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LAMPIRAN 

Lampiran 1 Dokumentasi Pengambilan Data Penjualan di Beberapa 

Distributor Aqua di Kecamatan Buleleng 

            

      (A$ma$n$dha$)   (Blues Ma$rt) 

           

      (Toko Susa$n $)        (Dewa$ta$ Ma$rt) 

 

    (Putra$ Pa$n$dema$rt) 
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Lampiran 2 Ketentuan Skor Tertinggi, Skor Terendah, dan Interval Rentang 

Skor Kuesioner Awal dan Kuesioner Secara Total Variabel Keputusan 

Pembelian, Social Media Marketing, Brand Image, dan Brand Awareness  

1. Keten$tua$n$ Skor Tertin$ggi, Skor Teren$da$h, da$n$ In$terva$l Ren$ta$n$g Skor 

Kuesion $er A$wa$l Keputusa$n$ Pembelia$n$:  

1) Un$tuk ja$wa$ba$n$ Sa$n$ga$t Setuju (SS) respon$den$ diberi skor 5  

2) Un$tuk ja$wa$ba$n$ Setuju (S) respon$den$ diberi skor 4  

3) Un$tuk ja$wa$ba$n$ Cukup Setuju (CS) respon$den$ diberi skor 3  

4) Un$tuk ja$wa$ba$n$ Tida$k Setuju (TS) respon$den$ diberi skor 2  

5) Un$tuk ja$wa$ba$n$ Sa$n$ga$t Tida$k Setuju (STS) respon$den $ diberi skor 1   

Skor Tertin$ggi = N$ila$i Tertin$ggi x Jumla$h Perta$n$ya$a$n$ x Jumla$h Respon$den$  

Skor Teren$da$h = N$ila$i Teren$da$h x Jumla$h Perta$n$ya $a$n$ x Jumla$h Respon$den$  

N$ila$i Tertin$ggi        = 5 

N$ila$i Teren$da$h        = 1 

Jumla$h Perta$n$ya $a$n$  = 6 

Skor Tertin$ggi         = 5 x 6 x 1 = 30  

Skor Teren$da$h         = 1 x 6 x 1 = 6 

In$terva$l                    = Skor Tertin$ggi – Skor Teren$da$h = 30 – 6 = 4,8 (5) 

   Jumla$h Ka$tegori            5 

Ren$ta$n$g Skor Va$ria$bel:  

Rentang Skor Keterangan Responden 

25-30 Sa$n$ga $t Tin$ggi 

19-24 Tin$ggi 

13-18 Seda$n$g 

7-12 Ren$da$h 

1-6 Sa$n$ga $t Ren$da$h 
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2. Keten$tua$n$ Skor Tertin$ggi, Skor Teren$da$h, da$n$ In$terva$l Ren$ta$n$g Skor 

Kuesion $er A$wa$l Socia$l Media$ Ma$rketin$g:  

1) Un$tuk ja$wa$ba$n$ Sa$n$ga$t Setuju (SS) respon$den$ diberi skor 5  

2) Un$tuk ja$wa$ba$n$ Setuju (S) respon$den$ diberi skor 4  

3) Un$tuk ja$wa$ba$n$ Cukup Setuju (CS) respon$den$ diberi skor 3  

4) Un$tuk ja$wa$ba$n$ Tida$k Setuju (TS) respon$den$ diberi skor 2  

5) Un$tuk ja$wa$ba$n$ Sa$n$ga$t Tida$k Setuju (STS) respon$den $ diberi skor 1   

Skor Tertin$ggi = N$ila$i Tertin$ggi x Jumla$h Perta$n$ya$a$n$ x Jumla$h Respon$den$  

Skor Teren$da$h = N$ila$i Teren$da$h x Jumla$h Perta$n$ya $a$n$ x Jumla$h Respon$den$  

N$ila$i Tertin$ggi        = 5 

N$ila$i Teren$da$h        = 1 

Jumla$h Perta$n$ya $a$n$  = 4 

Skor Tertin$ggi         = 5 x 4 x 1 = 20  

Skor Teren$da$h         = 1 x 4 x 1 = 4 

In$terva$l                    = Skor Tertin$ggi – Skor Teren$da$h = 20 – 4 = 3,2 (3) 

   Jumla$h Ka$tegori            5 

Ren$ta$n$g Skor Va$ria$bel:  

Rentang Skor Keterangan Responden 

17-20 Sa$n$ga $t Tin$ggi 

13-16 Tin$ggi 

9-12 Seda$n$g 

5-8 Ren$da$h 

1-4 Sa$n$ga $t Ren$da$h 

 

3. Keten$tua$n$ Skor Tertin$ggi, Skor Teren$da$h, da$n$ In$terva$l Ren$ta$n$g Skor 

Kuesion $er A$wa$l Bra$n$d Ima$ge:  

1) Un$tuk ja$wa$ba$n$ Sa$n$ga$t Setuju (SS) respon$den$ diberi skor 5  

2) Un$tuk ja$wa$ba$n$ Setuju (S) respon$den$ diberi skor 4  
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3) Un$tuk ja$wa$ba$n$ Cukup Setuju (CS) respon$den$ diberi skor 3  

4) Un$tuk ja$wa$ba$n$ Tida$k Setuju (TS) respon$den$ diberi skor 2  

5) Un$tuk ja$wa$ba$n$ Sa$n$ga$t Tida$k Setuju (STS) respon$den $ diberi skor 1   

Skor Tertin$ggi = N$ila$i Tertin$ggi x Jumla$h Perta$n$ya$a$n$ x Jumla$h Respon$den$  

Skor Teren$da$h = N$ila$i Teren$da$h x Jumla$h Perta$n$ya $a$n$ x Jumla$h Respon$den$  

N$ila$i Tertin$ggi        = 5 

N$ila$i Teren$da$h        = 1 

Jumla$h Perta$n$ya $a$n$  = 5 

Skor Tertin$ggi         = 5 x 5 x 1 = 25  

Skor Teren$da$h         = 1 x 5 x 1 = 5 

In$terva$l                    = Skor Tertin$ggi – Skor Teren$da$h = 25 – 5 = 4 

   Jumla$h Ka$tegori            5 

Ren$ta$n$g Skor Va$ria$bel:  

Rentang Skor Keterangan Responden 

21-25 Sa$n$ga $t Tin$ggi 

16-20 Tin$ggi 

11-15 Seda$n$g 

6-10 Ren$da$h 

1-5 Sa$n$ga $t Ren$da$h 

 

4. Keten$tua$n$ Skor Tertin$ggi, Skor Teren$da$h, da$n$ In$terva$l Ren$ta$n$g Skor 

Kuesion $er A$wa$l Bra$n$d A$wa$ren$ess:  

1) Un$tuk ja$wa$ba$n$ Sa$n$ga$t Setuju (SS) respon$den$ diberi skor 5  

2) Un$tuk ja$wa$ba$n$ Setuju (S) respon$den$ diberi skor 4  

3) Un$tuk ja$wa$ba$n$ Cukup Setuju (CS) respon$den$ diberi skor 3  

4) Un$tuk ja$wa$ba$n$ Tida$k Setuju (TS) respon$den$ diberi skor 2  

5) Un$tuk ja$wa$ba$n$ Sa$n$ga$t Tida$k Setuju (STS) respon$den $ diberi skor 1   
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Skor Tertin$ggi = N$ila$i Tertin$ggi x Jumla$h Perta$n$ya$a$n$ x Jumla$h Respon$den$  

Skor Teren$da$h = N$ila$i Teren$da$h x Jumla$h Perta$n$ya $a$n$ x Jumla$h Respon$den$  

N$ila$i Tertin$ggi        = 5 

N$ila$i Teren$da$h        = 1 

Jumla$h Perta$n$ya $a$n$  = 4 

Skor Tertin$ggi         = 5 x 4 x 1 = 20  

Skor Teren$da$h         = 1 x 4 x 1 = 4 

In$terva$l                    = Skor Tertin$ggi – Skor Teren$da$h = 20 – 4 = 3,2 (3)  

   Jumla$h Ka$tegori            5 

Ren$ta$n$g Skor Va$ria$bel:  

Rentang Skor Keterangan Responden 

17-20 Sa$n$ga $t Tin$ggi 

13-16 Tin$ggi 

9-12 Seda$n$g 

5-8 Ren$da$h 

1-4 Sa$n$ga $t Ren$da$h 
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Lampiran 3 Kuesioner Penelitian 

Kepa$da$  

Yth. Ba$pa$k/Ibu/Sa$uda$ra$/i  

Ha$l: Pen$gisia$n$ Kuesion$er 

  Perken$a$lka$n$ sa$ya $ N$i Luh Purn$a$mia$sih ma$ha$siswa$ jurusa$n$ ma$n$a$jemen$ di 

Un$iversita$s Pen $didika$n$ Ga$n$esha$. Sa$a$t in$i sa$ya$ seda$n$g mela$kuka$n$ pen$elitia$n$ pa$da $ 

skripsi sa$ya $ un$tuk men$ja$di sa$la$h sa$tu sya$ra$t memperoleh gela$r Stra$ta$ Sa$tu (S1). 

Oleh ka$ren$a$ itu, sa$ya$ memohon$ den$ga$n$ sa$n$ga$t kepa$da$ ba$pa$k/ibu/sa$uda$ra$/i un$tuk 

men$gisi kuesion$er pen$elitia$n$ sa$ya$ ya $n $g berjudul “Pen$ga$ruh Socia$l Media$ 

Ma$rketin$g, Bra$n $d Ima$ge, da$n$ Bra$n$d A$wa$ren$ess Terha$da$p Keputusa$n$ Pembelia$n$ 

A$ir Min$um Da$la$m Kema$sa$n$ Merek A$qua$ di Keca$ma$ta$n$ Bulelen$g”. Ba$n$tua$n $ 

ba$pa$k/ibu/sa$uda$ra$/i sa$n$ga$t sa$ya$ ha$ra$pka$n $ demi terselesa$ika$n$n$ya $ pen$elitia$n$ in$i. 

Ja$wa$ba$n$ da$n$ iden$tita$s respon$den$ a$ka$n$ sa$ya $ ja$min$ kera$ha$sia$a$n$n$ya$. A$ta$s ba$n$tua$n$ 

da$n$ kesedia$a$n$ ba$pa$k/ibu/sa$uda$ra$/i da$la$m men$gisi kuesion$er in$i, den$ga$n$ ren$da$h ha$ti 

sa$ya $ uca$pka$n$ terima$ ka$sih.      

 

 

Pen$eliti      

 

 

N$i Luh Purn$a$mia$sih 
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1. Iden$tita$s Respon$den$ 

Berila$h ta$n$da$ ceklis (√) pa$da$ piliha$n$ ya $n$g sesua$i den $ga$n$ pen$da$pa$t 

ba$pa$k/ibu/sa$uda$ra$/i. 

1) N$a$ma$ Respon$den$ : 

2) Tempa$t Tin$gga$l :   

3) Jen$is Kela$min$ :  

La$ki-la$ki         

Perempua$n$  

4) Usia$  :  

18-20 Ta$hun$     

21-25 Ta$hun$  

26-30 Ta$hun$     

31-35 Ta$hun$ 

5) Pekerja$a$n$  :  

Ma$ha$siswa$     

PN$S  

Pen$gusa$ha$     

Ka$rya$wa$n$ Swa$sta$  

Polri/A$BRI     

La$in$n $ya $ 

6) Pen$gha$sila$n$  :  

<500 rb     

500 rb – 1 jt  

1,5 jt – 2 jt     
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La$in$n $ya $ 

7) Bera$pa$ la$ma$ men$gkon$sumsi a$ir min$um da$la$m kema$sa$n$ merek A$qua$:  

1-2 Ta$hun$ 

3-4 Ta$hun$  

5-6 Ta$hun$  

7-8 Ta$hun$ 

9-10 Ta$hun$  

2. Petun$juk Pen$gisia$n$ Kuesion$er  

Pilihla$h ja$wa$ba$n$ ya $n$g pa$lin$g sesua$i den$ga$n$ kon$disi ba$pa$k/ibu/sa$uda$ra$/i 

men$gen$a$i bebera$pa$ pern$ya$ta$a$n$ den $ga$n$ memberika$n$ ta$n$da$ (√) sesua$i den$ga$n$ 

piliha$n$ bobot ja$wa$ba$n$ ya$n$g tersedia$ pa$da$ kolom den$ga$n$ rin$cia$n$ seba$ga$i 

berikut:    

1) Sa$n$ga$t Setuju   (SS) = 5  

2) Setuju    (S) = 4 

3) Cukup Setuju   (CS) = 3 

4) Tida$k Setuju   (TS) = 2 

5) Sa$n$ga$t Tida$k Setuju  (STS) = 1 

3. Dra$ft Perta$n$ya $a$n$ 

1) Keputusa$n$ Pembelia$n$ (Y)  

No Pertanyaan STS (1) TS (2) CS (3) S (4) SS (5) 

1.   Sa$ya$ memutuska$n$ un$tuk 

membeli a$ir min$um da$la$m 

kema$sa$n$ merek A$qua$ ka$ren$a $ 

kua$lita$sn$ya$ ya$n$g ba$ik.  

     

2.   Sa$ya$ memilih un$tuk membeli 

A$qua$ ka$ren$a$ merekn$ya$ ya$n$g 

suda$h diken$a$l da$n$ diperca$ya $ 

ba$n$ya$k ora$n$g.  

     

3.  Sa$ya$ memutuska$n$ un$tuk 

membeli A$qua$ ka$ren$a$ muda $h 

dida$pa$tka$n$ da$n$ men$yedia$ka $n $ 
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berba$ga$i kebutuha$n$ ya$n$g 

sa$ya$ perluka$n$.  

4.  Sa$ya$ membeli lebih da$ri sa$tu 

kema$sa$n$ A$qua$ ketika $ 

berbela$n$ja$ terga$n$tun$g den$ga $n $ 

kebutuha$n$ sa$ya$. 

     

5.  Sa$ya$ membeli A$qua$ setia $p 

min$ggu ka$ren$a$ kebutuha $n $ 

ha$ria$n$ a$ka$n$ a$ir min$um ya$n$g 

berkua$lita$s da$n$ terja$n$gka$u.   

     

6.  Sa$ya$ memutuska$n$ un$tuk 

membeli A$qua$ ka$ren$a$ tempa $t 

pen$jua$la$n$n$ya$ men$yedia$ka $n $ 

berba$ga$i ma$ca$m metode 

pemba$ya$ra$n$ ya$n$g 

memuda$hka$n$ tra$n$sa$ksi sa$ya$.  

     

2) Socia$l Media$ Ma$rketin$g (X1)  

No Pertanyaan STS (1) TS (2) CS (3) S (4) SS (5) 

1.   Kon$ten$ ya$n$g dibua$t oleh 

A$qua$ men$a$rik da $n $ 

men$cermin$ka$n$ kepriba$dia $n $ 

merek ya$n$g membua$t sa$ya $ 

perca$ya$ pa$da$ kua$lita $s 

produkn$ya$.  

     

2.   Sa$ya$ serin$g meliha$t kon$ten $ 

A$qua$ diba$gika$n$ di komun$ita $s 

sosia$l, da$n$ itu membua$t sa$ya $ 

sema$kin$ men$gen$a$l da $n $ 

terta$rik pa$da$ produk A$qua$.  

     

3.  Sa$ya$ mera$sa$ terhubun$g 

den$ga$n$ produk A$qua$ mela$lui 

jeja$rin$g sosia$l mereka$.  

     

4.  Media$ sosia$l A$qua $ 

mempen$ga$ruhi keputusa $n $ 

sa$ya$ un$tuk membeli produk 

a$ir min$um tersebut.  

     

3) Bra$n$d Ima$ge (X2) 

No Pertanyaan STS (1) TS (2) CS (3) S (4) SS (5) 

1.   Iden$tita$s fisik A$qua$, seperti 

logo da$n$ kema$sa$n$ membua $t 

sa$ya$ muda$h men$gen$a$li da $n $ 

membeda$ka$n$ produk in$i da$ri 

merek la$in$.  

     

2.   A$qua$ memiliki ka$ra$kter kha $s 

ya$n$g membua$t sa$ya$ mera$sa $ 

produk in$i memiliki 

keun$ika$n$ diba$n$din$gka $n $ 

merek a$ir min$um la$in$n$ya$. 

     

3.  Sa$ya$ sela$lu men$ga$itka $n $ 

A$qua$ den$ga$n$ ha$l-ha $l 

spesifik, seperti kua$lita$s da $n $ 
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kon$sisten$si ya$n$g dita$wa$rka $n $ 

produk in$i.  

4.  Sika$p da$n$ perila$ku 

komun$ika$si A$qua$ terha$da $p 

kon$sumen$ memberika$n$ sa$ya $ 

keya$kin$a$n$ a$ka$n$ ma$n$fa$a$t da $n $ 

n$ila$i ya$n$g mereka$ ta$wa$rka$n$. 

     

5.  A$qua$ memen$uhi kebutuha $n $ 

sa$ya$ da$n$ memberika $n $ 

ma$n$fa$a$t ya$n$g sa$ya$ ha$ra$pka $n $ 

da$ri a$ir min$um da$la$m 

kema$sa$n$.  

     

4) Bra$n$d A$wa$ren$ess (X3) 

No Pertanyaan STS (1) TS (2) CS (3) S (4) SS (5) 

1.   A$qua$ merupa$ka$n$ merek 

perta$ma$ ya$n$g sa$ya$ in$ga $t 

ketika$ memikirka$n$ produk a$ir 

min$um da$la$m kema$sa$n$.  

     

2.   Sa$ya$ den$ga$n$ muda $h 

men$gen$a$li A$qua$ seba$ga $i 

merek a$ir min$um da$la$m 

kema$sa$n$ ketika$ meliha$t logo 

a$ta$u kema$sa$n$ produk 

tersebut. 

     

3.  Sa$ya$ sela$lu mema$sukka $n $ 

A$qua$ seba$ga$i sa$la$h sa$tu 

piliha$n$ uta$ma$ sa$a$t a$ka $n $ 

membeli a$ir min$um da$la$m 

kema$sa$n$.  

     

4.  Sa$ya$ teta$p men$gin$ga$t a$ir 

min$um da$la$m kema$sa$n$ merek 

A$qua$ meskipun$ seda$n$g 

men$gkon$sumsi merek 

pesa$in$g. 
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Lampiran 4 Hasil Observasi Awal Variabel Keputusan Pembelian, Social 

Media Marketing, Brand Image, dan Brand Awareness 

Ta$bel 1.3 Observa$si A$wa$l Va$ria$bel Keputusa$n$ Pembelia$n$  

No 
Skor Keputusan Pembelian 

Total Kategori 
Y1 Y2 Y3 Y4 Y5 Y6 

1. 4 4 4 3 3 3 21 Tin$ggi 

2. 4 4 4 4 3 3 22 Tin$ggi 

3. 5 5 5 5 4 5 29 Sa$n$ga$t Tin$ggi 

4. 4 5 4 3 2 4 22 Tin$ggi 

5. 4 4 4 3 2 4 21 Tin$ggi 

6. 4 4 4 4 4 4 24 Tin$ggi 

7. 5 5 5 5 5 5 30 Sa$n$ga$t Tin$ggi 

8. 4 4 5 4 4 4 25 Sa$n$ga$t Tin$ggi 

9 5 4 4 4 5 4 26 Sa$n$ga$t Tin$ggi 

10. 5 5 5 5 5 5 30 Sa$n$ga$t Tin$ggi 

Ta$bel 1.4 Observa$si A$wa$l Va$ria$bel Socia$l Media$ Ma$rketin$g 

No 
Skor Social Media Marketing 

Total Kategori 
X1.1 X1.2 X1.3 X1.4 

1. 4 4 4 3 15 Tin$ggi 

2. 4 4 3 3 14 Tin$ggi 

3. 5 5 5 4 19 Tin$ggi 

4. 5 4 4 5 18 Tin$ggi 

5. 3 4 3 3 13 Tin$ggi 

6. 4 4 4 4 16 Tin$ggi 

7. 5 5 5 5 20 Sa$n$ga$t Tin$ggi 

8. 5 5 5 5 20 Sa$n$ga$t Tin$ggi 

9 4 4 4 4 16 Tin$ggi 

10. 5 5 5 5 20 Sa$n$ga$t Tin$ggi 

Ta$bel 1.5 Observa$si A$wa$l Va$ria$bel Bra$n$d Ima$ge 

No 
Skor Brand Image 

Total Kategori 
X2.1 X2.2 X2.3 X2.4 X2.5 

1. 5 5 4 4 5 23 Sa$n$ga$t Tin$ggi  

2. 5 4 4 4 4 21 Sa$n$ga$t Tin$ggi 

3. 5 5 4 5 5 24 Sa$n$ga$t Tin$ggi 

4. 5 5 4 4 4 22 Sa$n$ga$t Tin$ggi 

5. 4 4 4 3 4 19 Tin$ggi  

6. 5 5 4 4 4 22 Sa$n$ga$t Tin$ggi 

7. 5 4 5 5 5 24 Sa$n$ga$t Tin$ggi 

8. 4 4 4 5 4 21 Sa$n$ga$t Tin$ggi 

9 5 4 4 4 4 21 Sa$n$ga$t Tin$ggi 

10. 5 5 5 5 5 25 Sa$n$ga$t Tin$ggi 
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Ta$bel 1.6 Observa$si A$wa$l Va$ria$bel Bra$n$d A$wa$ren$ess 

No 
Skor Brand Awareness 

Total Kategori 
X3.1 X3.2 X3.3 X3.4 

1. 5 5 5 4 19 Sa$n$ga$t Tin$ggi  

2. 4 5 3 4 16 Tin$ggi  

3. 5 5 5 4 19 Sa$n$ga$t Tin$ggi 

4. 5 5 3 4 17 Sa$n$ga$t Tin$ggi 

5. 4 4 4 3 15 Tin$ggi  

6. 5 5 4 5 19 Sa$n$ga$t Tin$ggi 

7. 5 5 5 5 20 Sa$n$ga$t Tin$ggi 

8. 5 5 4 4 18 Sa$n$ga$t Tin$ggi 

9 4 4 4 4 16 Tin$ggi  

10. 5 5 5 5 20 Sa$n$ga$t Tin$ggi 
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Lampiran 5 Gambaran Umum Responden Penelitian  

Ka$ra$kteristik Respon$den$ Berda$sa$rka$n$ Tempa$t Tin$gga$l 

No Desa/Kelurahan Jumlah Responden  Persentase (%) 

1. Ka$libukbuk  2 1,8 

2.  A$n$tura $n$  3 2,6 

3. Tuka$d Mun$gga$ 2 1,8 

4. Pema$ron$  7 6,1 

5. Ba$ktisera$ga$  4 3,5 

6. Ba$n$yua $sri 11 9,6 

7. Ba$n$ja$r Tega$l 6 5,3 

8. Pa$ket A$gun$g 3 2,6 

9. Bera$ta$n$ 1 0,9 

10. Liligun$di 3 2,6 

11. Ka$mpun$g Sin$ga$ra$ja$ 2 1,8 

12. Ken$dra $n$ 1 0,9 

13. A$stin$a$ 3 2,6 

14. Ba$n$ja$r Ja$wa$ 5 4,4 

15. Ba$n$ja$r Ba$li 5 4,4 

16. Ka$mpun$g Ka$ja$n$a$n$ 2 1,8 

17. Ka$liun$tu 4 3,5 

18. Ka$mpun$g A$n$ya$r 3 2,6 

19. Ka$mpun$g Bugis 5 4,4 

20. Ka$mpun$g Ba$ru 4 3,5 

21. Ba$n$yun$in$g 16 14,0 

22. Pen$a$ruka$n$ 4 3,5 

23. Jin$en$gda$lem 4 3,5 

24. Pen$gla $ta$n$ 3 2,6 

25. Peta$n$da$ka$n$ 8 7,0 

26. Sa$ri Meka$r 1 0,9 

27. N$a$ga$sepa$ha$ 1 0,9 

28. A$la$sa$n$gker 1 0,9 

29. Poh Bergon$g 2 1,8 

Jumlah  114 100 

Ka$ra$kteristik Respon$den$ Berda$sa$rka$n$ Jen$is Kela$min$  

No Jenis Kelamin Jumlah Responden Persentase (%) 

1. Perempua$n$  82 71,9 

2.  La$ki-La$ki 32 28,1 

Jumlah  114 100 

Ka$ra$kteristik Respon$den$ Berda$sa$rka$n$ Usia$ 

No  Usia Jumlah Responden Persentase (%) 

1. 18–20 Ta$hun$   20 17,5 

2. 21-25 Ta$hun$   76 66,7 

3. 26-30 Ta$hun$   17 14,9 

4. 31-35 Ta$hun$   1 0,9 

Jumlah  114 100 
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Ka$ra$kteristik Respon$den$ Berda$sa$rka$n$ Pekerja$a$n$  

No  Pekerjaan  Jumlah Responden Persentase (%) 

1. Ma$ha$siswa$  88 77,1 

2. PN$S 1 0,9 

3. Pen$gusa$ha$ 19 16,7 

4. Ka$rya$wa$n$ Swa$sta$ 6 5,3 

Jumlah  114 100 

Ka$ra$kteristik Respon$den$ Berda$sa$rka$n$ Pen $gha$sila$n$ 

No Pekerjaan Jumlah Responden Persentase (%) 

1. <500 Rb   61 53,5 

2. 500 Rb – 1 Jt 14 12,3 

3. 1,5 Jt– 2 Jt 17 14,9 

4. La$in$n$ya$  22 19,3 

Jumlah 114 100 

Ka$ra$kteristik Respon$den$ Berda$sa$rka$n$ La$ma$ Kon$sumsi A$ir Min$um Da$la$m 

Kema$sa$n$ Merek A$qua$ 

No Lama Konsumsi Aqua Jumlah Responden Persentase (%) 

1. 1-2 Ta$hun$    10 8,8 

2. 3-4 Ta$hun$  22 19,3 

3. 7-8 Ta$hun$  20 17,5 

4. 9-10 Ta$hun$  62 54,4 

Jumlah  114 100 
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Lampiran 6 Hasil Tabulasi Data Responden 

Socia$l Media$ Ma$rketin$g (X1) 

No Responden X1.1 X1.2 X1.3 X1.4 Total_X1 

1. 4 4 3 4 15 

2. 5 4 5 5 19 

3. 4 4 4 5 17 

4. 4 3 3 2 12 

5. 4 4 4 4 16 

6. 5 5 4 4 18 

7. 4 4 3 3 14 

8. 4 4 4 4 16 

9. 4 3 3 3 13 

10. 5 5 4 5 19 

11. 5 5 5 5 20 

12. 5 5 5 5 20 

13. 4 4 3 3 14 

14. 5 5 5 5 20 

15. 4 4 4 4 16 

16. 4 5 5 5 19 

17. 5 5 5 5 20 

18. 5 5 5 5 20 

19. 5 5 5 5 20 

20. 5 5 5 5 20 

21. 5 5 5 5 20 

22. 3 4 5 4 16 

23. 4 3 3 3 13 

24. 4 4 4 4 16 

25. 5 4 4 3 16 

26. 3 3 3 3 12 

27. 4 3 2 2 11 

28. 4 4 3 3 14 

29. 5 5 5 5 20 

30. 5 4 5 3 17 

31. 3 4 4 3 14 

32. 4 4 4 4 16 

33. 4 5 4 5 18 

34. 4 5 4 4 17 

35. 5 5 5 5 20 

36. 4 4 4 4 16 

37. 5 5 3 4 17 

38. 5 5 5 5 20 

39. 5 5 5 5 20 

40. 4 3 4 5 16 

41. 5 4 4 4 17 

42. 4 4 4 3 15 

43. 4 4 4 4 16 

44. 4 4 4 4 16 

45. 3 3 3 4 13 

46. 5 5 4 4 18 

47. 4 3 3 2 12 

48. 5 4 4 4 17 

49. 4 4 3 3 14 

50. 4 4 4 4 16 
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51. 4 4 4 5 17 

52. 4 4 4 5 17 

53. 4 5 5 4 18 

54. 5 4 4 5 18 

55. 5 5 4 4 18 

56. 5 5 4 4 18 

57. 4 4 4 4 16 

58. 5 5 5 5 20 

59. 4 4 4 4 16 

60. 3 4 2 4 13 

61. 5 5 4 4 18 

62. 3 2 3 4 12 

63. 4 4 4 4 16 

64. 4 4 4 4 16 

65. 4 3 2 3 12 

66. 5 4 2 3 14 

67. 4 3 3 3 13 

68. 4 4 4 4 16 

69. 4 4 4 4 16 

70. 3 4 3 3 13 

71. 5 4 4 4 17 

72. 4 4 4 4 16 

73. 4 4 3 3 14 

74. 1 1 1 2 5 

75. 2 2 2 2 8 

76. 3 4 5 4 16 

77. 4 4 4 4 16 

78. 4 4 3 2 13 

79. 3 3 2 4 12 

80. 5 4 3 4 16 

81. 4 4 4 4 16 

82. 5 5 5 5 20 

83. 4 3 4 4 15 

84. 5 3 4 5 17 

85. 4 3 4 4 15 

86. 4 3 4 3 14 

87. 4 3 4 3 14 

88. 5 4 4 4 17 

89. 4 4 4 3 15 

90. 5 4 5 4 18 

91. 5 4 4 3 16 

92. 4 5 4 4 17 

93. 4 3 4 4 15 

94. 4 3 4 4 15 

95. 5 4 4 5 18 

96. 4 4 4 4 16 

97. 4 3 4 4 15 

98. 4 3 4 4 15 

99. 4 5 4 4 17 

100. 5 5 5 4 19 

101. 5 4 4 4 17 

102. 4 4 4 4 16 

103. 4 5 4 4 17 

104. 4 5 4 4 17 

105. 5 4 4 5 18 
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106. 4 5 5 5 19 

107. 5 4 5 4 18 

108. 5 5 4 5 19 

109. 5 4 4 5 18 

110. 5 4 5 4 18 

111. 4 4 4 4 16 

112. 5 5 4 4 18 

113. 4 4 4 4 16 

114. 4 5 4 4 17 

Bra$n$d Ima$ge (X2) 

No Responden X2.1 X2.2 X2.3 X2.4 X2.5 Total_X2 

1. 5 5 4 4 5 23 

2. 5 4 4 4 5 22 

3. 5 5 4 4 4 22 

4. 5 5 5 5 5 25 

5. 4 4 3 4 4 19 

6. 5 4 4 4 5 22 

7. 5 4 4 4 4 21 

8. 4 4 4 4 4 20 

9. 5 4 4 4 4 21 

10. 5 4 5 5 5 24 

11. 5 5 5 5 5 25 

12. 5 5 5 5 5 25 

13. 4 4 3 4 5 20 

14. 5 5 5 5 5 25 

15. 4 4 4 4 4 20 

16. 5 5 5 5 5 25 

17. 5 5 5 5 5 25 

18. 5 5 5 5 5 25 

19. 5 5 5 5 4 24 

20. 5 5 5 5 5 25 

21. 5 5 5 5 5 25 

22. 4 5 4 4 5 22 

23. 3 4 4 3 5 19 

24. 5 4 4 4 4 21 

25. 5 4 5 5 5 24 

26. 4 3 4 3 4 18 

27. 4 4 3 3 4 18 

28. 5 5 5 4 4 23 

29. 5 4 5 4 4 22 

30. 5 4 4 3 4 20 

31. 5 4 3 3 4 19 

32. 5 5 5 5 5 25 

33. 5 5 5 4 4 23 

34. 4 5 4 4 4 21 

35. 5 5 5 5 5 25 

36. 5 5 5 4 5 24 

37. 5 4 3 4 3 19 

38. 5 5 5 5 5 25 

39. 5 5 5 5 5 25 

40. 5 3 4 3 5 20 

41. 5 5 5 5 5 25 

42. 4 4 5 4 5 22 
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43. 4 4 4 4 4 20 

44. 4 5 5 5 4 23 

45. 5 4 3 4 4 20 

46. 5 5 4 4 5 23 

47. 5 4 4 4 5 22 

48. 4 3 4 4 4 19 

49. 4 4 4 4 4 20 

50. 5 3 3 4 4 19 

51. 5 4 4 5 4 22 

52. 5 3 3 4 4 19 

53. 4 4 5 4 3 20 

54. 5 5 4 4 5 23 

55. 5 4 4 4 4 21 

56. 5 4 4 4 4 21 

57. 4 4 4 3 5 20 

58. 5 5 4 5 5 24 

59. 4 4 4 4 4 20 

60. 4 2 3 3 3 15 

61. 4 5 5 5 5 24 

62. 5 5 5 4 4 23 

63. 4 4 5 5 5 23 

64. 5 5 5 5 5 25 

65. 4 3 3 3 3 16 

66. 4 4 3 2 4 17 

67. 5 4 4 4 5 22 

68. 4 4 3 4 4 19 

69. 5 4 4 4 4 21 

70. 4 3 4 4 3 18 

71. 5 5 5 5 5 25 

72. 4 4 4 4 4 20 

73. 4 4 3 4 4 19 

74. 1 2 1 1 1 6 

75. 2 2 2 2 2 10 

76. 4 4 4 5 4 21 

77. 4 4 4 4 4 20 

78. 5 4 4 3 3 19 

79. 5 4 3 3 4 19 

80. 4 4 4 4 4 20 

81. 4 4 4 4 4 20 

82. 5 5 5 5 5 25 

83. 4 4 4 4 4 20 

84. 5 4 4 5 4 22 

85. 4 5 4 5 4 22 

86. 4 4 4 3 4 19 

87. 4 4 3 3 4 18 

88. 4 4 4 4 4 20 

89. 4 5 4 3 4 20 

90. 4 5 4 4 4 21 

91. 5 4 4 4 4 21 

92. 5 4 4 3 4 20 

93. 4 4 4 4 4 20 

94. 5 4 4 4 5 22 

95. 5 4 5 3 4 21 

96. 5 5 4 3 4 21 

97. 5 5 4 3 4 21 
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98. 5 5 4 4 4 22 

99. 5 5 5 5 4 24 

100. 5 5 4 4 4 22 

101. 5 4 5 4 5 23 

102. 5 5 4 4 4 22 

103. 5 5 5 4 4 23 

104. 5 5 5 4 4 23 

105. 5 5 5 4 4 23 

106. 5 5 4 5 5 24 

107. 5 5 4 5 4 23 

108. 5 4 5 5 4 23 

109. 5 5 5 5 4 24 

110. 5 5 5 4 4 23 

111. 5 5 4 4 4 22 

112. 5 5 5 5 5 25 

113. 5 5 5 3 4 22 

114. 5 5 5 4 4 23 

Bra$n$d A$wa$ren$ess (X3) 

No Responden X3.1 X3.2 X3.3 X3.4 Total_X3 

1. 5 4 4 4 17 

2. 5 4 5 4 18 

3. 5 4 5 4 18 

4. 5 5 5 3 18 

5. 4 4 4 4 16 

6. 5 4 4 5 18 

7. 5 5 5 5 20 

8. 4 4 4 4 16 

9. 5 5 5 5 20 

10. 5 5 5 5 20 

11. 5 5 5 5 20 

12. 5 5 5 5 20 

13. 5 5 5 4 19 

14. 5 5 5 5 20 

15. 4 4 4 4 16 

16. 5 5 5 5 20 

17. 5 5 5 5 20 

18. 5 5 5 5 20 

19. 5 5 5 5 20 

20. 5 5 5 5 20 

21. 5 5 5 5 20 

22. 5 4 5 4 18 

23. 4 4 5 3 16 

24. 5 5 4 4 18 

25. 5 3 4 3 15 

26. 5 5 5 2 17 

27. 4 4 3 3 14 

28. 5 5 5 5 20 

29. 5 5 5 5 20 

30. 4 5 5 4 18 

31. 5 4 3 4 16 

32. 4 5 5 4 18 

33. 5 4 4 4 17 

34. 5 4 4 4 17 
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35. 5 5 5 5 20 

36. 4 5 5 1 15 

37. 5 5 3 4 17 

38. 5 5 5 5 20 

39. 5 5 5 5 20 

40. 5 4 3 5 17 

41. 5 5 4 5 19 

42. 5 5 4 4 18 

43. 5 4 4 4 17 

44. 5 5 4 3 17 

45. 5 4 4 4 17 

46. 5 4 4 4 17 

47. 5 5 5 5 20 

48. 3 4 4 4 15 

49. 4 4 3 4 15 

50. 3 5 3 3 14 

51. 4 5 3 4 16 

52. 4 4 3 4 15 

53. 4 3 5 4 16 

54. 4 5 5 4 18 

55. 5 5 5 4 19 

56. 5 5 5 4 19 

57. 5 4 4 4 17 

58. 5 5 4 5 19 

59. 4 4 4 4 16 

60. 5 5 5 5 20 

61. 4 5 5 4 18 

62. 4 5 5 3 17 

63. 5 5 5 5 20 

64. 4 4 4 4 16 

65. 4 4 4 3 15 

66. 1 3 1 1 6 

67. 4 3 5 5 17 

68. 4 5 4 4 17 

69. 5 4 4 4 17 

70. 3 4 3 4 14 

71. 5 5 5 5 20 

72. 5 4 4 4 17 

73. 5 5 4 4 18 

74. 1 1 1 1 4 

75. 2 2 2 2 8 

76. 4 4 4 3 15 

77. 4 4 4 4 16 

78. 5 5 4 4 18 

79. 4 5 4 4 17 

80. 4 5 4 4 17 

81. 4 4 4 4 16 

82. 5 5 5 5 20 

83. 5 4 3 4 16 

84. 5 4 4 4 17 

85. 5 5 4 4 18 

86. 4 5 4 4 17 

87. 4 4 4 4 16 

88. 5 4 4 4 17 

89. 5 5 4 4 18 



117 
 

 
 

90. 4 5 4 4 17 

91. 5 5 4 4 18 

92. 4 4 4 4 16 

93. 5 5 5 4 19 

94. 5 5 5 5 20 

95. 5 5 4 4 18 

96. 4 5 4 4 17 

97. 4 5 4 4 17 

98. 4 4 4 4 16 

99. 5 5 4 4 18 

100. 5 5 5 4 19 

101. 5 5 5 5 20 

102. 5 5 5 4 19 

103. 4 4 5 5 18 

104. 5 5 5 4 19 

105. 5 5 4 4 18 

106. 5 5 4 4 18 

107. 4 5 4 3 16 

108. 5 5 4 4 18 

109. 5 5 5 4 19 

110. 5 5 4 3 17 

111. 5 5 4 4 18 

112. 5 5 4 4 18 

113. 5 5 3 4 17 

114. 4 4 4 3 15 

Keputusa$n$ Pembelia$n$ (Y) 

No Responden Y1 Y2 Y3 Y4 Y5 Y6 Total_Y 

1. 4 3 4 4 4 4 23 

2. 5 5 4 5 4 4 27 

3. 4 5 5 5 4 4 27 

4. 5 3 4 4 5 5 26 

5. 5 3 5 4 3 4 24 

6. 4 5 4 4 5 5 27 

7. 5 5 4 4 5 4 27 

8. 4 3 4 4 4 4 23 

9. 5 4 5 5 4 5 28 

10. 5 4 5 5 4 5 28 

11. 5 5 5 5 5 5 30 

12. 5 5 5 5 5 5 30 

13. 4 5 4 4 3 3 23 

14. 5 5 5 5 5 5 30 

15. 4 4 4 4 4 4 24 

16. 5 5 5 5 5 5 30 

17. 5 5 5 5 5 5 30 

18. 5 5 5 5 5 5 30 

19. 5 5 5 5 4 5 29 

20. 5 5 5 5 5 5 30 

21. 5 5 5 5 5 5 30 

22. 4 5 4 4 4 5 26 

23. 5 5 3 3 3 4 23 

24. 4 5 4 4 4 4 25 

25. 5 4 4 4 4 3 24 

26. 4 5 4 1 5 4 23 
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27. 4 4 3 3 2 4 20 

28. 5 5 5 4 4 3 26 

29. 5 5 5 4 4 5 28 

30. 4 4 5 5 4 4 26 

31. 4 4 4 4 3 4 23 

32. 5 4 5 4 5 5 28 

33. 4 5 4 5 4 5 27 

34. 5 5 4 4 3 5 26 

35. 5 5 5 5 4 5 29 

36. 4 4 5 4 2 4 23 

37. 5 4 5 3 4 3 24 

38. 5 5 5 5 5 4 29 

39. 5 5 5 5 5 5 30 

40. 4 3 5 4 3 5 24 

41. 5 5 5 5 4 5 29 

42. 5 4 5 4 4 4 26 

43. 4 4 4 4 4 4 24 

44. 4 4 3 4 5 4 24 

45. 5 4 4 4 4 3 24 

46. 5 5 5 4 2 4 25 

47. 4 5 5 4 4 4 26 

48. 4 4 4 4 4 4 24 

49. 4 4 5 3 3 4 23 

50. 4 4 4 4 4 4 24 

51. 5 4 4 5 3 4 25 

52. 4 4 5 4 3 3 23 

53. 4 4 4 4 4 5 25 

54. 5 4 5 4 4 5 27 

55. 5 5 5 4 4 4 27 

56. 5 5 5 4 4 4 27 

57. 5 4 5 4 3 4 25 

58. 5 5 5 4 5 5 29 

59. 4 4 4 4 4 4 24 

60. 4 4 5 3 4 4 24 

61. 5 5 5 4 5 5 29 

62. 4 5 4 4 3 3 23 

63. 4 5 4 5 5 5 28 

64. 3 5 4 4 2 3 21 

65. 4 4 4 3 2 4 21 

66. 4 3 4 2 1 4 18 

67. 5 4 4 5 4 4 26 

68. 3 4 4 4 4 5 24 

69. 4 4 4 4 5 4 25 

70. 4 4 5 4 4 3 24 

71. 5 5 5 5 4 4 28 

72. 4 5 4 4 3 4 24 

73. 4 5 4 4 3 5 25 

74. 1 2 1 1 1 1 7 

75. 2 3 2 2 2 2 13 

76. 4 5 4 5 3 4 25 

77. 4 4 4 4 4 4 24 

78. 3 4 4 4 2 3 20 

79. 4 3 4 3 4 2 20 

80. 4 5 4 4 4 4 25 

81. 4 4 4 4 4 3 23 
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82. 5 5 5 5 5 5 30 

83. 4 4 5 3 3 3 22 

84. 5 4 5 4 4 3 25 

85. 5 4 4 4 5 3 25 

86. 4 4 5 4 4 4 25 

87. 4 4 4 4 3 4 23 

88. 4 4 4 5 4 5 26 

89. 5 3 5 4 5 3 25 

90. 5 4 4 5 5 2 25 

91. 5 4 4 5 5 2 25 

92. 4 4 4 5 3 5 25 

93. 5 4 3 4 5 3 24 

94. 4 4 4 5 5 4 26 

95. 4 5 5 5 4 4 27 

96. 5 5 4 5 4 3 26 

97. 4 4 4 5 3 4 24 

98. 5 5 4 5 3 3 25 

99. 4 5 4 4 4 4 25 

100. 5 4 4 5 4 4 26 

101. 5 5 4 5 4 4 27 

102. 4 5 5 4 4 4 26 

103. 4 5 4 5 4 4 26 

104. 5 4 5 4 4 4 26 

105. 5 4 4 5 5 4 27 

106. 5 4 5 4 5 4 27 

107. 5 4 4 5 4 4 26 

108. 4 5 4 5 4 5 27 

109. 4 4 5 5 5 4 27 

110. 4 5 4 5 5 4 27 

111. 5 4 5 4 5 3 26 

112. 4 5 4 5 4 5 27 

113. 5 4 3 4 5 5 26 

114. 5 4 4 5 4 4 26 

 

 

 

 

 

 

 

 



120 
 

 
 

Lampiran 7 Hasil Uji Validitas 

Socia$l Media$ Ma$rketin$g (X1) 

Correlations 
 X1.1 X1.2 X1.3 X1.4 X1_Tota$l 

X1.1 Pea$rson$ Correla$tion$ 1 ,615** ,562** ,490** ,790** 

Sig. (2-ta$iled)  ,000 ,000 ,000 ,000 

N$ 114 114 114 114 114 

X1.2 Pea$rson$ Correla$tion$ ,615** 1 ,623** ,560** ,842** 

Sig. (2-ta$iled) ,000  ,000 ,000 ,000 

N$ 114 114 114 114 114 

X1.3 Pea$rson$ Correla$tion$ ,562** ,623** 1 ,671** ,866** 

Sig. (2-ta$iled) ,000 ,000  ,000 ,000 

N$ 114 114 114 114 114 

X1.4 Pea$rson$ Correla$tion$ ,490** ,560** ,671** 1 ,825** 

Sig. (2-ta$iled) ,000 ,000 ,000  ,000 

N$ 114 114 114 114 114 

X1_Tota$l Pea$rson$ Correla$tion$ ,790** ,842** ,866** ,825** 1 

Sig. (2-ta$iled) ,000 ,000 ,000 ,000  

N$ 114 114 114 114 114 

**. Correla$tion$ is sign$ifica$n$t a$t the 0.01 level (2-ta $iled). 

Bra$n$d Ima$ge (X2) 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2_Tota$l 

X2.1 Pea$rson$ Correla$tion$ 1 ,543** ,553** ,492** ,519** ,755** 

Sig. (2-ta$iled)  ,000 ,000 ,000 ,000 ,000 

N$ 114 114 114 114 114 114 

X2.2 Pea$rson$ Correla$tion$ ,543** 1 ,662** ,560** ,539** ,817** 

Sig. (2-ta$iled) ,000  ,000 ,000 ,000 ,000 

N$ 114 114 114 114 114 114 

X2.3 Pea$rson$ Correla$tion$ ,553** ,662** 1 ,658** ,573** ,859** 

Sig. (2-ta$iled) ,000 ,000  ,000 ,000 ,000 

N$ 114 114 114 114 114 114 

X2.4 Pea$rson$ Correla$tion$ ,492** ,560** ,658** 1 ,584** ,825** 

Sig. (2-ta$iled) ,000 ,000 ,000  ,000 ,000 

N$ 114 114 114 114 114 114 

X2.5 Pea$rson$ Correla$tion$ ,519** ,539** ,573** ,584** 1 ,789** 

Sig. (2-ta$iled) ,000 ,000 ,000 ,000  ,000 

N$ 114 114 114 114 114 114 

X2_Tota$l Pea$rson$ Correla$tion$ ,755** ,817** ,859** ,825** ,789** 1 

Sig. (2-ta$iled) ,000 ,000 ,000 ,000 ,000  

N$ 114 114 114 114 114 114 

**. Correla$tion$ is sign$ifica$n$t a$t the 0.01 level (2-ta $iled). 

 

 

 



121 
 

 
 

Bra$n$d A$wa$ren$ess (X3) 

Correlations 
 X3.1 X3.2 X3.3 X3.4 X3_Tota$l 

X3.1 Pea$rson$ Correla$tion$ 1 ,589** ,595** ,602** ,852** 

Sig. (2-ta$iled)  ,000 ,000 ,000 ,000 

N$ 114 114 114 114 114 

X3.2 Pea$rson$ Correla$tion$ ,589** 1 ,555** ,438** ,776** 

Sig. (2-ta$iled) ,000  ,000 ,000 ,000 

N$ 114 114 114 114 114 

X3.3 Pea$rson$ Correla$tion$ ,595** ,555** 1 ,531** ,828** 

Sig. (2-ta$iled) ,000 ,000  ,000 ,000 

N$ 114 114 114 114 114 

X3.4 Pea$rson$ Correla$tion$ ,602** ,438** ,531** 1 ,801** 

Sig. (2-ta$iled) ,000 ,000 ,000  ,000 

N$ 114 114 114 114 114 

X3_Tota$l Pea$rson$ Correla$tion$ ,852** ,776** ,828** ,801** 1 

Sig. (2-ta$iled) ,000 ,000 ,000 ,000  

N$ 114 114 114 114 114 

**. Correla$tion$ is sign$ifica$n$t a$t the 0.01 level (2-ta $iled). 
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Keputusa$n$ Pembelia$n$ (Y) 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y_Tota$l 

Y1 Pea$rson$ Correla$tion$ 1 ,318** ,542** ,476** ,514** ,311** ,740** 

Sig. (2-ta $iled)  ,001 ,000 ,000 ,000 ,001 ,000 

N$ 114 114 114 114 114 114 114 

Y2 Pea$rson$ Correla$tion$ ,318** 1 ,315** ,431** ,273** ,402** ,632** 

Sig. (2-ta $iled) ,001  ,001 ,000 ,003 ,000 ,000 

N$ 114 114 114 114 114 114 114 

Y3 Pea$rson$ Correla$tion$ ,542** ,315** 1 ,372** ,318** ,374** ,675** 

Sig. (2-ta $iled) ,000 ,001  ,000 ,001 ,000 ,000 

N$ 114 114 114 114 114 114 114 

Y4 Pea$rson$ Correla$tion$ ,476** ,431** ,372** 1 ,445** ,410** ,752** 

Sig. (2-ta $iled) ,000 ,000 ,000  ,000 ,000 ,000 

N$ 114 114 114 114 114 114 114 

Y5 Pea$rson$ Correla$tion$ ,514** ,273** ,318** ,445** 1 ,311** ,713** 

Sig. (2-ta $iled) ,000 ,003 ,001 ,000  ,001 ,000 

N$ 114 114 114 114 114 114 114 

Y6 Pea$rson$ Correla$tion$ ,311** ,402** ,374** ,410** ,311** 1 ,680** 

Sig. (2-ta $iled) ,001 ,000 ,000 ,000 ,001  ,000 

N$ 114 114 114 114 114 114 114 

Y_Tota$l Pea$rson$ Correla$tion$ ,740** ,632** ,675** ,752** ,713** ,680** 1 

Sig. (2-ta $iled) ,000 ,000 ,000 ,000 ,000 ,000  

N$ 114 114 114 114 114 114 114 

**. Correla$tion$ is sign$ifica$n$t a$t the 0.01 level (2-ta $iled). 

 

Lampiran 8 Hasil Uji Reliabilitas  

Socia$l Media$ Ma$rketin$g (X1) 

Reliability Statistics 
Cron$ba$ch's 

A$lpha$ N$ of Items 

,850 4 
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Bra$n$d Ima$ge (X2) 

Reliability Statistics 
Cron$ba$ch's 

A$lpha$ N$ of Items 

,868 5 

Bra$n$d A$wa$ren$ess (X3) 

Reliability Statistics 
Cron$ba$ch's 

A$lpha$ N$ of Items 

,829 4 

Keputusa$n$ Pembelia$n$ (Y) 

Reliability Statistics 
Cron$ba$ch's 

A$lpha$ N$ of Items 

,785 6 

 

Lampiran 9 Hasil Uji Asumsi Klasik  

Uji N$orma$lita$s  
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Uji Multikolin$ea$rita$s 

Coefficientsa 

Model 

Un$sta$n$da$rdized 

Coefficien$ts 

Sta$n$da$rdized 

Coefficien$ts 

t Sig. 

Collin$ea$rity Sta$tistics 

B Std. Error Beta$ Tolera$n$ce VIF 

1 (Con$sta$n$t) 2,062 ,812  2,539 ,013   

X1_Tota$l ,440 ,060 ,355 7,349 ,000 ,443 2,258 

X2_Tota$l ,280 ,062 ,253 4,487 ,000 ,325 3,074 

X3_Tota$l ,584 ,060 ,455 9,746 ,000 ,475 2,106 

a$. Depen$den$t Va$ria$ble: Y_Tota$l 

 

Uji Heteroskeda$stisita$s 

Coefficientsa 

Model 

Un$sta$n$da$rdized Coefficien$ts 

Sta$n$da$rdized 

Coefficien$ts 

t Sig. B Std. Error Beta$ 

1 (Con$sta$n$t) ,716 ,770  ,930 ,354 

X1 ,047 ,054 ,121 ,874 ,384 

X2 -,035 ,057 -,099 -,618 ,538 

X3 ,026 ,054 ,064 ,478 ,633 

a$. Depen$den$t Va$ria$ble: A$BS_RES 

 

Lampiran 10 Hasil Analisis Regresi Linear Berganda  

A$n$a$lisis Regresi Lin$ea$r Berga$n$da$ 

Coefficientsa 

Model 

Un$sta$n$da$rdized 

Coefficien$ts 

Sta$n$da$rdized 

Coefficien$ts 

T Sig. 

Collin$ea$rity Sta$tistics 

B Std. Error Beta$ Tolera$n$ce VIF 

1 (Con$sta$n$t) 2,062 ,812  2,539 ,013   

X1_Tota$l ,440 ,060 ,355 7,349 ,000 ,443 2,258 

X2_Tota$l ,280 ,062 ,253 4,487 ,000 ,325 3,074 

X3_Tota$l ,584 ,060 ,455 9,746 ,000 ,475 2,106 

a$. Depen$den$t Va$ria$ble: Y_Tota$l 

 

Lampiran 11 Hasil Analisis Koefisien Determinasi (R2)  

A$n$a$lisis Koefisien$ Determin$a$si (R2) 

Model Summaryb 

Model R R Squa$re 

A$djusted R 

Squa$re 

Std. Error of the 

Estima$te Durbin$-Wa$tson$ 

1 ,941a
$ ,886 ,883 1,100 1,927 

a$. Predictors: (Con$sta$n$t), X3_Tota$l, X1_Tota$l, X2_Tota$l 

b. Depen$den$t Va$ria$ble: Y_Tota$l 
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Lampiran 12 Hasil Uji T (Parsial) 

Uji T (Pa$rsia$l) 

Coefficientsa 

Model 

Un$sta$n$da$rdized 

Coefficien$ts 

Sta$n$da$rdized 

Coefficien$ts 

t Sig. 

Collin$ea$rity 

Sta$tistics 

B Std. Error Beta$ Tolera$n$ce VIF 

1 (Con$sta$n$t) 2,062 ,812  2,539 ,013   

X1_Tota$l ,440 ,060 ,355 7,349 ,000 ,443 2,258 

X2_Tota$l ,280 ,062 ,253 4,487 ,000 ,325 3,074 

X3_Tota$l ,584 ,060 ,455 9,746 ,000 ,475 2,106 

a$. Depen$den$t Va$ria$ble: Y_Tota$l 

 

Lampiran 13 Hasil Uji F (Simultan)  

Uji F (Simulta$n$) 

ANOVAa 
Model Sum of Squa$res df Mea$n$ Squa$re F Sig. 

1 Regression$ 1036,286 3 345,429 285,591 ,000b 

Residua$l 133,048 110 1,210   

Tota$l 1169,333 113    

a$. Depen$den$t Va$ria$ble: Y_Tota$l 

b. Predictors: (Con$sta$n$t), X3_Tota$l, X1_Tota$l, X2_Tota$l 
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