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APPENDIX 1: SURVEY QUESTIONNAIRE 

 

Demographic questions 

What is your age? 

● 20-29 

● 30-39 

● 40-49 

● 50 and above 

What is your gender? 

● Male 

● Female 

How often do you visit Starbucks? 

● Rarely (Less than once a month) 

● Occasionally (1–3 times a month) 

● Frequently (1–3 times a week) 

● Very Frequently (More than 3 times a week) 

What is your primary reason for visiting Starbucks? 

● Quality of coffee 

● Brand image 

● Convenience 

● Social responsibility 
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Statistical questions 

IV1: Ethical Sourcing 

● Starbucks' ethical sourcing practices influence consumer trust in the brand. 

● The transparency of Starbucks' supply chain strengthens brand credibility. 

● Ethical sourcing policies improve customer perception of Starbucks. 

● Commitment to fair trade impacts consumer purchasing decisions at Starbucks. 

(Strongly disagree, Disagree. Neutral, Agree. Strongly agree) 

IV2: Community Engagement 

● Starbucks‘ involvement in community programs enhances brand reputation. 

● Local engagement initiatives contribute to customer loyalty. 

● Corporate social responsibility efforts make Starbucks more appealing. 

● Community development programs create a positive brand image. 

(Strongly disagree, disagree. Neutral, Agree. Strongly agree) 

IV3: Environmental Initiatives 

● Starbucks‘ sustainable packaging influences customer loyalty. 

● Waste reduction efforts positively impact consumer perception. 

● Environmental initiatives contribute to Starbucks' brand differentiation. 

● Green store practices enhance Starbucks' reputation. 

(Strongly disagree, Disagree. Neutral, Agree. Strongly agree) 

IV4: Employee Welfare 

● Starbucks‘ employee benefits affect consumer perception of the brand. 

● Fair wages and working conditions contribute to Starbucks‘ customer trust. 

● A well-treated workforce improves service quality and customer experience. 
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● Starbucks' employee welfare policies enhance brand loyalty. 

(Strongly disagree, Disagree. Neutral, Agree. Strongly agree) 

DV: Brand Loyalty 

● Starbucks‘ corporate social responsibility initiatives increase repeat purchases. 

● Ethical and sustainable practices contribute to long-term customer loyalty. 

● Starbucks' reputation for social responsibility enhances consumer preference. 

● Customers are more likely to recommend Starbucks due to its CSR efforts. 

(Strongly disagree, Disagree. Neutral, Agree. Strongly agree) 
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APPENDIX 2.  EXAMPLE OF STARBUCK CSR INNITIATIVES IN CHINA 

 

 

 



 207 

 



 208 

 

 

  

 

 

 

 

 


