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ABSTRACT 

 The rapid growth of the fashion industry in Indonesia, particularly through 

social commerce platforms such as TikTok Shop, has intensified competition among 

brands in maintaining and building customer loyalty. One indicator of customer 

loyalty is a high repurchase intention toward a product. In a highly competitive 

market, companies are required to establish a strong, positive, and memorable 

brand image to create favorable perceptions in consumers' minds. A positive brand 

image not only influences initial purchase decisions but also plays an important 

role in shaping customer experiences and satisfaction after purchase. This study 

aims to analyze the effect of brand image on repurchase intention of Gurlbucket 

products, with customer satisfaction as an intervening variable among female 

students of the Management Study Program at Universitas Pendidikan Ganesha in 

2025 who had previously purchased products through TikTok Shop. This research 

employed a quantitative approach with a causal research design. The sampling 

technique used was purposive sampling, involving 110 respondentsThe collected 

data were analyzed using path analysis with the assistance of SPSS software to 

examine both direct and indirect effects among the research variables 

simultaneously and partially. The results indicate that: (1) brand image has a 

positive and significant effect on repurchase intention, (2) brand image has a 

positive and significant effect on customer satisfaction, (3) customer satisfaction 

has a positive and significant effect on repurchase intention, and (4) customer 

satisfaction mediates the effect of brand image on repurchase intention. Therefore, 

the stronger the brand image perceived by consumers, the higher the level of 

customer satisfaction and the greater the likelihood of making repeated purchases 

of the product in the future. 
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ABSTRAK 

 Pe~rke~mbangan i~ndustri~ busana di~ I~ndone~si~a yang se~maki~n pe~sat, khususnya 

me~lalui~ platform pe~rdagangan sosi~al se~pe~rti~ Ti~kTok Shop, te~lah me~ni~ngkatkan 

i~nte~nsi~tas pe~rsai~ngan antar me~re~k dalam me~mpe~rtahankan dan me~mbangun 

loyali~tas konsume~n. Loyali~tas te~rse~but salah satunya te~rce~rmi~n dari~ ti~nggi~nya ni~at 

be~li~ ulang konsume~n te~rhadap suatu produk. Dalam si~tuasi~ pe~rsai~ngan yang 

kompe~ti~ti~f, pe~rusahaan di~tuntut untuk mampu me~nci~ptakan ci~tra me~re~k yang kuat, 

posi~ti~f, dan mudah di~i~ngat agar dapat me~nanamkan pe~rse~psi~ yang bai~k di~ be~nak 

konsume~n. Ci~tra me~re~k yang bai~k ti~dak hanya me~me~ngaruhi~ ke~putusan pe~mbe~li~an 

awal, te~tapi~ juga be~rpe~ran dalam me~mbe~ntuk pe~ngalaman dan ke~puasan konsume~n 

se~te~lah me~lakukan pe~mbe~li~an. Pe~ne~li~ti~an i~ni~ be~rtujuan untuk me~nganali~si~s 

pe~ngaruh ci~tra me~re~k te~rhadap ni~at be~li~ ulang produk Gurlbucke~t de~ngan ke~puasan 

pe~langgan se~bagai~ vari~abe~l i~nte~rve~ni~ng pada mahasi~swi~ Program Studi~ 

Manaje~me~n Uni~ve~rsi~tas Pe~ndi~di~kan Gane~sha tahun 2025 yang pe~rnah me~lakukan 

pe~mbe~li~an me~lalui~ Ti~kTok Shop. Pe~ne~li~ti~an i~ni~ me~nggunakan pe~nde~katan 

kuanti~tati~f de~ngan de~sai~n kausal. Te~kni~k pe~ngambi~lan sampe~l di~lakukan se~cara 

purposi~ve~ sampli~ng de~ngan jumlah re~sponde~n se~banyak 110 orang. Data yang 

di~pe~role~h di~anali~si~s me~nggunakan me~tode~ path analysi~s me~lalui~ bantuan program 

SPSS guna me~nguji~ pe~ngaruh langsung maupun ti~dak langsung antar vari~abe~l 

pe~ne~li~ti~an se~cara si~multan dan parsi~al. Hasi~l pe~ne~li~ti~an me~nunjukkan bahwa: (1) 

ci~tra me~re~k be~rpe~ngaruh posi~ti~f dan si~gni~fi~kan te~rhadap ni~at be~li~ ulang, (2) ci~tra 

me~re~k be~rpe~ngaruh posi~ti~f dan si~gni~fi~kan te~rhadap ke~puasan pe~langgan, (3) 

ke~puasan pe~langgan be~rpe~ngaruh posi~ti~f dan si~gni~fi~kan te~rhadap ni~at be~li~ ulang, 

se~rta (4) ke~puasan pe~langgan mampu me~me~di~asi~ pe~ngaruh ci~tra me~re~k te~rhadap 

ni~at be~li~ ulang. De~ngan de~mi~ki~an, se~maki~n kuat ci~tra me~re~k yang te~rbe~ntuk di~ 

be~nak konsume~n, maka se~maki~n ti~nggi~ ti~ngkat ke~puasan pe~langgan dan 

ke~ce~nde~rungan untuk me~lakukan pe~mbe~li~an ulang produk te~rse~but se~cara 

be~rke~lanjutan. 
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