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ABSTRAK 

Penelitian  lini  lditujukan  luntuk  lmenguji seberapa besar  lpengaruh  lkualitas  lproduk  

ldan  lcitra  lmerek  ldalam  lkeputusan  lpembelian  lsunscreen  lAzarine  ldi  lKota  lSingaraja  

lbaik  lsecara  lsimultan  lmaupun  lparsial.  lRancangan  lpenelitian  lyang  ldigunakan  ladalah  

lpenelitian  lkuantitatif  lkausal.  lJumlah  lsampel  lyang  lkami gunakan  ldalam  lpenelitian  

lini  lialah sebanyak  l160  lresponden  ldengan  lmenggunakan  lteknik  lprobability  lsampling  

ldan  lalat  lukur  lmenggunakan  lskala  llikert.  lInstrumen  lpengumpulan  ldata  lyang  lkami 

gunakan  ldalam  lpenelitian  lini  lialah  lkuesioner  ldan  lteknik  lanalisis  ldata  lyang  

ldigunakan  ladalah  lanalisis  lregresi  llinear  lberganda.  lHasil  lpenelitian  lini  lmenunjukkan  

lbahwa  l(1)  lKualitas  lproduk  lberpengaruh  lsecara  lpositif  ldan juga  lsignifikan  ldengan  

lkeputusan  lpembelian  lsunscreen  lAzarine  ldi  lKota  lSingaraja.  l(2)  lCitra  lmerek  

lberpengaruh  lsecara  lpositif  ldan  lsignifikan  lterhadap  lkeputusan  lpembelian  lsunscreen  

lAzarine  ldi  lKota  lSingaraja.  l(3)  lKualitas  lproduk  ldan  lcitra  lmerek  lsecara  lbersama-

sama  lberpengaruh  lsignifikan  lterhadap  lkeputusan  lpembelian  lsunscreen  lAzarine  ldi  

lKota  lSingaraja  ldengan  lsumbangan  lpengaruh  l32,4%.  lSedangkan  lsisanya  lsebesar  

l67.6%  ldipengaruhi  loleh  lvariabel  llain.  lSemakin  lbaik  lkualitas  lproduk  ldan  lcitra  

lmerek,  lmaka  lsemakin  ltinggi  lkeputusan  lpembelian  lsehingga  lpihak  lperusahaan  lperlu  

lmeningkatkan  lkualitas  lproduk  ldan  lcitra  lmerek  lsecara  lbersama-sama.  l 

 

Kata  lkunci  l:  lkualitas  lproduk,  lcitra  lmerek,  lkeputusan  lpembelian   
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ABSTRACT 

This research is aimed at testing how much influence product quality and brand image have 

on the decision to purchase Azarine sunscreen in Singaraja City, both simultaneously and 

partially. The research design used is causal quantitative research. The number of samples we 

used in this research was 160 respondents using probability sampling techniques and 

measuring instruments using a Likert scale. The data collection instrument we used in this 

research was a questionnaire and the data analysis technique used was multiple linear 

regression analysis. The results of this research show that; (1) Product quality has a positive 

and significant influence on the decision to purchase Azarine sunscreen in Singaraja City. (2) 

Brand image has a positive and significant influence on the decision to purchase Azarine 

sunscreen in Singaraja City. (3) Product quality and brand image together have a significant 

influence on the decision to purchase Azarine sunscreen in Singaraja City with an influence 

contribution of 32.4%. Meanwhile, the remaining 67.6% is influenced by other variables. The 

better the product quality and brand image, the higher the purchasing decision, so the company 

needs to improve product quality and brand image together. 
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