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ABSTRAK

Penelitian ini bertujuan untuk mendeskripsikan multimodal pada iklan Google
Chrome Jepang seri tayoraretai dengan mengkaji aspek verbal dan nonverbal
sebagai moda. Jenis penelitian ini adalah kualitatif dengan pendekatan deskriptif.
Data berupa aspek verbal, yaitu ujaran dan aspek nonverbal, yaitu visual, gestural,
spasial, dan auditori yang diambil dari iklan-Google Chrome Jepang seri tayoraretai.
Teknik pengumpulan data dilakukan dengan metode simak dan teknik catat. Data
dianalisis menggunakan teori wacana multimodal  menurut Kress & Leeuwen
(2021) dengan mengkaji keterkaitan aspek verbal dan nonverbal sebagai moda yang
bekerja sama dalam mewujudkan makna. Hasil analisis melalui sejumlah 44 data
menunjukkan bahwa makna tayoraretai (ingin dapat diandalkan) sebanyak 27 data
melalui Kuroomu (chrome) yang selalu hadir membantu pengguna ketika kesulitan,
makna ganbaru (bersemangat) sebanyak 8 data ditunjukkan melalui Kuroomu yang
selalu memiliki sifat bersemangat, makna mamoru (melindungi) sebanyak 5 data
ditunjukkan melalui Kuroomu yang melindungi pengguna dari ancaman virus,
makna tanoshisa (kesenangan) sebanyak 3 data ditunjukkan melalui Kuroomu yang
melakukan aktivitas' bermain dengan. menyenangkan, dan makna anshinkan
(keamanan) sebanyak ‘1 data ditunjukkan melalui komitmen Kuroomu untuk
memberikan rasa aman sebagai browser kepada penggunanya. Pada iklan Google
Chrome Jepang seri tayoraretai ditemukan bahwa makna tayoraretai muncul lebih
dominan sehingga sesuai dengan seri iklan tersebut, selain itu ditemukan pula
makna lainnya. Hal ini menunjukkan bahwa multimodalitas pada iklan saling
bekerja sama untuk mewujudkan makna.
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ABSTRACT

This study aims to describe the multimodality of the Japanese Google Chrome
advertisement series Tayoraretai by examining verbal and nonverbal aspects as
modes. This research employs a qualitative method with a descriptive approach.
The data consist of verbal aspects, namely utterances, and nonverbal aspects,
including visual, gestural, spatial; and auditory elements obtained from the
Japanese Google Chrome advertisement series layoraretai. Data were collected
using observation and note-taking techniques. The data were analyzed using the
multimodal discourse theory proposed by Kress and Leeuwen (2021), focusing on
the interrelationship between verbal and nonverbal aspects as modes that work
together to construct meaning. The results of the analysis of 44 data units reveal
that the meaning of tayoraretai (wanting to be relied upon) appears in 27 data units,
represented through Kuroomu (Chrome), who is consistently present to assist users
when they encounter difficulties. The meaning of ganbaru (enthusiasm or
perseverance) appears in 8 data units, demonstrated through Kuroomu s energetic
and persistent character. The meaning of mamoru (protection) appears in 5 data
units, portraying Kuroomu protecting users from virus threats. The meaning of
tanoshisa (enjoyment) appears .in 3 data units, represented through Kuroomu
engaging in enjoyable activities. Finally, the meaning of anshinkan (sense of
security) appears in 1 data unit, reflecting Kuroomu's commitment to providing
users with a secure browsing experience. The findings indicate that the meaning of
tayoraretai is the most dominant, which is consistent with the theme of the
advertisement series. In addition, several other meanings were also identified.
These findings demonstrate that multimodal elements in the advertisement work
collaboratively to construct and convey meaning.
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