 
 

 

 

 

 

 

Lampiran 8. Uji Heterokedastisitas 
 

 

 
 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) .947 1.597  .593 .554   

Personal selling .559 .120 .396 4.678 .000 .536 1.866 

Digital marketing .507 .092 .467 5.517 .000 .536 1.866 

a. Dependent Variable: Keputusan pembelian 
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Lampiran 9. Analisis Koefisien Determinasi (R2) 

 

                        Model Summaryb 

R 

.792a 

a. Predictors: (Constant), Digital marketing, Personal selling 

b. Dependent Variable: Keputusan pembelian 

 

Lampiran 10. Uji Regresi Parsial (Uji t) 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .947 1.597  .593 .554 

Personal selling .559 .120 .396 4.678 .000 

Digital marketing .507 .092 .467 5.517 .000 

a. Dependent Variable: Keputusan pembelian 

 

 

 

 

 

Lampiran 11. Uji Simultan (Uji F) 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 249.827 2 124.914 81.641 .000b 

Residual 148.413 97 1.530   

Total 398.240 99    

a. Dependent Variable: Keputusan pembelian 

b. Predictors: (Constant), Digital marketing, Personal selling 
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Correlations 

 

Keputusan 

pembelian 

Keputusan 

pembelian 

Keputusan 

pembelian 

Keputusan 

pembelian 

Keputusan 

pembelian 

Keputusan 

pembelian 

Keputusan 

pembelian TOTALY 

Keputusan pembelian Pearson Correlation 1 .459** .411** .530** .405** .269** .434** .811** 

Sig. (2-tailed)  .000 .000 .000 .000 .007 .000 .000 

N 100 100 100 100 100 100 100 100 

Keputusan pembelian Pearson Correlation .459** 1 .029 .198* .249* .266** .182 .538** 

Sig. (2-tailed) .000  .774 .048 .013 .007 .071 .000 

N 100 100 100 100 100 100 100 100 

Keputusan pembelian Pearson Correlation .411** .029 1 .520** .417** .196 .244* .665** 

Sig. (2-tailed) .000 .774  .000 .000 .050 .014 .000 

N 100 100 100 100 100 100 100 100 

Keputusan pembelian Pearson Correlation .530** .198* .520** 1 .474** .225* .322** .788** 

Sig. (2-tailed) .000 .048 .000  .000 .024 .001 .000 

N 100 100 100 100 100 100 100 100 

Keputusan pembelian Pearson Correlation .405** .249* .417** .474** 1 .243* .293** .715** 

Sig. (2-tailed) .000 .013 .000 .000  .015 .003 .000 

N 100 100 100 100 100 100 100 100 

Keputusan pembelian Pearson Correlation .269** .266** .196 .225* .243* 1 .181 .339** 

Sig. (2-tailed) .007 .007 .050 .024 .015  .071 .001 

N 100 100 100 100 100 100 100 100 

Keputusan pembelian Pearson Correlation .434** .182 .244* .322** .293** .181 1 .424** 

Sig. (2-tailed) .000 .071 .014 .001 .003 .071  .000 

N 100 100 100 100 100 100 100 100 

TOTALY Pearson Correlation .811** .538** .665** .788** .715** .339** .424** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .001 .000  

N 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 

 

 

 

 

 

Model R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .627 .620 1.237 
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