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Lampiran 01. Review Konsumen pada Goggle Maps Warung Mak Beng 

Sanur  
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Lampiran 02. Review Konsumen pada Aplikasi Tiktok Warung Mak Beng 

Sanur 
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Lampiran 03. Penjualan Pada Warung Mak Beng Sanur Periode Tahun 

2021 s/d Tahun 2023 
 

No Talhulln Produllk Telrjullall 

1 2021 144.000 Porsi 

2 2022 126.000 Porsi 

3 2023 10.000 Porsi 

Sullmbelr : Malnalgelr Walrullng Malk Belng Salnullr 
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Lampiran 04. Kuesioner Penelitian 

 

KUESIONER PENELITIAN  

UNIVERSITAS PENDIDIKAN GANESHA  

FAKULTAS EKONOMI 

JURUSAN MANAJEMEN 

 

Kelpaldal 

Yth. Balpalk/Ibull, Salulldalral/i Pellalnggaln Walrullng Malkaln Malk Belng Salnullr 

Hall: Pelngisialn Kullelsionelr 

 

Delngaln Hormalt, 

Dallalm ralngkal melnyellelsalikaln stulldi di Ullnivelrsitals Pelndidikaln Galnelshal palda l 

Jullrullsaln Malnaljelmeln, delngaln ini salyal melngaldalkaln pelnellitialn yalng belrjulldu lll 

“Pengaruh Kualitas Produk dan Promosi terhadap Keputusan Pembelian 

Pada Warung Makan Mak Beng Sanur”. Malkal delngaln ini, salyal mohon kelseldia ln 

Balpalk/Ibull, Salulldalral/I ullntullk belrkelnaln melngisi kullelsionelr ini. Altals kelseldialaln da ln 

balntullaln Balpalk/Ibull, Salulldalral/i yalng tullrullt belrpalrtisipalsi dallalm me lngisi kullelsione lr 

pelnellitialn ini, salyal ullcalpkaln telrimalkalsih. 

 

 

 

 

 

Singalraljal, 17 Alpril 2024 

 

Pelnelliti 

 

 

I Gullsti Algullng Bintalng Praltiwi 
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AlNGKE lT PElNE lLITIAlN 

 

PENGARUH KUALITAS PRODUK DAN PROMOSI 

TERHADAP KEPUTUSAN PEMBELIAN PADA WARUNG 

MAK BENG SANUR 

Identitas Responden 

Nalmal : 

Allalmalt : 

Ullsial : 

Jelnis Kellalmin : 

Petunjuk Pengisian 

1. Tulllislalh daltal idelntitals selcalral lelngkalp. 

2. Belrikaln skor paldal bulltir-bulltir pelrtalnyalaln delngaln calral melmbelri talnda l 

celklist (🗸) paldal kolom skor (5,4,3,2,1) selsullali delngaln kritelrial selbalga li 

belrikullt : 

(5) Salngalt Seltulljull / SS 

(4) Seltulljull / S 

(3) Neltrall / N 

(2) Tidalk Seltulljull / TS 

(1) Salngalt Tidalk Seltulljull / STS 

3. Selbellullm dikelmballikaln kelpaldal pelnelliti, pelriksallalh kelmba lli 

kullelsionelr alndal alpalkalh selmullal pelrnyaltalaln tellalh dijalwalb 

4. Tidalk aldal jalwalbaln yalng belnalr altalull sallalh, teltalpi jalwalbaln yalng jullju llr 

salngalt dihalralpkaln. 
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No PERNYATAAN SKOR PENILAIAN 

Kualitas Produk 

A Kinerja (performance) SS S N TS STS 

5 4 3 2 1 

1 Ralsal malkalnaln dalri Walrullng Malk Belng Salnullr 

salngalt melmullalskaln 

     

2 Malkalnaln Walrullng Malk Belng Salnullr melmiliki 

ralsal ullnik daln belrbeldal dalri malkalnaln lalin 

     

3 Ralsal malkalnaln ini kullralng konsisteln di seltialp 

sullalpaln 

     

B  Keandalan (reliability) 

1 Malkalnaln yalng salyal pelsaln sellallull daltalng telpalt 

walktull 

     

2 Pelsalnaln salyal sellallull selsullali delngaln alpal yalng 

salyal pelsaln 

     

3 Salyal yalkin balhwal malkalnaln Walrullng Malk 

Belng sellallull disialpkaln delngaln proseldullr yalng 

belnalr 

     

C Fitur (feature) 

1 Salyal melralsal pullals delngaln ullkullraln porsi 

malkalnaln yalng salyal dalpaltkaln 

     

2 Malkalnaln disaljikaln delngaln talmpilaln yalng 

melnalrik daln melnggullgalh sellelral 

     

3 Malkalnaln Walrullng Malk Belng melmiliki nulltrisi 

daln kalndullngaln gizi yalng balik 

     

D  Daya Tahan (durability) 

1 Malkalnaln Walrullng Malk Belng teltalp selgalr daln 

belrkullallitals tinggi seltellalh disimpaln didalla lm 

lelmalri els sellalmal belbelralpal halri 

     

2 Malkalnaln Walrullng Malk Belng talhaln telrhaldalp 

palpalraln sinalr maltalhalri 
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No PERNYATAAN SKOR PENILAIAN 

Promosi 

A Advertising (periklanan) SS S N TS STS 

5 4 3 2 1 

1 Salyal melralsal konteln pelmalsalraln digita ll 

Walrullng Malk Belng Salnullr melnalrik daln 

informaltif 

     

2 Salyal selring belrintelralksi delngaln konteln 

digitall dalri Walrullng Malk Belng Salnullr di sosia ll 

meldial 

     

3 Salyal lelbih celndelrullng melmbelli produllk 

Walrullng Malk Belng Salnullr seltellalh mellihalt 

iklaln di sosiall meldial 

     

4 Iklaln digitall Walrullng Malk Belng Salnullr 

melmbelrikaln informalsi yalng cullkullp ullntullk 

melmbullalt kelpulltullsaln pelmbellialn 

     

3 Kelbelrsihaln daln calral pelnyimpalnaln soullp ikaln 

melmpelngalrullhi dalyal talhalnnya l 

     

E Kesesuaian (conformance) 

1  Malkalnaln Walrullng Malk Belng selsullali delngaln  

sellelral salyal 

     

2 Balhaln-balhaln yalng digullnalkaln dalla lm 

malkalnaln ini belrkullallitals tinggi 

     

3 Salyal melralsal pullals seltellalh melngonsullmsi 

malkalnaln ini 
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5 Salyal selring mellihalt iklaln Walrullng Malk Belng 

Salnullr di belrbalgali plaltform digitall 

     

B Branding 

1  Salyal melralsal pelrcalyal alkaln melrelk dalri Walrullng 

Malk Belng Salnullr kalrelnal lelgelndalris 

     

2 Salyal lelbih melmilih melrelk Walrullng Malk Belng 

dibalndingkaln melrelk walrullng malkaln lalinnyal 

     

3 Melrelk ini melmiliki relpulltalsi yalng balik daln 

balgulls 

     

4 Melrelk dalri Walrullng Malk Belng Salnullr sellallu ll 

melmelnullhi halralpaln salyal 

     

C Public Relations (Hubungan masyarakat) 

1 Walrullng Malk Belng Salnullr celpalt melnalnggalpi 

pelrtalnyalaln altalull kellullhaln pellalnggaln 

     

2 Salyal melralsal dihalrgali selbalgali pella lnggaln 

keltikal belrkomullnikalsi delngaln pihalk Walrullng 

Malk Belng Salnullr 

     

3 Walrullng Malk Belng Salnullr melmbelrikaln 

informalsi yalng lelngkalp melngelnali produllk-

produllknyal 

     

4 Salyal melralsal dalpalt melmpelrcalyali informalsi 

yalng dibelrikaln olelh Walrullng Malk Belng Salnullr 

     

No PERNYATAAN SKOR PENILAIAN 

Keputusan Pembelian 

A Kemantapan pada sebuah produk SS S N TS STS 

5 4 3 2 1 

1 Produllk dalri Walrullng Malk Belng Salnullr 

melmiliki kullallitals yalng balik  

     

B Kebiasaan dalam membeli produk 
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1  Salyal selring melmbelli produllk ini selcalral rulltin      

C  Memberikan rekomendasi pada orang lain 

1  Salyal alkaln melrelkomelndalsikaln produllk ini 

kelpaldal telmaln daln kellullalrgal 

     

D  Melakukan pembelian ulang 

1  Salyal alkaln mellalkullkaln pelmbellialn ulllalng 

telrhaldalp produllk dalri Walrullng Malk Belng Salnullr 
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Lampiran 05. Hasil Data Likert Pertanyaan Responden Sampel Kecil X1 

 

 

Lampiran 06. Hasil Data Likert Pertanyaan Responden Sampel Kecil X2 
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Lampiran 07. Hasil Data Likert Pertanyaan Responden Sampel Kecil Y 
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Lampiran 08. Hasil Data Likert Pertanyaan Responden Sampel Besar X1 
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Lampiran 09. Hasil Data Likert Pertanyaan Responden Sampel Besar X2 
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Lampiran 10. Hasil Data Likert Pertanyaan Responden Sampel Besar Y 
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Lampiran 11. Deskripsi Data Responden 



 
82 

  

 
 

 

Frequencies 

 

Statistics 

Ullsial Jelnis 
Kellalmin 

N Vallid 120 120 

Missing 0 0 

 

 

Frequency Table 

 
Usia 

 

Frelqullelncy 

 

Pelrcelnt 

 

Vallid 
Pelrcelnt 

 

Cullmulllaltivel 
Pelrcelnt 

Vallid 17-30 Talhulln 50 41.7 41.7 25.3 

31-40 Talhulln 15 12.8 12.8 56.0 

41-50 Talhulln 25 20.0 20.0 87.3 

>50 Talhulln 30 25.0 25.0 100.0 

Totall 120 100.0 100.0  

 

 

 

 

Jenis Kelamin 

 

 
Frelqullelncy 

 

 
Pelrcelnt 

 

 
Vallid 
Pelrcelnt 

Cullmulllalt

ivel 

Pelrceln

t 

Vallid Lalki - lalki 65 51.2 51.2 51.2 

Pelrelmpullaln 55 48.8 48.8 100.0 

Totall 120 100.0 100.0  

 

 

 

 

 

Lampiran 12. Hasil Output Perhitungan SPSS for windows Versi 25.0 Variabel 
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Kualitas Produk (𝐗𝟏), Promosi (𝐗𝟐) dan Keputusan Pembelian (Y) Uji 

Validitas dan Reliabilitas. 

 

Hasil Uji Validitas dan Reliabilitas Variabel Kualitas Produk Sampel Kecil 
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Reliability 

 

Case Processing Summary 

 N % 

Calsels Vallid 30 100.0 

E lxclulldelda
l 0 .0 

Totall 30 100.0 

al. Listwisel delleltion balseld on alll valrialblels in thel 

proceldullrel. 

 

Reliability Statistics 

Cronbalch's Allphal N of Itelms 

.835 15 
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Hasil Uji Validitas dan Reliabilitas Variabel Promosi Sampel Kecil 
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Reliability 

 

Case Processing Summary 

 N % 

Calsels Vallid 30 100.0 

E lxclulldelda
l 0 .0 

Totall 30 100.0 

al. Listwisel delleltion balseld on alll valrialblels in thel 

proceldullrel. 

 

Reliability Statistics 

Cronbalch's Allphal N of Itelms 

.958 13 
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Hasil Uji Validitas dan Reliabilitas Variabel Keputusan Pembelian Sampel 

Kecil 
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Reliability 

 

Case Processing Summary 

 N % 

Calsels Vallid 30 100.0 

E lxclulldelda
l 0 .0 

Totall 30 100.0 

al. Listwisel delleltion balseld on alll valrialblels in thel 

proceldullrel. 

 

Reliability Statistics 

Cronbalch's Allphal N of Itelms 

.973 4 
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Hasil Uji Validitas dan Reliabilitas Variabel Kualitas Produk Sampel 

Besar 
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Reliability 

Case Processing Summary 

 N % 

Calsels Vallid 120 100.0 

E lxclulldelda
l 0 .0 

Totall 120 100.0 

al. Listwisel delleltion balseld on alll valrialblels in thel 

proceldullrel. 

 

Reliability Statistics 

Cronbalch's Allphal N of Itelms 

.944 15 
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Hasil Uji Validitas dan Reliabilitas Variabel Promosi Sampel Besar 

 
 

Reliability 

 

 

Case Processing Summary 

 N % 

Calsels Vallid 120 100.0 

E lxclulldelda
l 0 .0 

Totall 120 100.0 

al. Listwisel delleltion balseld on alll valrialblels in thel 

proceldullrel. 

 

Reliability Statistics 

Cronbalch's Allphal N of Itelms 

.991 13 
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Hasil Uji Validitas dan Reliabilitas Variabel Keputusan Pembelian Sampel 

Besar 

Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 

Kelpulltullsaln 

Pelmbellialn 

Y1.1 Pelalrson 

Correllaltion 

1 .872** .694** .747** .927** 

Sig. (2-talileld)  <.001 <.001 <.001 <.001 

N 120 120 120 120 120 

Y1.2 Pelalrson 

Correllaltion 

.872** 1 .695** .757** .930** 

Sig. (2-talileld) <.001  <.001 <.001 <.001 

N 120 120 120 120 120 

Y1.3 Pelalrson 

Correllaltion 

.694** .695** 1 .592** .843** 

Sig. (2-talileld) <.001 <.001  <.001 <.001 

N 120 120 120 120 120 

Y1.4 Pelalrson 

Correllaltion 

.747** .757** .592** 1 .865** 

Sig. (2-talileld) <.001 <.001 <.001  <.001 

N 120 120 120 120 120 

Kelpulltullsaln 

Pelmbellialn 

Pelalrson 

Correllaltion 

.927** .930** .843** .865** 1 

Sig. (2-talileld) <.001 <.001 <.001 <.001  

N 120 120 120 120 120 

 

Reliability 

 

Case Processing Summary 

 N % 

Calsels Vallid 120 100.0 

E lxclulldelda
l 0 .0 

Totall 120 100.0 

 

Reliability Statistics 

Cronbalch's Allphal N of Itelms 

.912 4 
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Lampiran 13. Hasil Output Perhitungan SPSS for Windows Versi 25.0 Uji 

Asumsi Klasik 

1. Uji Normalitas 

Grafik Histogram P-Plot 

 

2. Uji Multikolinieritas 

Variables Entered/Removeda 

Modell Valrialble ls E lntelreld Valrialble ls Relmoveld Melthod 

1 Promosi, Kullallitals 

Produllkb 

. E lntelr 

al. Delpelndelnt Valrialblel: Kelpulltullsaln Pelmbellia ln 

b. Alll relqullelsteld valrialblels elntelreld. 

 

 

Coefficientsa 

Mode ll 

Ullnsta lndalrdizeld 

Coe lfficielnts 

Stalndalrdi

zeld 

Coelfficiel

nts 

t Sig. 

Collinelalrity 

Staltistics 

B 

Std. 

Elrror Beltal 

Tolelral

ncel VIF 

1 (Constaln

t) 

3.085 .972 
 

3.174 .002 
  

Ku lla llitals 

Produllk 

.139 .040 .518 3.437 <.001 .165 6.047 
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Promosi .097 .043 .342 2.270 .026 .165 6.047 

al. Delpelndelnt Valrialblel: Kelpulltullsaln Pelmbellia ln 

 

Collinearity Diagnosticsa 

Mo

dell 

Dimelnsio

n 

E ligelnvall

ullel 

Condition 

Indelx 

Valrialncel Proportions 

(Constaln

t) 

Kullallitals 

Produllk Promosi 

1 1 2.966 1.000 .00 .00 .00 

2 .030 10.001 .99 .04 .05 

3 .004 27.341 .00 .96 .95 

al. Delpelndelnt Valrialblel: Kelpulltullsaln Pelmbellia ln 

 

3. Uji Heteroskedastisitas 
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Lampiran 14. Hasil Output Perhitungan SPSS for Windows Versi 25.0 

Analisis Regresi Linear Berganda 

 

 

Model Summary 

Modell R R Squllalrel 

Aldjullsteld R 

Squllalrel 

Std. Elrror of thel 

E lstimaltel 

1 .725a
l .527 .522 1.682 

 

 

ANOVAa 

Modell 

Sullm of 

Squllalrels df 

Melaln 

Squllalrel F Sig. 

1 Relgrelssion 462.678 2 232.838 82.091 .001b 

Relsidullall 416.157 148 2.835   

Totall 878.835 150    

 

 

Coefficientsa 

Modell 

Ullnstalndalrdizeld 

Coelfficielnts 

Stalndalrdizeld 

Coelfficielnts 

t Sig. B Std. Elrror Beltal 

1 (Constalnt) 3.100 1.040  2.981 <.001 

Kullallitals 

Produllk 

.162 .052 .205 3.107 001 

Promosi .445 .049 .601 9.124 .000 
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Lampiran 15. Hasil Output Frekuensi Pernyataan Kuesioner Masing – 

masing Indikator Variabel. 

 

Frekuensi Variabel Kualitas Produk 

 

X1.1 

 

Frelqullelnc

y Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 11 6.3 6.3 6.3 

2.00 8 3.8 3.8 10.0 

3.00 38 13.8 13.8 23.8 

4.00 21 47.5 47.5 71.3 

5.00 42 28.7 28.7 100.0 

Totall 120 100.0 100.0  

 

X1.2 

 

Frelqullelnc

y Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 17 3.8 3.8 3.8 

2.00 

3.00 

19 

21 

6.3 

19.2 

6.3 

19.2 

10.0 

                          

40.1 

4.00 20 19.3 19.3 46.3 

5.00 43 53.8 53.8 100.0 

Totall 120 100.0 100.0                           

 

 

X1.3 

 

Frelqullelnc

y Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 15 3.8 3.8 3.8 

2.00 21 6.3 6.3 10.0 

3.00 20 10.0 10.0 20.0 

4.00 43 51.2 51.2 71.3 

5.00 21 28.7 28.7 100.0 

Totall 120 100.0 100.0  
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X1.4 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 12 3.8 3.8 3.8 

2.00 12 3.8 3.8 7.5 

3.00 20 8.8 8.8 16.3 

4.00 45 45.0 45.0 61.3 

5.00 31 38.8 38.8 100.0 

Totall 120 100.0 100.0  

 

 

X1.5 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 25 22.5 22.5 22.5 

2.00 38 23.8 23.8 46.3 

3.00 27 25.0 25.0 71.3 

4.00 10 7.5 7.5 78.8 

5.00 20 21.3 21.3 100.0 

Totall 120 100.0 100.0  

 

X1.6 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 20 6.3 6.3 6.3 

2.00 15 3.8 3.8 10.0 

3.00 22 13.8 13.8 23.8 

4.00 34 47.5 47.5 71.3 

5.00 29 28.7 28.7 100.0 

Totall 120 100.0 100.0  

 

X1.7 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 11 3.8 3.8 3.8 

2.00 15 6.3 6.3 10.0 

4.00 29 36.3 36.3 46.3 
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5.00 45 53.8 53.8 100.0 

Totall 120 100.0 100.0  

 

X1.8 

 Frelqullelncy Pelrcelnt Vallid Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 16 3.8 3.8 3.8 

2.00 21 6.3 6.3 10.0 

3.00 24 10.0 10.0 20.0 

4.00 32 51.2 51.2 71.3 

5.00 27 28.7 28.7 100.0 

Totall 120 100.0 100.0  

 

 

X1.9 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 11 3.8 3.8 3.8 

2.00 11 3.8 3.8 7.5 

3.00 15 8.8 8.8 16.3 

4.00 49 45.0 45.0 61.3 

5.00 34 38.8 38.8 100.0 

Totall 120 100.0 100.0  

 

X1.10 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 20 22.5 22.5 22.5 

2.00 25 23.8 23.8 46.3 

3.00 53 25.0 25.0 71.3 

4.00 10 7.5 7.5 78.8 

5.00 12 21.3 21.3 100.0 

Totall 120 100.0 100.0  

 

X1.11 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 15 6.3 6.3 6.3 
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2.00 12 3.8 3.8 10.0 

3.00 20 13.8 13.8 23.8 

4.00                    

45 

47.5 47.5 71.3 

5.00 28 28.7 28.7 100.0 

Totall 120 100.0 100.0  

 

X1.12 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 12 3.8 3.8 3.8 

2.00 15 6.3 6.3 10.0 

4.00 34 36.3 36.3 46.3 

5.00 59 53.8 53.8 100.0 

Totall 120 100.0 100.0  

 

 

X1.13 

 Frelqullelncy Pelrcelnt Vallid Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 8 3.8 3.8 3.8 

2.00 11 6.3 6.3 10.0 

3.00 21 10.0 10.0 20.0 

4.00 42 51.2 51.2 71.3 

5.00 38 28.7 28.7 100.0 

Totall 120 100.0 100.0  

 

X1.14 

 Frelqullelncy Pelrcelnt Vallid Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 11 3.8 3.8 3.8 

2.00 11 3.8 3.8 7.5 

3.00 15 8.8 8.8 16.3 

4.00 49 45.0 45.0 61.3 

5.00 34 38.8 38.8 100.0 

Totall 120 100.0 100.0  
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X1. 15 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 24 22.5 22.5 22.5 

2.00 27 23.8 23.8 46.3 

3.00 32 25.0 25.0 71.3 

4.00 16 7.5 7.5 78.8 

5.00 21 21.3 21.3 100.0 

Totall 120 100.0 100.0  

 

Frekuensi Variabel Promosi 

X2.1 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 15 5.0 5.0 5.0 

2.00 12 3.8 3.8 8.8 

3.00 15 5.0 5.0 13.8 

4.00 52 53.8 53.8 67.5 

5.00 26 32.5 32.5 100.0 

Totall 120 100.0 100.0  

 

X2.2 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 10 2.5 2.5 2.5 

2.00 20 5.0 5.0 7.5 

3.00 10 2.5 2.5 10.0 

4.00 53 56.3 56.3 66.3 

5.00 27 33.8 33.8 100.0 

Totall 120 100.0 100.0  

 

X2.3 

 Frelqullelncy Pelrcelnt Vallid Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 12 2.5 2.5 2.5 

2.00 15 6.3 6.3 8.8 
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3.00 20 12.5 12.5 21.3 

4.00 44 43.8 43.8 65.0 

5.00 29 35.0 35.0 100.0 

Totall 120 100.0 100.0  

 

X2.4 

 Frelqullelncy Pelrcelnt Vallid Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 20 5.0 5.0 5.0 

2.00 12 3.8 3.8 8.8 

3.00 20 5.0 5.0 13.8 

4.00 40 53.8 53.8 67.5 

5.00 28 32.5 32.5 100.0 

Totall 120 100.0 100.0  

 

 

X2.5 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 12 2.5 2.5 2.5 

2.00 20 5.0 5.0 7.5 

3.00 12 2.5 2.5 10.0 

4.00 42 56.3 56.3 66.3 

5.00 34 33.8 33.8 100.0 

Totall 120 100.0 100.0  

 

X2.6 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 13 2.5 2.5 2.5 

2.00 20 6.3 6.3 8.8 

3.00 22 12.5 12.5 21.3 

4.00 37 43.8 43.8 65.0 

5.00 28 35.0 35.0 100.0 

Totall 120 100.0 100.0  

 

X2.7 
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 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 20 5.0 5.0 5.0 

2.00 12 3.8 3.8 8.8 

3.00 20 5.0 5.0 13.8 

4.00 42 53.8 53.8 67.5 

5.00 26 32.5 32.5 100.0 

Totall 120 100.0 100.0  

 

X2.8 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 11 2.5 2.5 2.5 

2.00 20 5.0 5.0 7.5 

3.00 11 2.5 2.5 10.0 

4.00 51 56.3 56.3 66.3 

5.00 27 33.8 33.8 100.0 

Totall 120 100.0 100.0  

 

 

X2.9 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 12 2.5 2.5 2.5 

2.00 20 6.3 6.3 8.8 

3.00 22 12.5 12.5 21.3 

4.00 38 43.8 43.8 65.0 

5.00 28 35.0 35.0 100.0 

Totall 120 100.0 100.0  

 

X2.10 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 20 5.0 5.0 5.0 

2.00 11 3.8 3.8 8.8 

3.00 20 5.0 5.0 13.8 

4.00 43 53.8 53.8 67.5 

5.00 26 32.5 32.5 100.0 

Totall 120 100.0 100.0  
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X2.11 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 12 2.5 2.5 2.5 

2.00 20 5.0 5.0 7.5 

3.00 12 2.5 2.5 10.0 

4.00 49 56.3 56.3 66.3 

5.00 27 33.8 33.8 100.0 

Totall 120 100.0 100.0  

 

X2.12 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 12 2.5 2.5 2.5 

2.00 20 6.3 6.3 8.8 

3.00 22 12.5 12.5 21.3 

4.00 38 43.8 43.8 65.0 

5.00 28 35.0 35.0 100.0 

Totall 120 100.0 100.0  

 

 

X2.13 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 20 5.0 5.0 5.0 

2.00 13 3.8 3.8 8.8 

3.00 20 5.0 5.0 13.8 

4.00 41 53.8 53.8 67.5 

5.00 26 32.5 32.5 100.0 

Totall 120 100.0 100.0  

 

Frekuensi Variabel Keputusan Pembelian 

Y.1 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 
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Vallid 1.00 15 3.8 3.8 3.8 

2.00 10 1.3 1.3 5.0 

3.00 20 12.5 12.5 17.5 

4.00 43 52.5 52.5 70.0 

5.00 32 30.0 30.0 100.0 

Totall 120 100.0 100.0  

 

Y.2 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 20 3.8 3.8 3.8 

2.00 11 2.5 2.5 6.3 

3.00 25 10.0 10.0 16.3 

4.00 34 52.5 52.5 68.8 

5.00 30 31.3 31.3 100.0 

Totall 120 100.0 100.0  

 

Y.3 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 11 3.8 3.8 3.8 

2.00 20 5.0 5.0 8.8 

3.00 25 23.8 23.8 32.5 

4.00 37 42.5 42.5 75.0 

5.00 27 25.0 25.0 100.0 

Totall 120 100.0 100.0  

 

Y.4 

 Frelqullelncy Pelrcelnt 

Vallid 

Pelrcelnt 

Cullmulllaltivel 

Pelrcelnt 

Vallid 1.00 20 3.8 3.8 3.8 

2.00 12 2.5 2.5 6.3 

3.00 12 2.5 2.5 8.8 

4.00 46 47.5 47.5 56.3 

5.00 30 43.8 43.8 100.0 

Totall 120 100.0 100.0  
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Lampiran 16. Foto Dokumentasi 
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