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ABSTRAK 

Penelitialn ini bertuljulaln ulntulk mengulji pengalrulh kulallitals produlk daln promosi 

balik secalral simulltaln malulpuln palrsiall terhaldalp kepultulsaln pembelialn palda l 

Walrulng Malkaln Malk Beng Salnulr. Ralncalngaln penelitialn yalng digulnalkaln aldallalh 

kulalntitaltif kalulsall. Penelitialn ini menggulnalkaln metode non probalbility salmpling 

dengaln teknik salmpel pulrposive salmpling. Julmlalh salmpel                       dallalm peneltialn ini 

yalitul 120 responden. Instrulmen yalng digulnalkaln dallalm  pengulmpullaln daltal 

aldallalh kulesioner daln dialnallisis dengaln alnallisis regresi linier bergalndal. Halsil 

penelitialn menulnjulkaln balhwal kulallitals produlk daln promosi berpengalrulh 

signifikaln terhaldalp kepultulsaln pembelialn, kulallitals produlk berpengalrulh positif 

signifikaln terhaldalp kepultulsaln pembelialn, promosi berpengalrulh positif daln 

signifikaln secalral palrsiall terhaldalp kepultulsaln pembelialn paldal Walrulng Malkaln 

Malk Beng Salnulr.  

Kata Kunci: kepultulsaln pembelialn, kulallitals produlk, promosi 
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ABSTRACT 

This study aims to examine the influence of product quality on simultaneous 

reverse promotion of consumer purchasing decisions at MAK BENG FOOD 

STALL SANUR. The research design used qualitative sampling. This study uses a 

non-probability sampling method with a positive sampling technique. The sample 

size in this study was 120 respondents. The instrument used in collecting data was 

the questionnaire and analyzed using multiple linear regression analysis. The 

results of the study showed that product quality and promotion had a significant 

effect on purchasing decisions, product quality had a significant positive effect on 

purchasing decisions, promotion had a significant positive effect on purchasing 

decisions at Warung  Mak Beng Sanur. 
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