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Lampiran 01. Review Konsumen pada Goggle Maps Warung Mak Beng
Sanur
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Lampiran 02. Review Konsumen pada Aplikasi Tiktok Warung Mak Beng
Sanur
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Lampiran 03. Penjualan Pada Warung Mak Beng Sanur Periode Tahun
2021 s/d Tahun 2023

No Tahun Produk Terjual
1 2021 144.000 Porsi
2 2022 126.000 Porsi
3 2023 10.000 Porsi

Sumber : Manager Warung Mak Beng Sanur
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Lampiran 04. Kuesioner Penelitian

KUESIONER PENELITIAN
UNIVERSITAS PENDIDIKAN GANESHA
FAKULTAS EKONOMI
JURUSAN MANAJEMEN

Kepada
Yth. Bapak/lbu, Saudara/i Pelanggan Warung Makan Mak Beng Sanur

Hal: Pengisian Kuesioner

Dengan Hormat,

Dalam rangka menyelesaikan studi di Universitas Pendidikan Ganesha pada
Jurusan Manajemen, dengan ini saya mengadakan penelitian yang berjudul
“Pengaruh Kualitas Produk dan Promosi terhadap Keputusan Pembelian
Pada Warung Makan Mak Beng Sanur”. Maka dengan ini, saya mohon kesedian
Bapak/Ibu, Saudara/l untuk berkenan mengisi kuesioner ini. Atas kesediaan dan
bantuan Bapak/lbu, Saudara/i yang turut berpartisipasi dalam mengisi kuesioner

penelitian ini, saya ucapkan terimakasih.

Singaraja, 17 April 2024

Peneliti

I Gusti Agung Bintang Pratiwi
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ANGKET PENELITIAN

PENGARUH KUALITAS PRODUK DAN PROMOSI
TERHADAP KEPUTUSAN PEMBELIAN PADA WARUNG
MAK BENG SANUR

Identitas Responden

Nama
Alamat
Usia
Jenis Kelamin
Petunjuk Pengisian

1. Tulislah data identitas secara lengkap.

2. Berikan skor pada butir-butir pertanyaan dengan cara memberi tanda

ceklist(v") pada kolom skor (5,4,3,2,1) sesuai dengan kriteria sebagai
berikut :
(5) Sangat Setuju / SS

(4) Setuju /S

(3) Netral / N

(2) Tidak Setuju/ TS

(1) Sangat Tidak Setuju/ STS

3. Sebelum dikembalikan kepada peneliti, periksalah kembali
kuesioner andaapakah semua pernyataan telah dijawab
4. Tidak ada jawaban yang benar atau salah, tetapi jawaban yang jujur

sangatdiharapkan.
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No

PERNYATAAN

SKOR PENILAIAN

Kualitas Produk

A | Kinerja (performance) SS |S N | TS |STS
5 4 |3 2 1

1 | Rasa makanan dari Warung Mak Beng Sanur
sangat memuaskan

2 | Makanan Warung Mak Beng Sanur memiliki
rasa unik dan berbeda dari makanan lain

3 | Rasa makanan ini kurang konsisten di setiap
suapan

B |Keandalan (reliability)

Makanan yang saya pesan selalu datang tepat
waktu

2 | Pesanan saya selalu sesuai dengan apa yang
saya pesan

3 | Saya yakin bahwa makanan Warung Mak
Beng selalu disiapkan dengan prosedur yang
benar

C | Fitur (feature)

1 |Saya merasa puas dengan ukuran porsi
makanan yang saya dapatkan

2 | Makanan disajikan dengan tampilan yang
menarik dan menggugah selera

3 | Makanan Warung Mak Beng memiliki nutrisi
dan kandungan gizi yang baik

D | Daya Tahan (durability)

1 | Makanan Warung Mak Beng tetap segar dan
berkualitas tinggi setelah disimpan didalam
lemari es selama beberapa hari

2 | Makanan Warung Mak Beng tahan terhadap

paparan sinar matahari
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Kebersihan dan cara penyimpanan soup ikan

mempengaruhi daya tahannya

Kesesuaian (conformance)

Makanan Warung Mak Beng sesuai dengan

selera saya

Bahan-bahan yang digunakan dalam
makanan ini berkualitas tinggi

Saya merasa puas setelah mengonsumsi

makanan ini
No PERNYATAAN SKOR PENILAIAN
Promosi
A | Advertising (periklanan) §5 S N [TS |STS
5 4 3 2 1

1 Saya merasa konten pemasaran digital

Warung Mak Beng Sanur menarik dan

informatif
2 Saya sering berinteraksi dengan konten

digital dari Warung Mak Beng Sanur di sosial

media
3 Saya lebih cenderung membeli produk

Warung Mak Beng Sanur setelah melihat

iklan di sosial media
4 Iklan digital Warung Mak Beng Sanur

memberikan informasi yang cukup untuk

membuat keputusan pembelian
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Saya sering melihat iklan Warung Mak Beng
Sanur di berbagai platform digital

Branding

Saya merasa percaya akan merek dari Warung

Mak Beng Sanur karena legendaris

Saya lebih memilih merek Warung Mak Beng

dibandingkan merek warung makan lainnya

Merek ini memiliki reputasi yang baik dan

bagus

Merek dari Warung Mak Beng Sanur selalu

memenuhi harapan saya

Public Relations (Hubungan masyarakat)

Warung Mak Beng Sanur cepat menanggapi

pertanyaan atau keluhan pelanggan

Saya merasa dihargai sebagai pelanggan
ketika berkomunikasi dengan pihak Warung
Mak Beng Sanur

Warung Mak Beng Sanur memberikan
informasi yang lengkap mengenai produk-

produknya

Saya merasa dapat mempercayai informasi

yang diberikan oleh Warung Mak Beng Sanur

No

PERNYATAAN

SKOR PENILAIAN

Kep

utusan Pembelian

Kemantapan pada sebuah produk

SS

STS

Produk dari Warung Mak Beng Sanur

memiliki kualitas yang baik

Kebiasaan dalam membeli produk
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Saya sering membeli produk ini secara rutin

Memberikan rekomendasi pada orang lain

Saya akan merekomendasikan produk ini
kepada teman dan keluarga

Melakukan pembelian ulang

Saya akan melakukan pembelian ulang
terhadap produk dari Warung Mak Beng Sanur
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Lampiran 05. Hasil Data Likert Pertanyaan Responden Sampel Kecil X;

X117 X18 X19 X110 X111 X112 X113 X114 X115

X16

X14

X13

=]

3]

3]

3]

3]

=]

=]

3]

=

vy

sl

w

vy

vy

i

vy

wi

i

wy

wy

wy

wy

i

wi

v

=]

w

3]

wi

2]

i

10

sl

w

w

=

sl

sl

wy

=

sl

wy

vy

=

wy

vy

sl

wy

wy

wy

13
14

2]

wy

wy

2]

wy

wy

2]

wy

wy

3]

3]

]

16
17
18
19

i

w

wi

wy

wi

i

w

i

i

1

=1

=1

=

-

=

wy

wy

wy

wy

wy

wy

wy

wy

wy

wy

wy

wy

=)
2]

=]

W

Wy

sl

1

Wy

sl

W

1

Wy

W

Wy

N
o~

sl

w

w

w

w

sl

w

wy

wy

vy

vy

sl

wy

vy

vy

sl

sl

w

wy

wy

wy

wy

wy

wy

wy

wy

wy

30

Lampiran 06. Hasil Data Likert Pertanyaan Responden Sampel Kecil X;
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Lampiran 07. Hasil Data Likert Pertanyaan Responden Sampel Kecil Y
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Lampiran 08. Hasil Data Likert Pertanyaan Responden Sampel Besar X
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Lampiran 10. Hasil Data Likert Pertanyaan Responden Sampel Besar Y
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Frequencies
Statistics
Usia Jenis
Kelamin
N Valid 120 120
Missing 0 0
Frequency Table
Usia
Frequency Percent  Valid Cumulative
Percent Percent
valid 17-30 Tahun 50 41.7 41.7 25.3
31-40 Tahun 15 12.8 12.8 56.0
41-50 Tahun 25 20.0 20.0 87.3
>50 Tahun 30 25.0 25.0 100.0
Total 120 100.0 100.0
Jenis Kelamin
Cumulat
\ ive
Frequency Percent Valid
Percent Percen
t
Vvalid Laki - laki 65 51.2 51.2 51.2
Perempuan 55 48.8 48.8 100.0
Total 120 100.0 100.0

Lampiran 12. Hasil Output Perhitungan SPSS for windows Versi 25.0 Variabel
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Kualitas Produk (Xi1), Promosi (Xz2) dan Keputusan Pembelian (Y) Uji
Validitas dan Reliabilitas.

Hasil Uji Validitas dan Reliabilitas Variabel Kualitas Produk Sampel Kecil

X11 x12 X13 X14 X15 X16 X117 x18 X19 X110 X111 X112 X113 X114 X115 P;»::Ig::

Pearso

e 1 738" 783" 750" 143 1000" 738" 783" 750" 143 1000" 738" 783" 750" 143 535"
X11 ion

'i“?eg' <000 <000 <001 205 <001 <001 <001 <001 205 <001 <001 <001 <001 <000 <000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

gmem 738" 1 812" 28" 073 738" 1000" 812" 23" 073 738" 1000° 812" 823" 073 432"
X12  ion | | | | | | |

:?Ef' <001 <001 <001 518 <001 <001 <001 <001 518 <001 <001 <001 <001 518 <000

N 30 3 30 30 3 30 30 30 30 30 30 30 30 30 30 30

Pearso

Coret 7837 8127 1 884" 154 783" 812" 1000 864" 154 783" 812" 10007 864" 154 745"
X13  don

g\?eé% <001 <001 <001 174 <001 <001 <001 <001 174 <001 <001 <001 <001 174 <000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

g‘mm 750" 823" 864" 1 089 750" 823" ge4” 1000 069 750" 823" @e4” 1000 069  gsq”
X14  ion 1 | | | ! 1 | ! !

Z?Eg' <001 <001 <001 542 <001 <001 <001 <001 542 <001 <001 <001 <001 542 <001

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

goum 143 073 154 069 1 143 073 154 069 1000” 143 073 154 069 1000" 694"
X15  ion

bo@ w5 5B T4 542 205 518 AT4 542 <001 205 518 474 542 <001 <001

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

Corsat 1000" 738" 783" 750" 143 1 738" 783" 7507 143 1000”7 738" 783" 7507 143 88"
X16 ion

':?eéf' <001 <001 <001 <001 205 <001 <001 <001 205 <001 <001 <001 <001 205 <001

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

gmem 738" 1000 812" 823" 073 738" 1 812" 823" 073 738" 1000° 812" 823" 073 675"
X17 ion | | | | | | | |

Z?EC‘S’ =001 =001 =001 =001 518 =001 =001 <001 518 =001 <001 =001 =001 518 =001

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

goneht 783" 8127 1000" 864" 154 783" 812" 1 ged” 154 7837  812” 864~ 154 875"
X1.8  ion

Z‘l’eg‘ <001 <001 <001 <001 174 <001 <001 <001 174 <001 <001 <001 <001 174 <001

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

Coret 7507 823" 864" 1000" 060 750" 823" 64 1089 750" 823" 864" 1000° 069 884"
X19 ion | ! | ! ! ! 1 1

E?Eg' <001 <001 <001 <001 542 <001 <001 <001 542 <001 <001 <001 <001 542 <001

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

gDﬁEU 143 073 154 069 1.000" 143 073 154 069 1 143 073 154 069 1000° 5937
X110 ion

Z%éf' 205 518 174 542 <001 205 518 74 542 205 518 74 542 <001 <001

N 30 3 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

g‘mm 1000° 738" 783" 750" 143 1000" 738" 783" 750" 143 1 738" 783" 750" 143 705"
X111 ion

;?eéf' <001 <001 <001 <001 205 <001 <001 <001 <001 205 <001 <001 <001 205 <001

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

Corelt 73 10007 812" 823" 073 736" 1000" 8127 823" 073 738" 182" 823" 073 584"
X142 ion | | | | | | | | | I |

Z?“Ez- <001 <001 <001 <001 518 <001 <001 <001 <001 518 <001 <001 <001 518 <001

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

Coreat 783" 812" 1000° 864" 154 783" 812" 1000" ged” 154 783" 12" 1 884" 154 853"
X113 ion

g‘l’eg‘ <001 <001 <001 <001 174 <001 <001 <001 <001 174 <001 <001 <001 174 <001

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

g‘mm 750" 823" 864" 1000" 069 750" 823" 864" 1000 069 750" 829" 864" 1 089 784"
X114 ion

Zﬂf' <001 <001 <001 <001 642 <001 <001 <001 <001 542 <001 <001 <001 542 <001

N 30 3 30 30 30 30 30 30 30 30 30 30 30 30 30 30

Pearso

guwm 143 073 154 069 1000 143 073 154 069 1000” 143 073 154 069 1 gas”
X115 ion

g?eg' 205 518 174 542 <001 205 518 174 542 <001 205 518 174 542 <001

N 30 3 30 30 30 30 30 30 30 30 30 30 30 30 30 30




Reliability

Case Processing Summary

N %

Cases Valid 30 100.0
Excluded® 0 .0

Total 30 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics
Cronbach's Alpha N of Items

835 15

84



Hasil Uji Validitas dan Reliabilitas VVariabel Promosi Sampel Kecil

Correlations
X21  X22  X23 | X24  X25 X286  X27  X28  X29 X210 X211 X212 xaq3 Fromos
Pearso
”Cwelat 1 974" 8777 10007 974" 8577 10007 8747 8577 10007 874" 857" 10007 743"
X241 ion
tsa‘l?e'éf’ <001 <001 <001 <001 =001 <001 <001 <001 <001 <001 <001 <001 <001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearso
”Cwelat 874" 1 8457 8747 10007 845" 8747 10007 845" 8747 1000 845" 874" 897"
X22 ion
tsa‘l?e'éf’ <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N ) 30 30 30 30 30 30 a0 30 30 30 30 30 30
Pearso
”Cwelat 8577 845" 1 8577 8457 10007 857 845" 10007 8577 845  1.000° 857" 897"
X23 ion
fa‘ﬂgeéf <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearso
”Cwelat 1000 874" 857" 1 874" 857" 1000° 874" 857" 1000° 874" 857" 1000° 988"
X24 ion
r?u?eg <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
b 5 T
Pearso
”Cwelat 874" 1000° 845" 874" 1 845" 874" 1000° 845" 874" 1000° 845" 874" 078"
xX25 ion
r?u?eg <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearso
”Cwelat 857" 845" 1000 857" 845" 1 857" 845" 1000" 857" 845" 1000° 857" 983"
xX26 ion
tsa‘.?e'éf' <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearso
”Cwelat 1000° 874" 857 1000 874" 857 1 874" 857" 10007 874" 8577 10007 975"
xei7 ion
fa‘ﬁ’e'd(f’ <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearso
”Cwelat 8747 1000" 845" 874" 10007 845" 8747 1 8457 8747 10007 845" 874" 865
X238 ion
fa‘ﬁ’e'd(f’ <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearso
”Cwelat 8577 8457 1000 8577 8457 10007 8577 845 1 8577 8457 10007 857" 987"
X29 ion
fa‘l?e'éf’ <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearso
”Cwelat 1000" 874" 8577 1000 874" 857" 1000° 874" 857" 1 8747 8577 10007 986"
X210 ion
tsa‘l?e'éf’ <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearso
E}urrelat 8747 10007 845" 874" 10007 845" 8747 10007 845" 874" 1 8457 8747 845"
X211 ion
tsa‘l?ééf’ <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearso
”Cwelat 8577 8457 1.0007 857 8457 1.0007 8577 845" 1.000° 857" 845" 18577 9497
X212 ion
tsa‘ﬁ’eéf <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearso
”Cwelat 1000 874" 857" 1000 874" 857" 1000 874" 857" 1000 874" 857" 1 985"
X213 ion
r?u?eg <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
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Reliability

Case Processing Summary

N %

Cases Valid 30 100.0
Excluded® 0 .0

Total 30 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics
Cronbach's Alpha N of Items

958 13
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Hasil Uji Validitas dan Reliabilitas VVariabel Keputusan Pembelian Sampel

Kecil
Correlations
Keputusa
i}
72 /

YI1 Y12 Y13 YL4 o o

i}
Pearson

Correlati 1 895 9827 8537 9527

Y]_l gr.l{:z .....................................................................................
1. (2-

wiled) <oon <o < =

............... N 3|::| ED ED ED 3D
Pearson

Comelai 772" 1 665 7977 858"

Yl_z {S}I.l,.j .....................................................................................
lg. -

led) <oon <o =

................ N 30 30 30 30 30
Pearson

Correlai 6747 655 1 5727 986

Y1_3 gr.l{;! ..................................................................................
1. (2-

wilegy <01 <00 <oon =

N 30 30 30 30 30
Pearson

Correlai 9837 9547 7537 1 984™

Y1_4 gr..l (1 .....................................................................................

tﬂiﬂ;' <001 <001 <001 <001

N 30 30 30 30 30



Reliability

Case Processing Summary

N %

Cases Valid 30 100.0
Excluded® 0 .0

Total 30 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics
Cronbach's Alpha N of Items

973 4
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Hasil Uji Validitas dan Reliabilitas VVariabel Kualitas Produk Sampel

Besar

Correlations

X110 X12 | X13  X14 XI5 X16  X17  X18  X19 X110 X111 X112 X113 X114 X115 E“rz‘c‘!‘js
Pearso
'&O”e‘ar 1 738" 783" 750" 143 1000" 738" 783" 750" 143 1000" 738" 783" 750" 143 .g51"
X11 ion
:‘ngéf' <001 <001 <001 205 <001 <001 <001 <001 205 <001 <001 <001 <001 205 <001
N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
nCwe‘at 738" 1 812" 823 073 738" 1000 812" 823" 073 738" 1000° 812" 823" 073 840"
X12 ion
fa‘“geéf' <001 <001 <001 518 <001 <001 <001 <001 518 <001 <001 <001 <001 518 <001
N 120 120 1200 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
nCorre\at 783" 812" 1 864" 154 783" 812" 1000 864" 154 783" 812" 1000 864" .154 806"
X13 ion
fa‘“ge-éf' <001 <001 <001 174 <001 <001 <001 <001 174 <001 <001 <001 <001 174 <001
N 120 120 1200 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
HCere\at 7507 823" 864" 1 069 750" 823" 864" 10007 069 750" 823" 864" 1000 069 861"
X14 ion
fa‘“ge-éf' <001 <001 <001 542 <001 <001 <001 <001 542 <001 <001 <001 <001 542 <001
N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
”Corre‘at 143 073 154 069 1 143 073 154 069 1000 143 073 154 069 1000° 4527
X1.5 ion
‘Sa“‘ge'éf' 205 518 174 542 205 518 474 542 <001 205 518 174 542 <001 <001
N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
”CO”e‘at 1000" 738" 783" 750" 143 1 738" 783" 750" 143 1000 738" 783" 750" 143 51"
X1.6 ion
‘Sa“‘ge-éf' <001 <001 <001 <001 205 <001 <001 <001 205 <001 <001 <001 <001 205 <001
N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
”CO”e‘at 738" 1000" 812" 823 073 738 1 812" 823" 073 738" 1000" 812" 823" 073 849"
xX1.7 ion
‘Sa‘iéf' <001 <001 <001 <001 518 <001 <001 <001 518 <001 <001 <001 <001 518 <001
N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
”Cwe‘at 7837 8127 10007 864" 154 783 812" 1 8647 154 7837 8127 10000 8647 154 896"
X1.8 ion
‘Sa‘iéf' <001 <001 <001 <001 174 <001 <001 <001 174 <001 <001 <001 <001 174 <001
N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
”Corre‘at 7507 823" 864" 10000 069 7507 823" 864" 1 069 750" 823 864~ 10000 069 861"
X1.9 ion
‘Sa‘iéf' <001 <001 <001 <001 542 <001 <001 <001 542 <001 <001 <001 <001 542 <001
N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
”Corre‘at 143 073 154 069 10007 143 073 154 069 1143 073 154 069 10007 452"
X1.10 ion
‘Sa‘iéf' 205 518 174 542 <001 205 518 174 542 205 518 174 542 <001 <001
N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
”Corre‘at 10007 738" 783 7507 143 1000" 738" 783" 7507 143 1 738" 7837 7507 143 8517
X111 ion
‘Sa‘iéf' <001 <001 <001 <001 205 <001 <001 <001 <001 205 <001 <001 <001 205 <001
N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
”Corre‘at 7387 1000”7 8127 823" 073 738" 10000 812" 823" 073 738" 1 8127 8237 073 849"
X1.12 ion
‘Sa“?eéf' <001 <001 <001 <001 518 <001 <001 <001 <001 518 <001 <001 <001 518 <001
N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
”Cwe‘at 7837 8127 10007 8647 154 783" 8127 10007 8647 154 7837 8127 1 864" 154 896~
X1.13 ion
fa‘iéf' <001 <001 <001 <001 174 <001 <001 <001 <001 174 <001 <001 <001 174 <001
N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
”Cwe‘at 7507 8237 8647 10007 069 7507 8237 8647 10007 069 7507 8237 864" 1 069 861"
X1.14 ion
fa‘iéf' <001 <001 <001 <001 542 <001 <001 <001 <001 542 <001 <001 <001 542 <001
N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120
Pearso
”Cwem 143 073 154 069 10007 143 073 154 069 1000° 143 073 154 069 1 452"
X115 ion
g“?eéf' 205 518 174 542 <001 205 518 .74 542 <001 205 518 174 542 <001
N 120 120 1200 120 120 120 120 120 120 120 120 120 120 120 120 120



Reliability
Case Processing Summary
N %
Cases Valid 120 100.0
Excluded? 0 .0
Total 120 100.0

a. Listwise deletion based on all variables in the
procedure.

Reliability Statistics
Cronbach's Alpha N of Items
.944 15
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Hasil Uji Validitas dan Reliabilitas VVariabel Promosi Sampel Besar

Correlations.
X21 | X22 | X253 | X24 | X35 | X26  X27 | X28 | X290 | X210 | X211 | X212 | X213 | Promasi

Pearso

Emem 1 874" 851" 10007 874" 857" 10007 8747 8577 10007 8747 8577 10007 965"
X21  in

e <00 <001 <u1 <t <001 <om <om <o <00t <oor <ov oo <ont

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120

Pearso

Conelat 874 18457 8T4T 10007 8457 8747 10007 8457 8747 10007 8457 74T 457
X2z ion

a‘iﬁ <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120

Pearsa

Coneiat 8577 845" 1 857" 457 1000° 657" 845" 10007 8577 845" 10007 857" 944
X23 ion

‘:‘;éf <001 <001 <001 <001 <001 <001 <001 <001 <00 <001 <001 <001 <001

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120

Pearso

Conel 10007 874" 857" 1 874" 857 10007 747 8577 10007 8747 8577 10007 065
X24  ion

Z.iéf‘ <001 <001 =001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001

N 120 120 120 120 120 120 120 120 120 120, 120 120 120 120

Pearso

Conelat BTAT 10007 B4 74" 1 8457 BT4T 10007 @457 AT4T 10007 B45T  BT4T 45T
x25 ion

Eli“f; <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001

N 20 120 120 120 120 120 120 120 120 120 120 120 120 120

Pearsa

N e s loo® e st 1 e e toorf| eS| it 000" 6T oadt
x26 ion

a‘iﬁ <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001

N 120 120 120 120 120 120 120 120 120, 120, 120 120 120 120

Pearsa

Comelat 10007 8747 857 10007 8747 857 1 874" 857" 1000" 874" 8577 1000° 965
X27  ion

Bel <001 <001 <001 <001 <001 <007 <001 <001 <001 <001 <001 <001 <001

N 120 120120 120 120120 120120 120 120 120120 120 120

Pearso

E‘MM 8747 10007 8457 8747 10007 845" 874 1 w5 8747 10007 845 BT4T 45T
x28 ion

fa‘l?ecﬁ <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001

N 20 120 120 120 120 120 120 120 120 120 120 120 120 120

Pearsa

Conelt 8577 8457 10007 857" 8457 100" 857" 845" 1 857 845" 1000° 8577 044"
x29 ion

‘E‘a‘iﬁ' <001 <001 <001 <001 <001 <001 <001 <001 <00 <001 <001 <001 <001

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120

Pearsa

n " i - " i - | " - d - .

Comelat 10007 8747 857T 10007 8747 8577 10007 8747 857 1 874" 857" 1.000° 965
X210 i

fa‘l‘-feg' <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001

N 120 120 120 120 120120120120 120 120 120120 120 120

Pearso

gmwm 8747 10007 8457 8747 10007 845" 8747 10007 45T AT4” 1 w5 BT4T  oas”
X211 ion

‘z‘luf' <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001

N 20 120 120 120 120 120 120 120 120 120 120 120 120 120

Pearsa

Ewew 857" 8457 10007 857" 8457 10007 8577 845T 10007 8577 845 LT
X212 ion

9P <o <an <mn <o o oor <aor <o <o <o o0 <om

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120

Pearsa

n o - A q d A d q 4 d o . -

Conelat 10007 747 8577 10007 874 8577 10007 8747 8577 10007 874" 657 1 e
X213 ion

a‘iﬁ <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001

N 120 120 120 120 120 120 120 120 120 120 120 120, 120 120

Reliability

Case Processing Summary
N %
Cases Valid 120 100.0
Excluded? 0 .0
Total 120 100.0
a. Listwise deletion based on all variables in the
procedure.

Reliability Statistics
Cronbach's Alpha N of Items
991 13
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Hasil Uji Validitas dan Reliabilitas VVariabel Keputusan Pembelian Sampel

Besar
Correlations
Keputusan
YI1.1 Y1.2 Y13 Y14 Pembelian
Y1.1 Pearson 1 872" 694" 747" 927"
Correlation
Sig. (2-tailed) <001 <.001 <.001 <.001
N 120 120 120 120 120
Y1.2 Pearson 872" 1 .6957 757" 930%™
Correlation
Sig. (2-tailed)  <.001 <.001 <.001 <.001
N 120 120 120 120 120
Y1.3 Pearson 694" 6957 1 .592" .843™
Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 120 120 120 120 120
Y1.4 Pearson 7477 7577 5927 1 .865™
Correlation
Sig. (2-tailed)  <.001 <.001 <.001 <.001
N 120 120 120 120 120
Keputusan Pearson 9277 9307 .843" 865" 1
Pembelian Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 120 120 120 120 120
Reliability
Case Processing Summary
N %
Cases Valid 120 100.0
Excluded? 0 .0
Total 120 100.0

Reliability Statistics
Cronbach's Alpha N of Items

912 4




Lampiran 13. Hasil Output Perhitungan SPSS for Windows Versi 25.0 Uji
Asumsi Klasik

1. Uji Normalitas

Grafik Histogram P-Plot

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Keputusan Pembelian
10

0s
06

04

Expected Cum Prob

02

oo 0z 04 0 08 10

Observed Cum Prob
2. Uji Multikolinieritas

Variables Entered/Removed?®
Model Variables Entered  Variables Removed Method
1 Promosi, Kualitas . Enter
Produk®
a. Dependent Variable: Keputusan Pembelian
b. All requested variables entered.

Coefficients”
Standardi
zed
Unstandardized Coefficie Collinearity
Coefficients nts Statistics
Std. Tolera
Model B Error Beta t Sig.  nce VIF
1 (Constan  3.085 972 3.174  .002
t)
Kualitas 139 .040 S18 3437 <001 165 6.047

Produk

93



Promosi .097 .043 342 2270 .026 .165 6.047

a. Dependent Variable: Keputusan Pembelian

Collinearity Diagnostics?

Variance Proportions
Mo Dimensio Eigenval Condition (Constan  Kualitas

del n ue Index t) Produk Promosi
1 1 2.966 1.000 .00 .00 .00
2 .030 10.001 .99 .04 .05
3 .004 27.341 .00 .96 .95

a. Dependent Variable: Keputusan Pembelian

3. Uji Heteroskedastisitas

94

Scatterplot
Dependent Variable: Keputusan Pembelian
3
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Lampiran 14. Hasil Output Perhitungan SPSS for Windows Versi 25.0
Analisis Regresi Linear Berganda

Model Summary
Adjusted R Std. Error of the
Model R R Square Square Estimate
1 7252 527 522 1.682
ANOVA?
Sum of Mean
Model Squares df Square F Sig.
1 Regression 462.678 2 232.838 82.091 .001°
Residual 416.157 148 2.835
Total 878.835 150
Coefficients”
Unstandardized Standardized
Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 3.100 1.040 2.981 <.001
Kualitas 162 .052 205 3.107 001
Produk
Promosi 445 .049 601  9.124 .000
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Lampiran 15. Hasil Output Frekuensi Pernyataan Kuesioner Masing —
masing Indikator Variabel.

Frekuensi Variabel Kualitas Produk

Xi.1
Frequenc Valid Cumulative
y Percent Percent Percent
Valid 1.00 11 6.3 6.3 6.3
2.00 8 3.8 3.8 10.0
3.00 38 13.8 13.8 23.8
4.00 21 47.5 47.5 71.3
5.00 42 28.7 28.7 100.0
Total 120 100.0 100.0
X1.2
Frequenc Valid Cumulative
y Percent Percent Percent
Valid 1.00 17 3.8 3.8 3.8
2.00 19 6.3 6.3 10.0
3.00 21 19.2 19.2
40.1
4.00 20 19.3 19.3 46.3
5.00 43 53.8 53.8 100.0
Total 120 100.0 100.0
X1.3
Frequenc Valid Cumulative
y Percent Percent Percent
Valid 1.00 15 3.8 3.8 3.8
2.00 21 6.3 6.3 10.0
3.00 20 10.0 10.0 20.0
4.00 43 51.2 51.2 71.3
5.00 21 28.7 28.7 100.0

Total 120 100.0 100.0




X1.4

Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 12 3.8 3.8 3.8
2.00 12 3.8 3.8 7.5
3.00 20 8.8 8.8 16.3
4.00 45 45.0 45.0 61.3
5.00 31 38.8 38.8 100.0
Total 120 100.0 100.0
X1.5
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 25 22.5 22.5 22.5
2.00 38 23.8 23.8 46.3
3.00 27 25.0 25.0 71.3
4.00 10 7.5 7.5 78.8
5.00 20 21.3 21.3 100.0
Total 120 100.0 100.0
X1.6
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 20 6.3 6.3 6.3
2.00 15 3.8 3.8 10.0
3.00 22 13.8 13.8 23.8
4.00 34 47.5 47.5 71.3
5.00 29 28.7 28.7 100.0
Total 120 100.0 100.0
X1.7
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 11 3.8 3.8 3.8
2.00 15 6.3 6.3 10.0
4.00 29 36.3 36.3 46.3



5.00 45 53.8 53.8 100.0
Total 120 100.0 100.0
X1.8
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 16 3.8 3.8 3.8
2.00 21 6.3 6.3 10.0
3.00 24 10.0 10.0 20.0
4.00 32 51.2 51.2 71.3
5.00 27 28.7 28.7 100.0
Total 120 100.0 100.0
X1.9
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 11 3.8 3.8 3.8
2.00 11 3.8 3.8 7.5
3.00 15 8.8 8.8 16.3
4.00 49 45.0 45.0 61.3
5.00 34 38.8 38.8 100.0
Total 120 100.0 100.0
X1.10
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 20 22.5 22.5 22.5
2.00 25 23.8 23.8 46.3
3.00 53 25.0 25.0 71.3
4.00 10 7.5 7.5 78.8
5.00 12 21.3 21.3 100.0
Total 120 100.0 100.0
Xi.11
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 15 6.3 6.3 6.3




2.00 12 3.8 3.8 10.0
3.00 20 13.8 13.8 23.8
4.00 47.5 47.5 71.3
45
5.00 28 28.7 28.7 100.0
Total 120 100.0 100.0
X1.12
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 12 3.8 3.8 3.8
2.00 15 6.3 6.3 10.0
4.00 34 36.3 36.3 46.3
5.00 59 53.8 53.8 100.0
Total 120 100.0 100.0
X1.13
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 8 3.8 3.8 3.8
2.00 11 6.3 6.3 10.0
3.00 21 10.0 10.0 20.0
4.00 42 51.2 51.2 71.3
5.00 38 28.7 28.7 100.0
Total 120 100.0 100.0
X1.14
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 11 3.8 3.8 3.8
2.00 11 3.8 3.8 7.5
3.00 15 8.8 8.8 16.3
4.00 49 45.0 45.0 61.3
5.00 34 38.8 38.8 100.0
Total 120 100.0 100.0
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X1. 15

Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 24 22.5 22.5 22.5
2.00 27 23.8 23.8 46.3
3.00 32 25.0 25.0 71.3
4.00 16 7.5 7.5 78.8
5.00 21 21.3 21.3 100.0
Total 120 100.0 100.0
Frekuensi Variabel Promosi
Xs.1
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 15 5.0 5.0 5.0
2.00 12 3.8 3.8 8.8
3.00 15 5.0 5.0 13.8
4.00 52 53.8 53.8 67.5
5.00 26 32.5 32.5 100.0
Total 120 100.0 100.0
X2.2
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 10 2.5 2.5 2.5
2.00 20 5.0 5.0 7.5
3.00 10 2.5 2.5 10.0
4.00 53 56.3 56.3 66.3
5.00 27 33.8 33.8 100.0
Total 120 100.0 100.0
X2.3
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 12 2.5 2.5 2.5
2.00 15 6.3 6.3 8.8



3.00 20 12.5 12.5 21.3
4.00 44 43.8 43.8 65.0
5.00 29 35.0 35.0 100.0
Total 120 100.0 100.0
X2.4
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 20 5.0 5.0 5.0
2.00 12 3.8 3.8 8.8
3.00 20 5.0 5.0 13.8
4.00 40 53.8 53.8 67.5
5.00 28 32.5 32.5 100.0
Total 120 100.0 100.0
X2.5
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 12 2.5 2.5 2.5
2.00 20 5.0 5.0 7.5
3.00 12 2.5 2.5 10.0
4.00 42 56.3 56.3 66.3
5.00 34 33.8 33.8 100.0
Total 120 100.0 100.0
X1.6
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 13 2.5 2.5 2.5
2.00 20 6.3 6.3 8.8
3.00 22 12.5 12.5 21.3
4.00 37 43.8 43.8 65.0
5.00 28 35.0 35.0 100.0
Total 120 100.0 100.0

X2.7
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Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 20 5.0 5.0 5.0
2.00 12 3.8 3.8 8.8
3.00 20 5.0 5.0 13.8
4.00 42 53.8 53.8 67.5
5.00 26 32.5 32.5 100.0
Total 120 100.0 100.0
X>.8
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 11 2.5 2.5 2.5
2.00 20 5.0 5.0 7.5
3.00 11 2.5 2.5 10.0
4.00 51 56.3 56.3 66.3
5.00 27 33.8 33.8 100.0
Total 120 100.0 100.0
X2.9
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 12 2.5 2.5 2.5
2.00 20 6.3 6.3 8.8
3.00 22 12.5 12.5 21.3
4.00 38 43.8 43.8 65.0
5.00 28 35.0 35.0 100.0
Total 120 100.0 100.0
X2.10
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 20 5.0 5.0 5.0
2.00 11 3.8 3.8 8.8
3.00 20 5.0 5.0 13.8
4.00 43 53.8 53.8 67.5
5.00 26 32.5 32.5 100.0
Total 120 100.0 100.0
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X211

Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 12 2.5 2.5 2.5
2.00 20 5.0 5.0 7.5
3.00 12 2.5 2.5 10.0
4.00 49 56.3 56.3 66.3
5.00 27 33.8 33.8 100.0
Total 120 100.0 100.0
X5.12
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 12 2.5 2.5 2.5
2.00 20 6.3 6.3 8.8
3.00 22 12.5 12.5 21.3
4.00 38 43.8 43.8 65.0
5.00 28 35.0 35.0 100.0
Total 120 100.0 100.0
X>.13
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 20 5.0 5.0 5.0
2.00 13 3.8 3.8 8.8
3.00 20 5.0 5.0 13.8
4.00 41 53.8 53.8 67.5
5.00 26 32.5 32.5 100.0
Total 120 100.0 100.0
Frekuensi Variabel Keputusan Pembelian
Y.1
Valid Cumulative
Frequency Percent Percent Percent




Valid 1.00 15 3.8 3.8 3.8
2.00 10 1.3 1.3 5.0
3.00 20 12.5 12.5 17.5
4.00 43 52.5 52.5 70.0
5.00 32 30.0 30.0 100.0
Total 120 100.0 100.0
Y.2
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 20 3.8 3.8 3.8
2.00 11 2.5 2.5 6.3
3.00 25 10.0 10.0 16.3
4.00 34 52.5 52.5 68.8
5.00 30 31.3 31.3 100.0
Total 120 100.0 100.0
Y.3
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 11 3.8 3.8 3.8
2.00 20 5.0 5.0 8.8
3.00 25 23.8 23.8 32.5
4.00 37 42.5 42.5 75.0
5.00 27 25.0 25.0 100.0
Total 120 100.0 100.0
Y.4
Valid Cumulative
Frequency Percent Percent Percent
Valid 1.00 20 3.8 3.8 3.8
2.00 12 2.5 2.5 6.3
3.00 12 2.5 2.5 8.8
4.00 46 47.5 47.5 56.3
5.00 30 43.8 43.8 100.0
Total 120 100.0 100.0
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