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SUMMARY 

This research aimed to develop a task-based Business English e-learning 

material for university students and assess its quality, practicality, and 

effectiveness. Business English is most closely tied to the abilities people need to 

support the achievement of a professional job, including sending emails, reports, 

making presentations, engaging in negotiation, using the phone, and other 

competencies needed in a business setting. The context of English for the students 

was as a foreign language. Even though the setting of the research was in Undiksha, 

the materials could be used by any university student wanting to learn Business 

English. The needs analysis was done by means of the Context, Input, Process, 

Product (CIPP) evaluation model by Stufflebeam and Zhang (2017), the needs 

analysis model by Gupta et al. (2007), and Basturkmen (2010). The online learning 

material was developed following the ADDIE (Analyse, Design, Develop, 

Implement, and Evaluate) research and development model and uploaded to 

Moodle Learning Material System (LMS). 

Following the ADDIE development model, the procedures were writing, 

validating, and distributing need analysis questionnaires in the Analyse phase. The 

results were a list of needs for the course. In the Design phase, the syllabus, product 

validity instrument blueprint and pre-test, and post-test blueprint were made. In the 

Development phase, the product, the product validity instruments, and the pre-test 

and post-test were developed and validated. In addition, inputs from experts were 

also taken into consideration in revising the product and the product validity 

instruments. In the Implementation phase, a small group try-out was conducted to 

find out users' responses to the product. A pre-experimental one-group pre-test post-

test through cluster sampling to an intact group was conducted in the Evaluation 

phase. 

The results of the analysis showed that topics that needed to be included 

were 1) Handling Client 1, 2) Handling Clients 2, 3) Meeting with Clients, 4) 

Business Presentations, 5) Writing for the Company, 6) English Correspondence, 

7) Handling Telephone Calls, and 8) Handling complaints. The tasks cover 1) 
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Reading and writing business memos, introducing oneself and others, doing speed 

dating in business, 2) Writing itineraries, inquiry emails on tours and 

accommodation reservations, making reservations, picking up clients, introducing 

oneself, and introducing others, 3) Writing meeting memos and minutes of 

meetings, participating in meetings, negotiating (preparation and strategies), 4) 

Creating PPT presentations, financial documents, contracts/agreements, presenting, 

5) Writing business cards, letterhead, company profiles as in brochures and flyers, 

business proposals, business reports, 6) Reading and writing emails, quotations, and 

invoices, 7) Making and handling incoming and outgoing calls, making and filling 

in message forms, implementing phone etiquette, 8) Handling face-to-face 

complaints, complaints by phone, complaints by email, filling in complaint logs, 

implementing etiquette in handling complaints. In addition, some etiquette are 

inserted, namely grooming and non-verbal communication, dining etiquette, social 

etiquette, virtual and offline meeting etiquette, presentation etiquette, writing 

etiquette, phone etiquette, and handling complaint etiquette. 

The findings of the study also indicated that the developed learning 

materials received high ratings for their quality. The content experts gave an 

average score of 4.32, the instructional experts gave a score of 4.75, and the 

multimedia experts gave a score of 4.5. During the try-out class, to assess 

practicality, the students in the small group try-out gave an average score of 4.67, 

while the lecturer gave a score of 5.00, meaning that the materials received high 

ratings from the users. Most of them mentioned that the Moodle LMS used was 

accessible, engaging, and user-friendly. Regarding the effectiveness test, it can be 

concluded that task-based e-learning materials for Business English are effective in 

enhancing students' achievement in the subject, with a significant effect size of g = 

3.45. The integration of the technology into the method brought the students’ 

autonomy, motivation, and meaningful engagement with the material.   
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