LAMPIRAN 1: KUESIONER PENELITIAN

UNIVERSITAS PENDIDIKAN GANESHA
FAKULTAS EKONOMI
JURUSAN MANAJEMEN
Jalan udayana No. 11, Singaraja, Telepon. (0362) 26830
Email : jurusanmanajemen.undiksha@gmail.com

UNDIKsBM

63

Kepada
Yth. Bapak/Ibu, Saudara/i Pelanggan Blibli.com
Di tempat

Hal: Pengisian Kuisioner

Dengan Hormat,

Bapak/Ibu, Saudara/i Pelanggan Blibli.com, sehubungan dengan penelitian

yang saya lakukan untuk menyelesaikan studi di Universitas Pendidikan Ganesha,

saya mohon dengan hormat kesediaannya meluangkan waktu untuk mengisi

kuisioner ini secara sukarela. Kuisioner ini bertujuan memperoleh data yang

digunakan untuk mengetahui “Pengaruh Electronic Word of Mouth terhadap Minat

Beli melalui Brand Image sebagai variabel mediasi”. Data yang diperoleh hanya

akan digunakan untuk tujuan akademik dan akan dipergunakan secara konfidensial.

Diharapkan agar Bapak/Ibu Saudara/i berkenan untuk menjawab seluruh

pernyataan yang ada dengan jujur. Atas kerjasama dan partisipasi yang diberikan

saya ucapkan terima kasih.

Hormat Saya,

Dimas Fadhilah Aprilian Santosa
NIM. 1717041103
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KUESIONER PENELITIAN
“Pengaruh Electronic Word of Mouth terhadap Minat Beli melalui Brand Image

sebagai Variabel Mediasi pada e-commerce Blibli.com”

Petunjuk Pengisian
1. Pernyataan di bawah ini hanya semata-mata untuk data penelitian dalam
rangka menyusun TAS (Tugas Akhir Skripsi).
2. Isilah data pribadi anda terlebih dahulu.
3. Bacalah dengan teliti setiap pernyataan dan jawablah yang paling sesuai
dengan keadaan dan pendapat anda.
4. Berilah tanda centang (\) pada pilihan jawaban yang anda kehendaki pada

kolom yang telah tersedia.

Keterangan
Keterangan Arti Angka
SS Sangat Setuju 5
S Setuju 4
N Netral 3
TS Tidak Setuju 2
STS Sangat Tidak Setuju 1

Identitas Responden
Nama

Jenis Kelamin :
Usia

Pernah melakukan pembelian produk di Blibli.com

|:| Pernah
[ ] Tidak
Pengguna media sosial instagram
|:| Iya
[ ] Tidak



1.
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Butir Pertanyaan

Electronic Word of Mouth

No.

‘ Keterangan

|STS| TS | N | s [ sS

Bantuan Platform

1

Platform membantu saya sebagai
tempat yang efektif untuk
mendapatkan informasi mengenai
Blibli.com

Kepedulian terhadap konsumen lain

2 | Konsumen dapat peduli dengan
rekomendasi yang berkaitan dengan
Blibli.com

Intensif Ekonomi
3 | Dampak ekonomi didapatkan ketika

mendapatkan informasi di internet
mengenai Blibli.com

Membantu Perusahaan

4

Blibli.com terbantu ketika konsumen
dapat merasakan kesediaan orang lain
membuat ulasan produk

Mengekspresikan emotikon positif

Melalui internet saya mendapatkan
informasi mengenai ulasan positif
konsumen pengguna Blibli.com

Melampiaskan perasaan negatif

6

Saya pernah membaca testimoni dari
pengguna Blibli.com di internet yang
menunjukan ketidakpuasan

Manfaat Sosial

7

Saya memperoleh informasi
Blibli.com melalui media sosial

Mencari Informasi

8 |Saya mencari informasi melalui
internet mengenai Blibli.com
2. Brand Image
No. \ Keterangan ‘STS‘ TS ‘ N ‘ S ‘ SS

Kekuatan Asosiasi Merek

9 | Blibli.com memiliki kekuatan citra

merek yang baik sebagai e-commerce
Keunggulan Asosiasi Merek

10 | Blibli.com memiliki daya saing dan

keunggulan sebagai e-commerce

Keunikan Asosiasi Merek

11

Blibli.com memiliki keunikan
tersendiri sebagai e-commerce




3.

Minat Beli

66

No. \

Keterangan

|STS| TS | N |

S

| SS

Minat transaksional

12

Saya memiliki minat bertransaksi
terhadap Blibli.com

Minat referensial

13

Saya akan memberikan testimoni
positif mengenai Blibli.com

Minat preferensial

14 Saya lebih berminat Blibli.com
dibandingkan brand yang lain

Minat eksploratif

15 Saya tertarik mencari informasi lebih

lanjut mengenai Blibli.com




67

LAMPIRAN 2: HASIL DATA ORDINAL PERNYATAAN RESPONDEN SAMPEL KECIL

19
17
17

17
17
15

17

16
19
17

16
12
13

17
16
10

Minat Beli
Y2 | Y3 |Y4|TY

14
13
13

14
13
14

13

14
14
14

14
10
10

14
14

X2.2 | X2.3 | TX2 | Y.1

Brand Image

X2.1

35

35

36
22
38
38
35

24
36
25
34

35

36

24
35

30
32

31

38
35

23

Electronic Word of Mouth

X1.2 | X1.3 | X14 | X1.5 | X1.6 | X1.7 | X1.8 | TX1

X1.1

No

10

11

12
13

14
15
16
17
18
19
20
21
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LAMPIRAN 3: HASIL DATA ORDINAL PERNYATAAN RESPONDEN SAMPEL BESAR
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TY
15
14
14
16
17
16
16
15
11
15

14
14
14

14
15
14

16
16

17

14

Y 4

Minat Beli
Y.3

Y.2

Y.1

Brand Image

X1.5 | X1.6 | X1.7 | X1.8 | TX1 | X2.1 | X2.2 | X2.3 | TX2

X1.4

Electronic Word of Mouth

X1.1 | X1.2 | X1.3

No

44
45

46

47

48

49

50
51

52
53

54
55

56
57
58
59

60
61

62

63

64
65
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LAMPIRAN 4: HASIL DATA INTERVAL PERNYATAAN RESPONDEN SAMPEL KECIL
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Z
B

Electronic Word of Mouth

Brand Image

Minat Beli

X1.1

X1.2

X1.3

X1.4

X1.5

X1.6

X1.7

X1.8

TX1

X2.1

X2.2

X2.3

TX2

Y.1

Y.2

Y3

Y4

TY

3.367

2.358

3.409

3.189

2477

3.342

2.541

3.286

3.409

2.323

3.688

3.844

3.682

3.526

4.394

4.230

2.667

4.521

2.103

2.358

2.107

4.562

2.477

3.342

3.799

3.286

3.409

3.669

2.427

2.547

2.832

3.526

2.975

3.008

2.667

3.534

2.103

3.640

2.107

3.189

3.934

3.342

3.799

3.286

3.895

2.323

3.688

2.547

2.832

3.526

2.975

3.008

2.667

3.534

1.000

1.000

1.000

2.011

1.000

2.250

1.000

1.000

1.000

1.000

1.675

1.671

1.655

1.000

1.000

1.000

1.725

1.522

3.367

3.640

3.409

3.189

3.934

4.613

2.541

3.286

4.936

3.669

3.688

2.547

3.682

3.526

2.975

3.008

2.667

3.534

3.367

3.640

3.409

4.562

2477

4.613

3.799

2.046

4.936

2.323

2.427

3.844

2.832

3.526

2.975

3.008

2.667

3.534

2.103

2.358

3.409

3.189

2.477

3.342

34799

3.286

3.409

3.669

3.688

2.547

3.682

2.437

2.975

1.996

2.667

2.614

1.000

1.000

1.000

3.189

1.000

2.250

1.743

1.000

1.777

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

O | X | QAN N[ ]|~

2.103

2.358

2.107

4.562

3.934

3.342

3.799

3.286

3.895

2.323

3.688

2.547

2.832

2.437

2.975

4.230

2.667

3.534

—_
=

1.000

1.000

1.000

3.189

2477

2.250

1.743

1.000

2.062

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

—
—

3.367

2.358

2.107

3.189

2477

3.342

2.541

3.286

3.052

2:328

3.688

3.844

3.682

3.526

2.975

1.996

2.667

3.060

—_
[\

2.103

2.358

2.107

3.189

2477

4.613

3.799

3.286

3.409

3.669

3.688

2.547

3.682

3.526

4.394

4.230

2.667

4.521

—
(98]

2.103

3.640

3.409

4.562

2.477

3.342

3.799

2.046

3.895

R

3.688

3.844

3.682

2.437

2.975

3.008

3.987

3.534

—_
N

1.000

1.000

2.107

2.011

2.477

2.250

1.000

1.000

1.777

1.000

1.675

1.671

1.655

1.000

1.000

1.000

1.000

1.000

—_
9]

3.367

3.640

1.000

3.189

2477

4.613

2.541

3.286

3.409

3.669

3.688

2.547

3.682

3.526

2.975

1.996

2.667

3.060

—
(o)

2.103

2.358

1.000

3.189

2.477

3.342

2.541

1.000

2.650

1.000

1.675

2.547

1.863

2.437

1.901

1.996

1.000

1.830

—_
~

1.000

1.604

3.409

4.562

3.934

2.250

2.541

2.046

2.768

1.000

2.427

1.671

1.863

1.789

1.901

3.008

1.725

1.907

—_
e ]

1.000

2.358

3.409

4.562

3.934

2.250

1.743

1.000

2.691

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

—_
N\l

2.103

2.358

3.409

4.562

3.934

4.613

3.799

3.286

4.936

3.669

3.688

2.547

3.682

3.526

2.975

3.008

2.667

3.534

[\*]
)

2.103

3.640

2.107

3.189

3.934

3.342

3.799

2.046

3.409

2.323

3.688

3.844

3.682

2.437

1.901

3.008

3.987

3.060

[\
—

1.000

1.000

1.000

3.189

1.000

2.250

1.000

1.000

1.489

1.000

1.675

1.671

1.655

1.000

1.000

1.996

1.725

1.629
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Electronic Word of Mouth

Brand Image

Minat Beli

X1.1

X1.2

X1.3

X14

X1.5

X1.6

X1.7

X1.8

TX1

X2.1

X2.2

X2.3

TX2

Y.1

Y2 | Y3

Y4

TY

22

3.367

3.640

3.409

4.562

2477

4.613

2.541

3.286

4.936

3.669

3.688

2.547

3.682

3.526

2.975 | 4.230

2.667

4.016

23

3.367

3.640

2.107

4.562

2477

4.613

3.799

2.046

4.329

2.323

2.427

2.547

2.132

3.526

1.901 | 3.008

2.667

3.060

24

2.103

2.358

3.409

3.189

2477

3.342

3.799

3.286

3.409

2323

3.688

2.547

2.832

2.437

2.975 | 4.230

2.667

3.534

25

1.000

1.000

2.107

3.189

2477

2.250

1.743

1.000

2.291

1.000

1.000

1.000

1.000

1.000

1.000 | 1.000

1.000

1.000

26

2.103

2.358

3.409

4.562

3.934

3.342

3.799

3.286

4.329

PB23

3.688

2.547

2.832

2.437

1.901 | 1.996

2.667

2.187

27

1.000

1.000

2.107

3.189

3.934

2.250

1.743

1.000

2411

1.000

1.000

1.000

1.000

1.000

1.000 | 1.000

1.000

1.000

28

2.103

2.358

3.409

3.189

3.934

3.342

3.799

3.286

3.895

3.669

3.688

2.547

3.682

2.437

2.975 | 4.230

2.667

3.534

29

1.000

1.000

3.409

4.562

3.934

2.250

1.743

1.000

2.561

1.000

1.000

1.000

1.000

1.000

1.000 | 1.000

1.000

1.000

30

3.367

2.358

3.409

3.189

3.934

3.342

2.541

3.286

3.895

1328

3.688

3.844

3.682

3.526

2.975 | 3.008

3.987

4.016
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Z
o

Electronic Word of Mouth

Brand Image

Minat Beli

X1.1

X1.2

X1.3

X1.4

X1.5

X1.6

X1.7

X1.8

TX1

X2.1

X2.2

X2.3

TX2

Y.1

Y.2

Y.3

Y.4

TY

3.367

3.640

2.107

4.562

3.934

4.613

2.541

3.286

4.936

3.669

2.427

2.547

2.832

2.437

1.901

3.008

2.667

2.614

1.000

1.604

2.107

3.189

2.477

2.250

1.000

1.000

2.291

1.000

1.675

1.671

1.655

1.789

1.000

1.996

1.725

1.745

3.367

3.640

1.000

3.189

2.477

4.613

2.541

3.286

3.409

2.323

2.427

2.547

2.132

3.526

2.975

1.996

1.725

2.614

3.367

2.358

1.000

3.189

3.934

4.613

3.799

3.286

3.895

2:323

2.427

2.547

2.132

1.789

2.975

3.008

2.667

2.614

3.367

2.358

2.107

4.562

2.477

4.613

3.799

3.286

4.329

3.669

3.688

3.844

4.568

3.526

2.975

3.008

3.987

4.016

3.367

2.358

3.409

4.562

2.477

4.613

38500

2.046

4.329

2.323

2427

2.547

2.132

1.000

1.901

4.230

2.667

2.187

2.103

2.358

2.107

3.189

2477

4.613

3.799

3.286

3.409

2.323

2.427

3.844

2.832

2.437

2.975

1.996

3.987

3.060

2.103

2.358

1.000

3.189

2477

3.342

2.541

3.286

2.768

2538

2.427

3.844

2.832

1.789

2.975

3.008

2.667

2.614

2.103

2.358

2.107

4.562

3.934

3.342

2.541

2.046

3.052

3.669

2.427

3.844

3.682

1.789

2.975

3.008

2.667

2.614

3.367

3.640

3.409

3.189

2477

4.613

3.799

2.046

4.329

2325

3.688

3.844

3.682

2.437

1.901

1.996

2.667

2.187

el |an|u|s|w b=

3.367

2.358

2.107

2.011

3.934

4.613

3.799

3.286

3.895

2.323

3.688

2.547

2.832

2.437

2.975

4.230

3.987

4.016

—_
\S)

1.000

1.604

3.409

4.562

2477

2.250

1.743

1.000

2.561

2

1.675

1.671

1.863

1.789

1.000

1.996

1.000

1.629

—_
(98]

3.367

3.640

1.000

3.189

2.477

4.613

2.541

3.286

3.409

3.669

3.688

3.844

4.568

2.437

1.901

3.008

3.987

3.060

,_.
n

3.367

3.640

3.409

3.189

2.477

4.613

3.799

3.286

4.936

3.669

3.688

3.844

4.568

1.789

2.975

3.008

2.667

2.614

—
(9]

3.367

2.358

3.409

4.562

3.934

4.613

3.799

2.046

4.936

3.669

3.688

3.844

4.568

3.526

2.975

3.008

3.987

4.016

—_
(o)

2.103

2.358

2.107

4.562

2.477

4.613

3.799

2.046

3.409

2.323

2.427

3.844

2.832

2.437

2.975

3.008

3.987

3.534

—_
3

2.103

2.358

3.409

3.189

3.934

3.342

3.799

3.286

3.895

3.669

2.427

2.547

2.832

3.526

2.975

3.008

2.667

3.534

—
(o¢]

3.367

3.640

3.409

4.562

3.934

3.342

3.799

2.046

4.936

3.669

3.688

3.844

4.568

3.526

2.975

3.008

3.987

4.016

—_
O

3.367

3.640

2.107

3.189

2.477

3.342

2.541

2.046

3.052

3.669

3.688

2.547

3.682

1.000

2.975

3.008

2.667

2.187

[\
(e

3.367

3.640

3.409

4.562

3.934

3.342

2.541

3.286

4.936

2.323

3.688

2.547

2.832

1.000

2.975

3.008

2.667

2.187

\S)
—_

2.103

3.640

3.409

3.189

3.934

3.342

2.541

2.046

3.409

2.323

3.688

2.547

2.832

2.437

4.394

4.230

3.987

4.521
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Electronic Word of Mouth

Brand Image

Minat Beli

X1.1

X1.2

X1.3

X1.4

X1.5

X1.6

X1.7

X1.8

TX1

X2.1

X2.2

X2.3

TX2

Y.1

Y.2

Y.3

Y4

TY

22

3.367

3.640

2.107

4.562

2477

4.613

3.799

3.286

4.936

3.669

3.688

3.844

4.568

3.526

4.394

4.230

3.987

5.225

23

3.367

3.640

3.409

4.562

2.477

4.613

2.541

3.286

4.936

3.669

3.688

3.844

4.568

3.526

2.975

3.008

3.987

4.016

24

2.103

2.358

3.409

3.189

3.934

3.342

3.799

3.286

3.895

3.669

2.427

2.547

2.832

2.437

2.975

1.996

2.667

2.614

25

2.103

2.358

3.409

3.189

2.477

3.342

2.541

2.046

2.892

3.669

2.427

3.844

3.682

3.526

1.901

3.008

2.667

3.060

26

3.367

2.358

3.409

4.562

3.934

4.613

3.799

2.046

4.936

3.669

3.688

3.844

4.568

1.789

2.975

3.008

2.667

2.614

27

3.367

3.640

2.107

3.189

3.934

4.613

2.541

2.046

3.895

3.669

3.688

3.844

4.568

2.437

2.975

3.008

3.987

3.534

28

2.103

2.358

2.107

2.011

2477

4.613

2.541

2.046

2.768

2.323

3.688

2.547

2.832

2.437

1.901

1.996

1.725

1.907

29

2.103

2.358

3.409

4.562

3.934

3.342

3.799

2.046

3-5608

2.323

3.688

3.844

3.682

2.437

4.394

3.008

1.725

3.060

30

2.103

2.358

3.409

4.562

3.934

3.342

2.541

2.046

3.409

8.0

3.688

2.547

2.832

2.437

2.975

3.008

2.667

3.060

31

3.367

3.640

1.000

1.000

2477

4.613

2.541

3.286

2.892

2338

3.688

2.547

2.832

3.526

2.975

4.230

3.987

4.521

32

3.367

2.358

3.409

3.189

3.934

4.613

3.799

3.286

4.936

3.669

3.688

3.844

4.568

3.526

4.394

4.230

3.987

5.225

33

3.367

3.640

3.409

4.562

2477

4.613

2.541

2.046

4.329

2.323

2.427

2.547

2.132

3.526

2.975

1.996

2.667

3.060

34

3.367

2.358

3.409

3.189

3.934

3.342

2.541

2.046

3.409

2398

3.688

2.547

2.832

1.789

2.975

3.008

2.667

2.614

35

3.367

2.358

2.107

4.562

2477

4.613

3.9

2.046

3.895

21329

2427

2.547

2.132

3.526

1.901

1.996

2.667

2.614

36

3.367

3.640

3.409

4.562

2.477

4.613

2.541

3.286

4.936

2.323

3.688

2.547

2.832

2.437

2.975

1.996

2.667

2.614

37

2.103

2.358

3.409

3.189

3.934

3.342

3.799

2.046

3.409

2.32%

3.688

2.547

2.832

1.000

4.394

4.230

3.987

3.534

38

3.367

3.640

1.000

3.189

1.000

4.613

2.541

3.286

3.052

2.323

2427

3.844

2.832

2.437

2.975

3.008

2.667

3.060

39

2.103

3.640

3.409

4.562

3.934

4.613

3.799

3.286

5033

A3

2.427

3.844

2.832

1.789

2.975

3.008

2.667

2.614

40

3.367

3.640

3.409

3.189

3.934

3.342

2.541

3.286

4.329

2.323

3.688

2.547

2.832

2.437

2.975

1.996

3.987

3.060

41

2.103

3.640

3.409

4.562

3.934

3.342

3.799

2.046

4.329

3.669

3.688

2.547

3.682

1.000

2.975

3.008

2.667

2.187

42

1.000

1.604

3.409

3.189

1.000

1.000

1.000

1.000

2.062

1.000

2.427

1.671

1.863

1.000

1.901

1.996

1.725

1.745

43

2.103

3.640

3.409

4.562

3.934

3.342

3.799

2.046

4.329

2.323

2.427

2.547

2.132

1.000

2.975

1.996

2.667

1.907




78

Electronic Word of Mouth

Brand Image

Minat Beli

X1.1

X1.2

X1.3

X1.4

X1.5

X1.6

X1.7

X1.8

TX1

X2.1

X2.2

X2.3

TX2

Y.1

Y.2

Y.3

Y4

TY

44

2.103

2.358

3.409

4.562

3.934

3.342

2.541

2.046

3.409

2.323

2.427

2.547

2.132

1.000

2.975

4.230

2.667

2.614

45

2.103

3.640

2.107

4.562

3.934

4.613

3.799

3.286

4.936

3.669

2.427

2.547

2.832

2.437

1.901

1.996

2.667

2.187

46

2.103

2.358

3.409

4.562

2.477

3.342

2.541

3.286

3.409

823

2.427

3.844

2.832

1.000

2.975

3.008

2.667

2.187

47

3.367

3.640

3.409

4.562

2.477

3.342

2.541

3.286

4.329

2.323

3.688

3.844

3.682

2.437

2.975

3.008

2.667

3.060

48

2.103

2.358

2.107

3.189

3.934

3.342

3.799

3.286

3.409

2.323

2.427

3.844

2.832

3.526

2.975

3.008

2.667

3.534

49

3.367

3.640

2.107

2.011

2.477

3.342

2.541

3.286

3.052

Vg A

3.688

2.547

2.832

2.437

1.901

3.008

3.987

3.060

50

3.367

3.640

2.107

4.562

3.934

4.613

2.541

2.046

4.329

2.323

3.688

2.547

2.832

3.526

2.975

1.996

2.667

3.060

51

2.103

2.358

2.107

4.562

3.934

3.342

3.799

2.046

3.409

3.669

2.427

3.844

3.682

1.789

2.975

3.008

2.667

2.614

52

2.103

1.604

3.409

3.189

2477

2.250

1.743

1.000

2.561

1.000

1.675

1.000

1.486

1.789

1.901

1.996

1.000

1.745

53

3.367

2.358

2.107

4.562

2477

4.613

3.799

2.046

3.895

2338

3.688

2.547

2.832

2.437

1.901

3.008

2.667

2.614

54

3.367

3.640

3.409

4.562

2477

3.342

3.799

3.286

4.936

2.323

2.427

2.547

2.132

1.789

2.975

1.996

2.667

2.187

55

3.367

3.640

2.107

3.189

2477

4.613

3.799

2.046

3.895

2.323

2.427

3.844

2.832

2.437

1.901

1.996

2.667

2.187

56

2.103

2.358

3.409

3.189

24717

3.342

2.541

2.046

2.892

2398

3.688

2.547

2.832

1.000

2.975

3.008

2.667

2.187

57

3.367

3.640

2.107

4.562

2477

4.613

2.541

3.286

4.329

21329

2427

2.547

2.132

2.437

2.975

1.996

1.725

2.187

58

2.103

2.358

3.409

3.189

2.477

3.342

3.799

2.046

3.052

2.323

2.427

2.547

2.132

1.789

2.975

3.008

2.667

2.614

59

3.367

2.358

2.107

2.011

3.934

4.613

3.799

3.286

3.895

3.669

2.427

2.547

2.832

2.437

1.901

1.996

2.667

2.187

60

2.103

3.640

1.000

4.562

2477

4.613

3.799

3.286

3.895

2.323

2427

3.844

2.832

2.437

4.394

1.996

2.667

3.060

61

3.367

3.640

2.107

2.011

2.477

4.613

2.541

3.286

3.409

A3

3.688

2.547

2.832

3.526

1.901

3.008

2.667

3.060

62

3.367

3.640

2.107

3.189

2.477

3.342

3.799

3.286

3.895

2.323

2.427

3.844

2.832

2.437

2.975

3.008

3.987

3.534

63

1.000

1.000

3.409

3.189

3.934

2.250

1.743

1.000

2.465

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

64

3.367

3.640

3.409

4.562

3.934

3.342

3.799

3.286

5.933

2.323

2.427

3.844

2.832

2.437

1.901

3.008

1.725

2.187

65

1.000

1.000

3.409

4.562

1.000

2.250

1.000

1.000

2.291

1.000

1.675

1.671

1.655

1.000

1.000

1.000

1.725

1.522
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Electronic Word of Mouth

Brand Image

Minat Beli

X1.1

X1.2

X1.3

X1.4

X1.5

X1.6

X1.7

X1.8

TX1

X2.1

X2.2

X2.3

TX2

Y.1

Y.2

Y.3

Y4

TY

66

3.367

3.640

3.409

4.562

2477

4.613

3.799

3.286

5.933

3.669

3.688

3.844

4.568

3.526

2.975

3.008

3.987

4.016

67

3.367

3.640

2.107

3.189

2.477

4.613

3.799

2.046

3.895

2.323

2.427

3.844

2.832

3.526

4.394

3.008

3.987

4.521

68

2.103

2.358

2.107

2.011

2.477

3.342

3.799

3.286

2.892

823

3.688

2.547

2.832

2.437

1.901

4.230

2.667

3.060

69

1.000

1.000

2.107

2.011

2.477

2.250

1.743

1.000

2.062

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

70

3.367

3.640

3.409

3.189

2.477

3.342

3.799

3.286

4.329

2.323

2.427

3.844

2.832

2.437

2.975

4.230

3.987

4.016

71

3.367

2.358

3.409

3.189

2.477

3.342

2.541

3.286

3.409

Vg A

3.688

3.844

3.682

3.526

4.394

4.230

2.667

4.521

72

2.103

2.358

2.107

4.562

2477

3.342

3.799

3.286

3.409

3.669

2.427

2.547

2.832

3.526

2.975

3.008

2.667

3.534

73

2.103

3.640

2.107

3.189

3.934

3.342

3.799

3.286

3-5608

2.323

3.688

2.547

2.832

3.526

2.975

3.008

2.667

3.534

74

1.000

1.000

1.000

2.011

1.000

2.250

1.000

1.000

1.000

1.000

1.675

1.671

1.655

1.000

1.000

1.000

1.725

1.522

75

3.367

3.640

3.409

3.189

3.934

4.613

2.541

3.286

4.936

3.669

3.688

2.547

3.682

3.526

2.975

3.008

2.667

3.534

76

3.367

3.640

3.409

4.562

2477

4.613

3.799

2.046

4.936

2.323

2.427

3.844

2.832

3.526

2.975

3.008

2.667

3.534

77

2.103

2.358

3.409

3.189

2477

3.342

3.799

3.286

3.409

3.669

3.688

2.547

3.682

2.437

2.975

1.996

2.667

2.614

78

1.000

1.000

1.000

3.189

1.000

2.250

1.743

1.000

1.777

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

79

2.103

2.358

2.107

4.562

3.934

3.342

3.9

3.286

3.895

21329

3.688

2.547

2.832

2.437

2.975

4.230

2.667

3.534

80

1.000

1.000

1.000

3.189

2.477

2.250

1.743

1.000

2.062

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

81

3.367

2.358

2.107

3.189

2.477

3.342

2.541

3.286

3.052

2.32%

3.688

3.844

3.682

3.526

2.975

1.996

2.667

3.060

82

2.103

2.358

2.107

3.189

2477

4.613

3.799

3.286

3.409

3.669

3.688

2.547

3.682

3.526

4.394

4.230

2.667

4.521

83

2.103

3.640

3.409

4.562

2.477

3.342

3.799

2.046

3.895

A3

3.688

3.844

3.682

2.437

2.975

3.008

3.987

3.534

84

1.000

1.000

2.107

2.011

2.477

2.250

1.000

1.000

Ll

1.000

1.675

1.671

1.655

1.000

1.000

1.000

1.000

1.000

85

3.367

3.640

1.000

3.189

2477

4.613

2.541

3.286

3.409

3.669

3.688

2.547

3.682

3.526

2.975

1.996

2.667

3.060

86

2.103

2.358

1.000

3.189

2.477

3.342

2.541

1.000

2.650

1.000

1.675

2.547

1.863

2.437

1.901

1.996

1.000

1.830

87

1.000

1.604

3.409

4.562

3.934

2.250

2.541

2.046

2.768

1.000

2.427

1.671

1.863

1.789

1.901

3.008

1.725

1.907
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Electronic Word of Mouth

Brand Image

Minat Beli

X1.1

X1.2

X1.3

X1.4

X1.5

X1.6

X1.7

X1.8

TX1

X2.1

X2.2

X2.3

TX2

Y.1

Y.2

Y.3

Y4

TY

88

1.000

2.358

3.409

4.562

3.934

2.250

1.743

1.000

2.691

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

89

2.103

2.358

3.409

4.562

3.934

4.613

3.799

3.286

4.936

3.669

3.688

2.547

3.682

3.526

2.975

3.008

2.667

3.534

90

2.103

3.640

2.107

3.189

3.934

3.342

3.799

2.046

3.409

823

3.688

3.844

3.682

2.437

1.901

3.008

3.987

3.060

91

1.000

1.000

1.000

3.189

1.000

2.250

1.000

1.000

1.489

1.000

1.675

1.671

1.655

1.000

1.000

1.996

1.725

1.629

92

3.367

3.640

3.409

4.562

2.477

4.613

2.541

3.286

4.936

3.669

3.688

2.547

3.682

3.526

2.975

4.230

2.667

4.016

93

3.367

3.640

2.107

4.562

2.477

4.613

3.799

2.046

4.329

Vg A

2.427

2.547

2.132

3.526

1.901

3.008

2.667

3.060

94

2.103

2.358

3.409

3.189

2477

3.342

3.799

3.286

3.409

2.323

3.688

2.547

2.832

2.437

2.975

4.230

2.667

3.534

95

1.000

1.000

2.107

3.189

2.477

2.250

1.743

1.000

22650

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

96

2.103

2.358

3.409

4.562

3.934

3.342

3.799

3.286

4.329

8.0

3.688

2.547

2.832

2.437

1.901

1.996

2.667

2.187

97

1.000

1.000

2.107

3.189

3.934

2.250

1.743

1.000

2741}

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

98

2.103

2.358

3.409

3.189

3.934

3.342

3.799

3.286

3895

3.669

3.688

2.547

3.682

2.437

2.975

4.230

2.667

3.534

99

1.000

1.000

3.409

4.562

3.934

2.250

1.743

1.000

2.561

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

1.000

100

3.367

2.358

3.409

3.189

3.934

3.342

2.541

3.286

3.895

2398

3.688

3.844

3.682

3.526

2.975

3.008

3.987

4.016




LAMPIRAN 6: DESKRIPSI DATA RESPONDEN

Jenis Kelamin

Valid Cumulative
Frequency | Percent | Percent Percent
Valid Laki-laki 47 47.0 47.0 47.0
Perempuan 53 53.0 53.0 100.0
Total 100 100.0 100.0
Umur
Cumulative
Frequency [ Percent [ Valid Percent| Percent
Valid <20 22 22.0 22.0 22.0
20-30 | 45 45.0 45.0 67.0
3140 | 21 21.0 21.0 88.0
> 41 12 12.0 12.0 100.0
Total | 100 100.0 100.0
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LAMPIRAN 7: HASIL OUTPUT PERHITUNGAN SPSS 23.00 FOR
WINDOWS, ELECTRONIC WORD OF MOUTH (X1), BRAND IMAGE (X2),
DAN MINAT BELI (Y)
(1)  Hasil Uji Reliabilitas

a. Hasil Uji Reliabilitas Electronic Word Of Mouth Sampel Kecil

Reliability Statistics
Cronbach's
Alpha N of Items
.891 8

b. Hasil Uji Reliabilitas Brand Image Sampel Kecil

Reliability Statistics
Cronbach's
Alpha N of Items
.900 3

c. Hasil Uji Reliabilitas Minat Beli Sampel Kecil

Reliability Statistics
Cronbach's
Alpha N of Items
941 4

d. Hasil Uji Reliabilitas Electronic Word Of Mouth Sampel Besar

Reliability Statistics
Cronbach's
Alpha N of Items
.820 8

e. Hasil Uji Reliabilitas Brand Image Sampel Besar

Reliability Statistics
Cronbach's
Alpha N of Items
.850 3

f. Hasil Uji Reliabilitas Minat Beli Sampel Besar

Reliability Statistics
Cronbach's
Alpha N of Items
.834 4
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2) Hasil Uji Validitas
a. Hasil Uji Validitas Electronic Word Of Mouth Sampel Kecil

Correlations
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 TX1
X1.1 Pearson Correlation 1 .818™ 310 192 108 .857" 598" 738" 798"
Sig. (2-tailed) <.001 .096 310 570 <.001 <.001 <.001 <.001
N 30 30 30 30 30 30 30 30 30
X1.2 Pearson Correlation 818" 1 398" 388" .309 .834™ 793" 707" 903"
Sig. (2-tailed) <.001 .030 .034 .097 <.001 <.001 <.001 <.001
N 30 30 30 30 30 30 30 30 30
X1.3 Pearson Correlation 310 .398" 1 487 .580™ 278 456" 465" .635™"
Sig. (2-tailed) .096 .030 .006 <.001 137 011 .010 <.001
N 30 30 30 30 30 30 30 30 30
X1.4 Pearson Correlation 192 .388" 487" 1 382" 297 487" 222 537"
Sig. (2-tailed) 310 .034 .006 .037 11 .006 239 .002
N 30 30 30 30 30 30 30 30 30
X1.5 Pearson Correlation .108 .309 .580™" 382" 1 .133 395" 319 502
Sig. (2-tailed) 570 .097 <.001 .037 485 .031 .086 .005
N 30 30 30 30 30 30 30 30 30
X1.6 Pearson Correlation 857" .834™ 278 297 133 1 708" 722 .831™
Sig. (2-tailed) <.001 <.001 137 11 485 <.001 <.001 <.001
N 30 30 30 30 30 30 30 30 30
X1.7 Pearson Correlation 598" 793 456" 487" 395" 708" 1 762" .887"
Sig. (2-tailed) <.001 <.001 011 .006 .031 <.001 <.001 <.001
N 30 30 30 30 30 30 30 30 30
X1.8 Pearson Correlation 738" 707" 465" 222 319 722 762" 1 847"
Sig. (2-tailed) <.001 <.001 .010 239 .086 <.001 <.001 <.001
N 30 30 30 30 30 30 30 30 30
TX1 Pearson Correlation 798" .903™" .635™ Soi 502" .831™ .887"" 847" 1
Sig. (2-tailed) <.001 <.001 <.001 .002 .005 <.001 <.001 <.001
N 30 30 30 30 30 30 30 30 30

** Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).




b. Hasil Uji Validitas Electronic Word Of Mouth Sampel Besar
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Correlations
XI1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 TX1
X1.1 Pearson Correlation 1 790** 0.043 0.076 0.096 786** 560** .654%* 18T**
Sig. (2-tailed) 0.000 0.670 0.452 0.340 0.000 0.000 0.000 0.000
N 100 100 100 100 100 100 100 100 100
X1.2 Pearson Correlation 790%* 1 0.110 .204* 0.194 719%* .646** .681%* B57**
Sig. (2-tailed) 0.000 0.276 0.042 0.054 0.000 0.000 0.000 0.000
N 100 100 100 100 100 100 100 100 100
X1.3 Pearson Correlation 0.043 0.110 1 .386%* .354%* -0.109 0.175 0.028 347%*
Sig. (2-tailed) 0.670 0.276 0.000 0.000 0.279 0.081 0.785 0.000
N 100 100 100 100 100 100 100 100 100
X1.4 Pearson Correlation 0.076 .204* .386** 1 711 0.126 238* 0.022 A07**
Sig. (2-tailed) 0.452 0.042 0.000 0.035 0.210 0.017 0.829 0.000
N 100 100 100 100 100 100 100 100 100
X1.5 Pearson Correlation 0.096 0.194 354%** OMLE 1 0.113 381** 0.191 A445%*
Sig. (2-tailed) 0.340 0.054 0.000 0.035 0.265 0.000 0.056 0.000
N 100 100 100 100 100 100 100 100 100
X1.6 Pearson Correlation 786%* 719%* -0.109 0.126 0.113 1 .659%* .633%* JTT73%*
Sig. (2-tailed) 0.000 0.000 0.279 0.210 0.265 0.000 0.000 0.000
N 100 100 100 100 100 100 100 100 100
X1.7 Pearson Correlation .560** .646** 0.175 .238* 381%* .659%* 1 .646%* .836%*
Sig. (2-tailed) 0.000 0.000 0.081 0.017 0.000 0.000 0.000 0.000
N 100 100 100 100 100 100 100 100 100
X1.8 Pearson Correlation .654%* .681%* 0.028 0.022 0.191 .633%** .646** 1 156%*
Sig. (2-tailed) 0.000 0.000 0.785 0.829 0.056 0.000 0.000 0.000
N 100 100 100 100 100 100 100 100 100
TX1 Pearson Correlation 187** B57** 347%* A407** 445%* 773%* .836%* 756%* 1
Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000
N 100 100 100 100 100 100 100 100 100

** Correlation is significant at the 0.01 level (2-tailed).

* Correlation is significant at the 0.05 level (2-tailed).




c. Hasil Uji Validitas Brand Image Sampel Kecil
Correlations
X2.1 X2.2 X2.3 TX2
X2.1 | Pearson Correlation 1 802" 626" .858"
Sig. (2-tailed) <.001 <.001 <.001
N 30 30 30 30
X2.2 | Pearson Correlation 802" 1 871" 977"
Sig. (2-tailed) <.001 <.001 <.001
N 30 30 30 30
X2.3 | Pearson Correlation 626" 871" 1 918"
Sig. (2-tailed) <.001 <.001 <.001
N 30 30 30 30
TX2 | Pearson Correlation 858" 977" 918" 1
Sig. (2-tailed) <.001 <.001 <.001
N 30 30 30 30
**, Correlation is significant at the 0.01 level (2-tailed).
d. Hasil Uji Validitas Brand Image Sampel Besar
Correlations
X2.1 X2.2 X2.3 TX2
X2.1 | Pearson Correlation 1 663" 637" 842"
Sig. (2-tailed) <.001 <.001 <.001
N 100 100 100 100
X2.2 |Pearson Correlation 663" 1 702" 906"
Sig. (2-tailed) <.001 <.001 <.001
N 100 100 100 100
X2.3 |Pearson Correlation 637" 7024 1 .895™
Sig. (2-tailed) <.001 <.001 <.001
N 100 100 100 100
TX2 | Pearson Correlation 842" 906" .895™ 1
Sig. (2-tailed) <.001 <.001 <.001
N 100 100 100 100

**_ Correlation is significant at the (.01 level (2-tailed).
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€.

Hasil Uji Validitas Minat Beli Sampel Kecil
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Correlations
Y.1 Y.2 Y.3 Y.4 TY
Y.1 Pearson Correlation 1 904" 763" 810" 944"
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 30 30 30 30 30
Y.2  |Pearson Correlation | .904"" 1 846 790  .954™
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 30 30 30 30 30
Y.3  |Pearson Correlation | .763""| 846" 1 577 906
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 30 30 30 30 30
Y.4 | Pearson Correlation 810" 790" 757 1 902"
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 30 30 30 30 30
TY Pearson Correlation 944" 954" 906" 902" 1
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 30 30 30 30 30
**_ Correlation is significant at the 0.01 level (2-tailed).
f. Hasil Uji Validitas Minat Beli Sampel Besar
Correlations
izl Y 9 Y.3 Y .4 TY
Y.1 Pearson Correlation 1 486" 398" 539" 768"
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 100 100 100 100 100
Y.2 Pearson Correlation 486" 1 677 693" 847"
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 100 100 100 100 100
Y3 Pearson Correlation 398" 677" 1 677 815"
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 100 100 100 100 100
Y.4 | Pearson Correlation 539" 693" 677" 1 873"
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 100 100 100 100 100
TY  |Pearson Correlation | 768" | 8477 8157 873" 1
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 100 100 100 100 100

**, Correlation is significant at the (.01 level (2-tailed).
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LAMPIRAN 8: HASIL OUTPUT ANALISIS JALUR (PATH ANALYSIS)

(1 Pengaruh Electronic Word Of Mouth (Xi1) dan Brand Image (X32)
terhadap Minat Beli (Y)
Variables Entered/Removed®
Model | Variables Entered | Variables Removed | Method
1 X2, X1° .| Enter

a. Dependent Variable: Y

b. All requested variables entered.

Model Summary
Model| R | R Square|Adjusted R Square | Std. Error of the Estimate
1 .887% 787 782 1.43168
a. Predictors: (Constant), X2, X1
ANOVA?
Sum of Mean

Model Squares df Square F Sig.
1 Regression 733.929 2 366.965| 179.034| <.001°

Residual 198.821 ¥ 2.050

Total 932.750 99
a. Dependent Variable: Y
b. Predictors: (Constant), X2, X1

Coefficients"
Unstandardized Standardized
Coefficients Coefficients

Model B Std. Error Beta t Sig.
1 (Constant) -2.760 1.274 -2.167 .033

X1 147 .063 194 2316 .023

X2 1.008 A17 720 8.588 <.001
a. Dependent Variable: Y
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2) Pengaruh Electronic Word Of Mouth (X1) terhadap Brand Image (X>)
Variables Entered/Removeda
Model | Variables Entered | Variables Removed | Method
1 X1° .| Enter

a. Dependent Variable: X2

b. All requested variables entered.

Model Summary
Model| R | R Square|Adjusted R Square | Std. Error of the Estimate
1 .829% .687 .684 1.23157
a. Predictors: (Constant), X1
ANOVA?
Sum of Mean
Model Squares df Square F Sig.
Regression 326.198 1 326.198| 215.063| <.001°
1 Residual 148.642 98 1.517
Total 474.840 99
a. Dependent Variable: X2
b. Predictors: (Constant), X1
Coefficients"
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta ¢ Sig.
1 (Constant) -2.912 1.055 -2.759 .007
X1 448 .031 829 14.665 <.001
a. Dependent Variable: X2
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Analisis Jalur (Path Analysis)
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Output SPSS Analisis Jalur Pengaruh Electronic Word of Mouth terhadap Minat
Beli melalui Brand Image

Parameter

Koefisien

P-value

Alpha (o)

Keputusan

Simpulan

R2yxox|

0,787

0,000

0,05

Menolak
Ho

Electronic word of mouth
(X1) dan brand image (X2)
berpengaruh signifikan
terhadap minat beli (Y)
dengan besar sumbangan
pengaruh 78,7%

Pyx,

0,194

0,023

0,05

Menolak
Ho

Electronic word of mouth
(X1) berpengaruh positif
dan signifikan terhadap
minat beli (Y) dengan
besar sumbangan pengaruh
19,4%

Pyxz

0,720

0,000

0,05

Menolak
Ho

Brand image (X2)
berpengaruh positif dan
signifikan terhadap minat
beli (Y) dengan besar
sumbangan pengaruh 72%

Pxox1

0,829

0,000

0,05

Menolak
Ho

Electronic word of mouth
(X1) berpengaruh positif
dan signifikan terhadap
brand image (X;) dengan
besar sumbangan pengaruh
82,9%

Pxze;

0,171

Besar pengaruh faktor lain
terhadap brand image (X2)

Pye>

0,213

Besar pengaruh faktor lain
terhadap minat beli (Y)
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H2
Pyxi= 0,194
X1 > Y — )
Pye, =0,213
H4 e
R%yx.x1 = 0,787
HI R H3
Px>x1 = 0,829 Pyx,=0,720
X2
I Pxoe = 0,171
&1

Struktur Keseluruhan Pengaruh Electronic Word of Mouth terhadap Minat
Beli melalui Brand Image

Sumbangan Pengaruh Electronic Word of Mouth terhadap Minat Beli melalui

Brand Image
No. Keterangan Besar Persentase

1. | Besar pengaruh langsung X | terhadap Y 0,038 3,8%
2. | Besar pengaruh tidak langsung X; terhadap Y | 0,597

. 59,7%

melalui X»

3. | Besar pengaruh total X; terhadap Y 0.635 63,5 %
4. | Besar pengaruh langsung X terhadap Y 0,518 51,8%
5. | Besar pengaruh total X; dan X» terhadap Y 0,787 78,7%
6. | Besar pengaruh lain terhadap Y 0,213 21,3%
7. | Total 1,000 100%
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