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ABSTRAKi 

 

Penelitianiini ibertujuaniuntuk mengetahuiipengaruh digital marketing dani digital 

payment terhadap keputusan pembelian pada Marketplace Shopee oleh Mahasiswa 

Fakultas Ekonomi, Undiksha. Penelitianiini merupakanipenelitian kuantitatifi kausal. 

Populasiidalam penelitian iniiadalah MahasiswaiFakultas Ekonomi semester 1,3,5 dan 7 

sejumlah 2.747 orang mahasiswa. Sampelidalam penelitian ini sebanyaki190 responden 

dengan teknikipengambilan sampel yang digunakan dalam penelitian ini yaitu 

Proporsional Random Sampling. Metode pengumpulan dataiyang digunakanidalam 

penelitianiini berupa kuesioner. Analisisidata yang digunakanidalam penelitianiini adalah 

analisisiregresi linieriberganda. Hasil dari penelitianiini adalah: (1) digital marketing 

memilikiipengaruh positif dan signifikaniterhadap keputusan pembelian, (2) digital 

payment memilikiipengaruh positifidan signifikaniterhadap keputusan pembelian, dan (3) 

digitalimarketing dan digital payment secarai silmultan memilikiipengaruh positifidan 

signifikan terhadapikeputusan pembelian. i 
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ABSTRACT 

 

This research aims to determine the influence of digital marketing and digital 

payment on purchasing decisions on the Shopee Marketplace by Students of the 

Faculty of Economics, Undiksha. This research is causal quantitative research. The 

population in this research was students from the Faculty of Economics in semesters 

1, 3, 5 and 7, totaling 2,747 students. The sample in this research was 190 respondents 

with the sampling technique used in this research, namely Proportional Random 

Sampling. The data collection method used in this research is in the form of a 

questionnaire. The data analysis used in this research is multiple linear regression 

analysis. The results of this research are: (1) digital marketing has a positive and 

significant influence on purchasing decisions, (2) digital payment has a positive and 

significant influence on purchasing decisions, and (3) digital marketing and digital 

payment simultaneously have a positive and significant influence on purchasing 

decisions. 
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