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ABSTRAK 

Pe$ne$li$ti$an i$ni$ be$rtujuan untuk me$nganali$si$s pe$ngaruh pe$rse$psi$ 

konsume$n dan gaya hi$dup te$rhadap ke$putusan pe$mbe$li$an i$phone$ di$ toko 

Badi$lan Grosi$r Si$ngaraja. Me$tode$ pe$ne$li$ti$an yang di$gunakan adalah de$ngan 

non probabi$li$ty  te$kni$k purposi$ve$ sampli$ng, di$ mana re$sponde$n yang 

te$rli$bat adalah konsume$n yang sudah pe$rnah me$mbe$li$ hp i$phone$ di$ toko 

Badi$lan Grosi$r Si$ngaraj. Data di$kumpulkan me$lalui$ kue$si$one$r yang di$se$bar 

ke$pada re$sponde$n de$ngan sampe$l 120 re$sponde$n dan ke$mudi$an di$anali$si$s 

me$nggunakan anali$si$s re$gre$si$ li$ne$ar be$rganda. Hasi$l pe$ne$li$ti$an 

me$nunjukkan bahwa pe$rse$psi$ konsume$n me$mi$li$ki$ pe$ngaruh posi$ti$f dan 

si$gni$fi$kan te$rhadap ke$putusan pe$mbe$li$an, yang be$rarti$ se$maki$n bai$k 

pe$rse$psi$ se$se$orang te$rhadap produk, se$maki$n be$sar ke$mungki$nannya untuk 

me$mbe$li$. Se$lai$n i$tu, gaya hi$dup juga be$rkontri$busi$ se$cara si$gni$fi$kan 

te$rhadap ke$putusan pe$mbe$li$an, di$ mana konsume$n de$ngan gaya hi$dup yang 

le$bi$h se$suai$ de$ngan me$re$k i$phone$ ce$nde$rung me$mbuat ke$putusan 

pe$mbe$li$an yang le$bi$h posi$ti$f. Te$muan i$ni$ me$nggari$sbawahi$ pe$nti$ngnya 

me$mahami$ ke$dua vari$abe$l untuk me$rumuskan strate$gi$ pe$masaran yang 

e$fe$kti$f. Pe$ne$li$ti$an i$ni$ di$harapkan dapat me$mbe$ri$kan kontri$busi$ bagi$ 

pe$mahaman te$ori$ pe$masaran dan me$njadi$ acuan bagi$ pe$ne$li$ti$an lanjutan 

se$rta strate$gi$ bagi$ pe$rusahaan dalam me$ni$ngkatkan pe$njualan produk 

me$re$ka. 

Kata kunci$: Pe$rse$psi$ konsume$n, gaya hi$dup, ke$putusan pe$mbe$li$an. 
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ABSTRACT 

 

This study aims to analyze the influence of consumer perceptions and 

lifestyle on iPhone purchasing decisions at the Badilan Grosir Singaraja store. 

The research method used was non probability purposive sampling technique, 

where the respondents involved were consumers who had purchased an iPhone 

cellphone at the Badilan Grosir Singaraja store. Data was collected through 

questionnaires distributed to respondents with a sample of 120 respondents and 

then analyzed using multiple linear regression analysis. The results showed that 

consumer perception has a positive and significant influence on purchasing 

decisions, which means that the better a person's perception of the product, the 

more likely they are to buy. In addition, lifestyle also contributes significantly to 

purchase decisions, where consumers with lifestyles more in line with the iPhone 

brand tend to make more positive purchase decisions. These findings underscore 

the importance of understanding both variables to formulate effective marketing 

strategies. This research is expected to contribute to the understanding of 

marketing theory and serve as a reference for further research and strategies for 

companies in increasing sales of their products. 
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