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APPENDICES 

RESEARCH INSTRUMENT (QUESTIONNAIRE) 
Request for Participation 

Dear Respondent, 

I am conducting a research study entitled “The Effect of Marketing Mix and STP 

Strategies on Customer Satisfaction at HEYTEA in China.” This research aims to 

analyze customer perceptions of HEYTEA’s marketing strategies and their 

influence on customer satisfaction. 

Your participation is voluntary and will take approximately 5–8 minutes. All 

responses will remain confidential and will be used solely for academic purposes. 

There are no right or wrong answers. Please respond based on your actual 

experience with HEYTEA. 

Thank you very much for your time and valuable contribution. 

 
Measurement Scale 

Scale Description 

1 Strongly Disagree 

2 Disagree 

3 Neutral 

4 Agree 

5 Strongly Agree 

Please tick (✓) one answer for each statement. 

 
Section A: Marketing Mix (7Ps) 

A1. Product 

No Statement 1 2 3 4 5 

P1 HEYTEA offers high-quality tea beverages. ☐ ☐ ☐ ☐ ☐ 

P2 The taste of HEYTEA products meets my expectations. ☐ ☐ ☐ ☐ ☐ 

P3 HEYTEA provides innovative and unique menu options. ☐ ☐ ☐ ☐ ☐ 
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A2. Price 

No Statement 1 2 3 4 5 

PR1 
The price of HEYTEA products is reasonable considering the 

quality. 
☐ ☐ ☐ ☐ ☐ 

PR2 HEYTEA offers good value for money. ☐ ☐ ☐ ☐ ☐ 

PR3 The pricing reflects HEYTEA’s premium brand image. ☐ ☐ ☐ ☐ ☐ 

 
A3. Place 

No Statement 1 2 3 4 5 

PL1 HEYTEA outlets are conveniently located. ☐ ☐ ☐ ☐ ☐ 

PL2 HEYTEA stores are easily accessible. ☐ ☐ ☐ ☐ ☐ 

 
A4. Promotion 

No Statement 1 2 3 4 5 

PM1 HEYTEA’s promotional activities are attractive. ☐ ☐ ☐ ☐ ☐ 

PM2 
HEYTEA’s social media marketing influences my purchase 

decision. 
☐ ☐ ☐ ☐ ☐ 

PM3 HEYTEA effectively communicates its brand message. ☐ ☐ ☐ ☐ ☐ 

 
A5. People 

No Statement 1 2 3 4 5 

PE1 HEYTEA staff are friendly and polite. ☐ ☐ ☐ ☐ ☐ 

PE2 Employees are knowledgeable about the products. ☐ ☐ ☐ ☐ ☐ 

PE3 Staff provide efficient service. ☐ ☐ ☐ ☐ ☐ 

 
A6. Process 

No Statement 1 2 3 4 5 

PC1 The ordering process at HEYTEA is smooth and efficient. ☐ ☐ ☐ ☐ ☐ 

PC2 Waiting time is reasonable. ☐ ☐ ☐ ☐ ☐ 

PC3 The digital ordering system is easy to use. ☐ ☐ ☐ ☐ ☐ 
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A7. Physical Evidence 

No Statement 1 2 3 4 5 

PH1 The store design and ambiance are visually appealing. ☐ ☐ ☐ ☐ ☐ 

PH2 HEYTEA outlets provide a comfortable environment. ☐ ☐ ☐ ☐ ☐ 

PH3 The packaging design enhances my overall experience. ☐ ☐ ☐ ☐ ☐ 

 
Section B: STP Strategies 

B1. Segmentation 

No Statement 1 2 3 4 5 

S1 HEYTEA understands the preferences of its target customers. ☐ ☐ ☐ ☐ ☐ 

S2 HEYTEA designs products to suit specific customer groups. ☐ ☐ ☐ ☐ ☐ 

 
B2. Targeting 

No Statement 1 2 3 4 5 

T1 HEYTEA clearly focuses on a specific customer segment. ☐ ☐ ☐ ☐ ☐ 

T2 
I feel that HEYTEA products are targeted toward people like 

me. 
☐ ☐ ☐ ☐ ☐ 

 
B3. Positioning 

No Statement 1 2 3 4 5 

PO1 HEYTEA has a strong and distinctive brand image. ☐ ☐ ☐ ☐ ☐ 

PO2 HEYTEA is positioned as a premium tea brand. ☐ ☐ ☐ ☐ ☐ 

PO3 HEYTEA stands out clearly compared to competitors. ☐ ☐ ☐ ☐ ☐ 

 
Section C: Customer Satisfaction 

No Statement 1 2 3 4 5 

CS1 Overall, I am satisfied with HEYTEA products. ☐ ☐ ☐ ☐ ☐ 

CS2 My experience with HEYTEA meets my expectations. ☐ ☐ ☐ ☐ ☐ 

CS3 I am happy with my decision to purchase from HEYTEA. ☐ ☐ ☐ ☐ ☐ 

CS4 I would recommend HEYTEA to others. ☐ ☐ ☐ ☐ ☐ 

CS5 I intend to repurchase HEYTEA products in the future. ☐ ☐ ☐ ☐ ☐ 
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Appendix 

Curriculum Vitea 


