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ABSTRACT 

The purpose of this study was to examine the effect of tourist attraction and 
social media marketing partially and simultaneously on visitor satisfaction of 
Gatep Lawas Ambengan tourist attraction. The approach used in this research is 
quantitative, causal design with visitors to Gatep Lawas Ambengan tourist 
attraction as participants. In this study, tourist attraction, social media marketing 
and visitor satisfaction are the objects of research. The sample determination in this 
study used purposive sampling technique with a total sample size of 110. The data 
collection method used was a questionnaire. Data analysis was carried out using 
multiple linear regression analysis methods. The results in this study reveal several 
findings, namely: (1) tourist attraction has a positive and significant effect on 
visitor satisfaction, (2) social media marketing has a positive and significant effect 
on visitor satisfaction, (3) tourist attraction and social media marketing together 
affect visitor satisfaction. 
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