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Penelitian ini bertujuan untuk menguji: (1) pengaruh kualitas produk terhadap
brand image, (2) pengaruh persepsi harga terhadap brand image, (3) pengaruh
kualitas produk terhadap keputusan pembelian, (4) pengaruh persepsi harga
terhadap keputusan pembelian, (5) brand image memediasi pengaruh kualitas
produk berpengaruh terhadap keputusan pembelian, dan (6) brand image
memediasi pengaruh persepsi harga berpengaruh terhadap keputusan pembelian.
Populasi penelitian ini adalah seluruh pelanggan Produk SGM Yummi-Nutri di
Clandys Bali. Penentuan sampel penelitian dengan purposive sampling, yaitu
pembeli merupakan pelanggan Clandys Bali dan telah melakukan pembelian
produk SGM Yummi-Nutri lebih dari satu kali dengan jumlah sampel penelitian
sebanyak 160 orang. Data dikumpulkan dengan kuesioner. Data dianalisis dengan
analisis jalur. Hasil penelitian menunjukkan bahwa (1) kualitas produk berpengaruh
positif terhadap brand image, (2) persepsi harga berpengaruh positif terhadap brand
image, (3) kualitas produk berpengaruh positif terhadap keputusan pembelian, (4)
persepsi harga berpengaruh positif terhadap keputusan pembelian, (5) brand image
memediasi pengaruh kualitas produk berpengaruh terhadap keputusan pembelian,
dan (6) brand image memediasi pengaruh persepsi harga berpengaruh terhadap
keputusan pembelian.
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This study aims to examine: (1) the effect of product quality on brand image, (2)
the effect of price perception on brand image, (3) the effect of product quality on
purchasing decisions, (4) the effect of price perception on purchasing decisions, (35)
the mediation of brand image between product quality and purchasing decisions,
and (6) the mediation of brand image between price perception and purchasing
decisions. The population of this study was all customers of SGM Yummi-Nutri
products at Clandys Bali. The research sample was determined by purposive
sampling, namely buyers are Clandys Bali customers and have purchased SGM
Yummi-Nutri products more than once with a total research sample of 160 people.
Data were collected by questionnaire. Data were analyzed by path analysis. The
results of the study indicate that (1) product quality has a positive effect on brand
image, (2) price perception has a positive effect on brand image, (3) product quality
has a positive effect on purchasing decisions, (4) price perception has a positive
effect on purchasing decisions, (5) brand image mediates the effect of product
quality on purchasing decisions, and (6) brand image mediates the effect of price
perception on purchasing decisions.



