
 

 

 

PENGARUH DESAIN KEMASAN TERHADAP MINAT 

BELI MELALUI BRAND IMAGE PADA KOPI 

KEMASAN SIAP MINUM MEREK  

NESCAFÉ 

 

 

 

SKRIPSI 

 

 

Diajukan kepada 

Universitas Pendidikan Ganesha 

Untuk Memenuhi Salah Satu Persyaratan dalam Menyelesaikan  

Program Sarjana Manajemen 

 

 

 

Oleh  

Ni Ketut Astiti Widiyanti 

NIM 2117041071 

 

 

 

 

 

JURUSAN MANAJEMEN 

FAKULTAS EKONOMI 

UNIVERSITAS PENDIDIKAN GANESHA 

SINGARAJA 

2025 

  



 

 

 

 



 

 

 

 



 

 

 

 



 

 

 

 



 

v 

 

DAFTAR ISI 

Halaman 

PRAKATA .................................................................................................................i 

ABSTRAK ............................................................................................................. iii 

DAFTAR ISI ............................................................................................................ v 

DAFTAR TABEL................................................................................................. viii 

DAFTAR GAMBAR ..............................................................................................ix 

DAFTAR LAMPIRAN ............................................................................................ x 

 

BAB I PENDAHULUAN ........................................................................................ 1 

    1.1 Latar Belakang Masalah Penelitian ................................................................ 1 

    1.2 Identifikasi Masalah Penelitian .................................................................... 11 

    1.3 Pembatasan Masalah .................................................................................... 11 

    1.4 Rumusan Masalah Penelitian ....................................................................... 12 

    1.5 Tujuan Penelitian .......................................................................................... 12 

    1.6 Manfaat Hasil Penelitian .............................................................................. 13 

 

BAB II KAJIAN TEORI ........................................................................................ 14 

2.1 Minat Beli Konsumen................................................................................... 14 

2.1.1 Pengertian Minat Beli Konsumen .......................................................... 14 

2.1.2 Indikator Minat Beli Konsumen ............................................................ 15 

2.2 Desain Kemasan ........................................................................................... 16 

2.2.1 Pengertian Desain Kemasan .................................................................. 16 

2.2.2 Indikator Desain Kemasan ..................................................................... 17 

2.3 Brand Image ................................................................................................. 18 

2.3.1 Pengertian Brand image......................................................................... 18 

2.3.2 Indikator Brand Image ........................................................................... 19 

2.4 Kajian Hasil Penelitian Terdahulu ................................................................ 20 

2.5 Hubungan Antar Variabel ............................................................................. 24 

   2.5.1 Hubungan Desain Kemasan (X1) Terhadap Minat Beli (Y) ................... 24 

          2.5.2 Hubungan Brand Image (X2) Terhadap Minat Beli Konsumen (Y)....... 25 

2.5.3 Hubungan Desain Kemasan (X1) Terhadap Brand Image (X2) ............. 25 



 

vi 

 

2.5.4 Hubungan (X1) Terhadap (Y) Melalui (X2) ........................................... 26 

2.6 Kerangka Berpikir ........................................................................................ 27 

2.7 Hipotesis Penelitian ...................................................................................... 28 

 

BAB III METODE PENELITIAN ......................................................................... 29 

3.1 Tempat dan Waktu Penelitian ....................................................................... 29 

3.1.1 Tempat Penelitian................................................................................... 29 

3.1.2 Waktu Penelitian .................................................................................... 29 

3.2 Rancangan Penelitian ................................................................................... 29 

3.3 Subjek Penelitian dan Objek Penelitian ....................................................... 30 

3.4 Populasi dan Sampel Penelitian.................................................................... 31 

3.4.1 Populasi Penelitian ................................................................................. 31 

3.4.2 Sampel Penelitian .................................................................................. 31 

3.5 Definisi dan Operasional Variabel Penelitian ............................................... 32 

3.6 Metode dan Instrumen Pengumpulan Data .................................................. 33 

3.6.1 Metode Pengumpulan Data .................................................................... 33 

3.6.2 Instrumen Pengumpulan Data ................................................................ 33 

3.7 Metode dan Teknik Analisis Data ................................................................. 35 

3.7.1 Uji t ........................................................................................................ 36 

3.7.2 Analisis Jalur .......................................................................................... 37 

3.7.3 Diagram Jalur dan Persamaan Struktural............................................... 37 

3.7.5 Uji Sobel (Sobel Test) ............................................................................ 40 

3.7.6 Uji Efek Mediasi .................................................................................... 41 

 

BAB IV HASIL DAN PEMBAHASAN................................................................ 43 

4.1 Deskripsi Data .............................................................................................. 43 

4.1.2 Deskripsi Data Brand Image.................................................................. 47 

4.1.3 Deskripsi Data Minat Beli ..................................................................... 48 

4.2 Hasil Penelitian ............................................................................................. 49 

4.3 Pengujian Hipotesis ...................................................................................... 52 

4.3.1 Pengaruh Desain Kemasan Terhadap Minat Beli .................................. 53 

4.3.2 Pengaruh Brand image Terhadap Minat Beli......................................... 54 



 

vii 

 

4.3.3 Pengaruh Desain Kemasan Terhadap Brand Image............................... 54 

4.3.4 Pengaruh Desain Kemasan terhadap Minat Beli Melaui Brand Image . 55 

4.3.5 Pengujian Mediasi (X2) pada (X1) terhadap (Y) .................................... 55 

4.4 Pembahasan Hasil Penelitian ........................................................................ 58 

4.4.1 Pengaruh Desain Kemasan Terhadap Minat Beli .................................. 58 

4.4.2 Pengaruh Brand Image Terhadap Minat Beli ........................................ 62 

4.4.3 Pengaruh Desain Kemasan Terhadap Brand Image............................... 66 

4.4.4 Pengaruh Desain Kemasan terhadap Minat Beli melalui Brand Image 69 

4.4.5 Keterbatasan Penelitian.......................................................................... 72 

4.5 Implikasi ....................................................................................................... 73 

 

BAB V PENUTUP ................................................................................................. 74 

5.1 Rangkuman ................................................................................................... 74 

5.2 Simpulan ................................................................................................... 76 

5.3 Saran ......................................................................................................... 76 

DAFTAR RUJUKAN ............................................................................................ 79 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

viii 

 

DAFTAR TABEL 

Tabel                                                                                                                 Halaman 

Tabel 1. 1 Data Top Brand Indonesia Tahun 2019-2023 .......................................... 3 

Tabel 1. 2 Penjualan Nescafé Siap Minum di Singaraja Tahun 2023-2024 ............. 4 

Tabel 2. 1 Kajian Hasil Penelitian yang Relevan ................................................... 20 

Tabel 3. 1 Definisi Operasional .............................................................................. 32 

Tabel 3. 2 Pemberian Skor Jawaban Kuesioner ..................................................... 34 

Tabel 3. 3 Hasil Uji Validitas ................................................................................. 35 

Tabel 3. 4 Hasil Uji Reliabilitas ............................................................................. 35 

Tabel 3. 5  Sumbangan Pengaruh Variabel X1 dan X2 terhadap Y ........................ 40 

Tabel 4. 1 Karakteristik Responden Berdasarkan Jenis Kelamin........................... 43 

Tabel 4. 2 Karakteristik Usia Responden ............................................................... 44 

Tabel 4. 3 Kriteria Skor Variabel Penelitian ........................................................... 45 

Tabel 4. 4 Hasil Statistik Deskriptif Variabel Penelitian ........................................ 45 

Tabel 4. 5 Hasil Deskripsi Data Desain Kemasan (X1) .......................................... 46 

Tabel 4. 6 Hasil Deskripsi Data Brand Image (X2) ................................................ 47 

Tabel 4. 7 Hasil Deskripsi Data Minat Beli (Y) ..................................................... 48 

Tabel 4. 8 Output SPSS Analisis Jalur Pengaruh (X1) terhadap (Y) melalui  (X2) 49 

Tabel 4. 9 Sumbangan Pengaruh Langsung dan Tidak Langsung Desain Kemasan 

Terhadap Minat Beli Melalui Brand Image Nescafé ............................................. 53 

 

 

 

 

 

 

 

 



 

ix 

 

DAFTAR GAMBAR 

Gambar                                                                                                            Halaman 

Gambar 1. 1 Variasi Kemasan Nescafé .................................................................... 5 

Gambar 1. 2 Diagram Hasil Survey Konsumen Nescafé ....................................... 10 

Gambar 2. 1 Model Kerangka Penelitian ............................................................... 27 

Gambar 3. 1 Sub Struktural Pengaruh (X1) terhadap (Y) ...................................... 38 

Gambar 3. 2 Sub Struktural Pengaruh (X2) terhadap (Y) ...................................... 38 

Gambar 3. 3 Sub Struktural Pengaruh (X1) terhadap  (X2) .................................... 38 

Gambar 3. 4 Sub Struktural Pengaruh (X1) terhadap (Y) melalui (X2) ................. 39 

Gambar 4. 1 Struktur Pengaruh (X1) Terhadap (Y) melalui (X2) ........................... 52 

Gambar 4. 2 Output Hasil Uji Sobel Test Antara X1 Terhadap Y Melalui X2 ........ 56 

 

 

  



 

x 

 

DAFTAR LAMPIRAN 

Lampiran                                                                                                            Halaman 

Lampiran 01 Kuesioner Penelitian ......................................................................... 85 

Lampiran 02. Data Kuesioner Desain Kemasan Sampel Kecil.............................. 89 

Lampiran 03. Data Kuesioner Brand Image Sampel Kecil.................................... 90 

Lampiran 04. Data Kuesioner Minat Beli Sampel Kecil ....................................... 91 

Lampiran 05. Tabulasi Data Responden ................................................................ 92 

Lampiran 06. Hasil Output SPPS Uji Instrumen ................................................... 95 

Lampiran 07. Output SPSS Analisis Statistik Deskriptif ....................................... 98 

Lampiran 08. Output SPPS Uji Coba Analisi Jalur................................................ 99 

Lampiran 09. Output SPSS Sobel Test................................................................. 100 

 

 

 

 

 

 

 

 


