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LAMPIRAN 

Lampiran 01. Survey Awal Variabel Minat Beli 

No 

Skor Minat Beli 
Total Kategori 

Y1 Y2 Y3 Y4 

1 4 3 4 3 14 Sedang 

2 3 3 3 2 8 Rendah 

3 3 4 3 4 14 Sedang 

4 2 4 5 5 16 Tinggi 

5 1 1 1 3 6 Rendah 

6 2 3 2 3 10 Sedang 

7 4 5 5 4 18 Tinggi 

8 2 4 5 4 15 Tinggi 

9 4 3 5 2 14 Sedang 

10 3 3 1 3 10 Sedang 

Jumlah 28 33 34 33 123 Sedang 
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Lampiran 01. Survey Awal Variabel Brand image 

No 

Skor Brand image 

Total Kategori �1.1 �1.2 �1.3 

1 5 4 4 13 Tinggi 

2 2 5 5 12 Tinggi 

3 3 3 4 10 Sedang 

4 3 4 3 10 Sedang 

5 5 5 1 11 Sedang 

6 5 5 4 14 Tinggi 

7 5 5 5 15 Tinggi 

8 5 4 4 13 Tinggi 

9 4 3 3 10 Sedang 

10 4 4 4 12 Tinggi 

Jumlah 41 42 37 120 Tinggi 
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Lampiran 02. Survey Awal Variabel Product knowledge 

No 

Skor Product knowledge 

Total Kategori �2.1 �2.2 �2.3 �2.4 �2.5 

1 3 3 4 3 5 18 Sedang 

2 2 3 2 4 4 15 Sedang 

3 3 3 3 3 4 16 Sedang 

4 4 4 4 4 5 21 Tinggi 

5 5 4 2 5 5 21 Tinggi 

6 3 4 3 3 4 17 Sedanh 

7 5 5 5 5 5 25 Tinggi 

8 2 4 2 2 4 14 Sedang 

9 2 4 4 3 4 17 Sedang 

10 4 3 2 4 3 16 Sedang 

Jumlah 33 37 31 36 43 180 Tinggi 
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Lampiran 04. Kuesioner Penelitian 
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Lampiran 05. Tabulasi Data Sampel Kecil 

Brand image Product knowledge Minat Beli 
X1.1 X1.2 X1.3 Total X2.1 X2.2 X2.3 Total Y1.1 Y1.2 Y1.3 Y1.4 Total 

5 5 5 15 5 5 5 15 5 2 5 5 17 

5 4 5 14 4 5 5 14 4 4 4 4 16 

5 4 5 14 4 4 4 12 5 5 4 4 18 

3 5 5 13 3 4 5 12 4 4 5 4 17 

4 4 5 13 4 4 4 12 4 4 4 4 16 

5 5 5 15 5 5 5 15 5 5 5 5 20 

5 5 5 15 4 4 4 12 5 4 4 4 17 

4 5 5 14 2 3 4 9 4 3 3 5 15 

2 5 5 12 5 5 5 15 4 5 3 5 17 

5 5 5 15 5 5 5 15 5 5 5 5 20 

4 3 4 11 4 5 4 13 4 2 2 2 10 

5 5 5 15 5 5 5 15 5 5 5 5 20 

5 5 5 15 5 5 4 14 4 5 5 5 19 

5 4 5 14 5 4 4 13 5 3 4 4 16 

3 4 5 12 3 4 4 11 3 3 2 3 11 

4 4 4 12 4 4 4 12 4 4 4 3 15 

2 3 3 8 3 4 4 11 4 4 3 3 14 

3 3 3 9 2 2 3 7 4 5 5 5 19 

4 4 4 12 4 4 4 12 5 4 4 3 16 

5 4 3 12 3 4 5 12 5 4 3 4 16 

5 3 5 13 5 4 3 12 3 4 4 4 15 

5 5 5 15 4 5 4 13 5 5 5 5 20 

5 5 5 15 5 4 4 13 5 5 5 4 19 

4 4 4 12 3 3 4 10 4 4 4 4 16 

4 5 5 14 5 4 5 14 5 4 4 5 18 

5 5 5 15 4 4 4 12 4 5 3 5 17 

4 4 4 12 4 4 4 12 4 4 4 4 16 

4 4 4 12 4 4 4 12 5 4 4 5 18 

5 5 5 15 5 5 5 15 5 5 5 5 20 

4 5 4 13 4 4 4 12 4 4 4 4 16 
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Lampiran 06. Tabulasi Data Sampel Besar 

Brand image Product knowledge Minat Beli 
X1.1 X1.2 X1.3 Total X2.1 X2.2 X2.3 Total Y1.1 Y1.2 Y1.3 Y1.4 Total 

4 4 4 12 4 4 4 12 4 4 3 3 14 

4 5 4 13 5 4 4 13 4 3 4 5 16 

5 4 5 14 3 4 4 11 5 4 4 4 17 

4 5 5 14 4 4 4 12 4 4 4 4 16 

4 5 5 14 4 5 4 13 4 5 4 5 18 

3 4 5 12 5 4 4 13 4 4 4 5 17 

5 5 5 15 5 5 5 15 5 5 5 5 20 

4 4 4 12 4 4 4 12 4 4 4 4 16 

5 5 5 15 4 5 5 14 5 4 5 4 18 

4 5 4 13 4 5 5 14 4 5 5 4 18 

5 5 4 14 4 5 5 14 4 5 4 4 17 

4 4 5 13 5 4 5 14 5 5 5 5 20 

5 3 5 13 4 5 4 13 5 5 5 4 19 

5 4 5 14 5 5 5 15 5 5 5 5 20 

4 5 4 13 5 4 5 14 4 4 4 4 16 

5 5 5 15 5 4 4 13 5 4 5 5 19 

4 4 4 12 5 5 5 15 5 5 3 4 17 

5 5 5 15 4 4 5 13 5 4 4 5 18 

5 5 5 15 4 5 5 14 3 3 3 3 12 

2 4 5 11 4 3 4 11 4 3 2 3 12 

4 2 4 10 4 4 4 12 4 3 4 4 15 

3 4 5 12 3 3 4 10 4 4 3 4 15 

3 5 5 13 5 4 4 13 4 5 4 5 18 

4 4 5 13 4 4 4 12 4 4 5 4 17 

5 4 5 14 5 4 4 13 5 5 5 5 20 

5 5 5 15 5 5 5 15 5 4 5 5 19 

5 4 5 14 4 4 5 13 4 4 5 5 18 

5 4 5 14 4 5 4 13 5 5 5 4 19 

5 5 5 15 5 5 5 15 5 5 4 5 19 

5 5 4 14 4 5 5 14 5 4 5 5 19 

5 4 4 13 4 4 4 12 4 4 4 4 16 

5 5 5 15 5 4 4 13 5 4 4 4 17 

4 4 4 12 4 4 4 12 5 4 3 4 16 

4 4 4 12 5 5 5 15 4 3 5 4 16 

3 4 5 12 5 5 5 15 5 4 3 4 16 

4 4 4 12 4 4 4 12 4 4 3 4 15 

5 5 5 15 4 4 4 12 3 4 5 4 16 

4 3 5 12 5 5 5 15 5 5 3 5 18 
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4 5 3 12 4 4 5 13 5 4 3 4 16 

4 4 5 13 4 4 4 12 4 4 2 4 14 

5 3 3 11 2 2 4 8 4 4 3 3 14 

4 4 3 11 4 4 4 12 4 5 5 4 18 

5 5 5 15 5 5 5 15 5 4 3 5 17 

4 3 4 11 4 4 5 13 3 5 5 4 17 

5 5 5 15 5 5 5 15 5 3 3 5 16 

4 3 4 11 3 4 4 11 4 3 2 4 13 

5 4 5 14 5 4 5 14 4 5 4 4 17 

5 5 5 15 5 5 5 15 5 5 3 5 18 

5 4 5 14 4 5 4 13 4 4 3 5 16 

5 4 4 13 4 4 4 12 4 4 4 5 17 

3 3 4 10 3 4 4 11 5 3 4 4 16 

3 4 4 11 3 4 4 11 5 4 3 3 15 

5 5 5 15 5 5 4 14 3 5 5 5 18 

5 5 5 15 5 5 5 15 5 5 5 5 20 

4 4 4 12 5 5 5 15 5 4 5 4 18 

5 4 4 13 5 4 3 12 5 3 3 5 16 

4 3 4 11 3 4 3 10 4 5 5 2 16 

5 5 5 15 5 5 5 15 5 3 4 5 17 

2 3 4 9 2 2 3 7 3 3 2 3 11 

5 5 5 15 2 4 5 11 4 3 2 4 13 

5 4 4 13 4 4 3 11 3 3 3 3 12 

4 4 4 12 4 3 4 11 4 3 4 4 15 

4 4 5 13 4 5 4 13 5 3 5 5 18 

4 4 4 12 4 4 4 12 4 4 4 4 16 

4 4 4 12 3 4 5 12 4 4 4 5 17 

4 4 3 11 5 5 4 14 5 4 3 4 16 

5 4 3 12 3 4 5 12 4 4 5 4 17 

5 4 4 13 3 4 5 12 5 5 4 5 19 

5 5 5 15 5 5 5 15 5 2 5 5 17 

5 4 5 14 4 5 5 14 4 4 4 4 16 

5 4 5 14 4 4 4 12 5 5 4 4 18 

3 5 5 13 3 4 5 12 4 4 5 4 17 

4 4 5 13 4 4 4 12 4 4 4 4 16 

5 5 5 15 5 5 5 15 5 5 5 5 20 

5 5 5 15 4 4 4 12 5 4 4 4 17 

4 5 5 14 2 3 4 9 4 3 3 5 15 

2 5 5 12 5 5 5 15 4 5 3 5 17 

5 5 5 15 5 5 5 15 5 5 5 5 20 

5 5 5 15 5 5 5 15 5 5 5 5 20 

5 5 5 15 5 5 4 14 4 5 5 5 19 
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5 4 5 14 5 4 4 13 5 3 4 4 16 

4 4 4 12 4 4 4 12 4 4 4 3 15 

2 3 3 8 3 4 4 11 4 4 3 3 14 

4 4 4 12 4 4 4 12 5 4 4 3 16 

5 4 3 12 3 4 5 12 5 4 3 4 16 

5 3 5 13 5 4 3 12 3 4 4 4 15 

5 5 5 15 4 5 4 13 5 5 5 5 20 

5 5 5 15 5 4 4 13 5 5 5 4 19 

4 4 4 12 3 3 4 10 4 4 4 4 16 

4 5 5 14 5 4 5 14 5 4 4 5 18 

5 5 5 15 4 4 4 12 4 5 3 5 17 

4 4 4 12 4 4 4 12 4 4 4 4 16 

4 4 4 12 4 4 4 12 5 4 4 5 18 

5 5 5 15 5 5 5 15 5 5 5 5 20 

4 5 4 13 4 4 4 12 4 4 4 4 16 
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Lampiran 07. Gambaran Umum Responden 

Keterangan 
N = 95 

Jumlah (Orang) Persentase 

Usia 

c. 18-25 Tahun 95 100% 

d. 26-30 Tahun 0 0% 

Jenis Kelamin 

c. Laki-laki 26 27,37% 

d. Perempuan 69 72,63% 

Semester 

e. 2 9 9,47% 

f. 4 7 7,37% 

g. 6 17 17,89% 

h. 8 62 65,26% 
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Lampiran 08. Output SPSS Uji Validitas dan Reliabilitas 

 

Correlations 

 X.1.1 X.1.2 X.1.3 X1 

X.1.1 Pearson Correlation 1 .231 .359 .764**
 

Sig. (2-tailed)  .219 .051 .000 

N 30 30 30 30 

X.1.2 Pearson Correlation .231 1 .532**
 .731**

 

Sig. (2-tailed) .219  .002 .000 

N 30 30 30 30 

X.1.3 Pearson Correlation .359 .532**
 1 .783**

 

Sig. (2-tailed) .051 .002  .000 

N 30 30 30 30 

X1 Pearson Correlation .764**
 .731**

 .783**
 1 

Sig. (2-tailed) .000 .000 .000  

N 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.610 3 
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Correlations 

 X.2.1 X.2.2 X.2.3 X2 

X.2.1 Pearson Correlation 1 .659**
 .252 .850**

 

Sig. (2-tailed)  .000 .179 .000 

N 30 30 30 30 

X.2.2 Pearson Correlation .659**
 1 .529**

 .893**
 

Sig. (2-tailed) .000  .003 .000 

N 30 30 30 30 

X.2.3 Pearson Correlation .252 .529**
 1 .668**

 

Sig. (2-tailed) .179 .003  .000 

N 30 30 30 30 

X2 Pearson Correlation .850**
 .893**

 .668**
 1 

Sig. (2-tailed) .000 .000 .000  

N 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.715 3 
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Correlations 

 Y1 Y2 Y3 Y4 Y 

Y1 Pearson Correlation 1 .273 .530**
 .402*

 .670**
 

Sig. (2-tailed)  .144 .003 .028 .000 

N 30 30 30 30 30 

Y2 Pearson Correlation .273 1 .489**
 .494**

 .755**
 

Sig. (2-tailed) .144  .006 .006 .000 

N 30 30 30 30 30 

Y3 Pearson Correlation .530**
 .489**

 1 .558**
 .847**

 

Sig. (2-tailed) .003 .006  .001 .000 

N 30 30 30 30 30 

Y4 Pearson Correlation .402*
 .494**

 .558**
 1 .803**

 

Sig. (2-tailed) .028 .006 .001  .000 

N 30 30 30 30 30 

Y Pearson Correlation .670**
 .755**

 .847**
 .803**

 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excludeda
 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables 

in the procedure. 
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Lampiran 09. Output SPSS Uji Asumsi Klasik 

Uji Normalitas 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardize

d Residual 

N 95 

Normal Parametersa,b
 Mean .0000000 

Std. Deviation 1.49362970 

Most Extreme 

Differences 

Absolute .081 

Positive .066 

Negative -.081 

Test Statistic .081 

Asymp. Sig. (2-tailed) .136c
 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

Coefficientsa
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1(Constant) 4.484 1.397  3.209 .002   

Brand image .363 .116 .285 3.127 .002 .692 1.445 

Product knowledge .589 .110 .486 5.329 .000 .692 1.445 

a. Dependent Variable: Minat Beli 
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Uji Glejser (Heteroskedatisitas) 
Coe昀케cientsa 

Model 

Unstandardized Coe昀케cients 

Standardized 
Coe昀케cients 

T Sig. B Std. Error Beta 

1 (Constant) .181 .906  .199 .842 

Brand image .088 .075 .145 .67 .246 

Product knowledge -.016 .072 -.028 -.229 .820 
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Lampiran 10. Output SPSS Uji Analisis Regresi Liniear Berganda 

Analisis Regresi Liniear Berganda 

Coe昀케cientsa 

Model 

Unstandardized Coe昀케cients 

Standardized 
Coe昀케cients 

T Sig. B Std. Error Beta 

1 (Constant) 4.484 1.397  3.209 .002 

Brand image .363 .116 .285 3.127 .002 

Product knowledge .589 .110 .486 5.329 .000 

a. Dependent Variable: Minat Beli 

 

Uji Determinasi (R2) 
 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .884a
 .781 .776 .755 

a. Predictors: (Constant), Product knowledge, Brand image 
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Lampiran 11. Output SPSS Uji Hipotesis 

Uji t  
Coe昀케cientsa 

Model 

Unstandardized Coe昀케cients 

Standardized 
Coe昀케cients 

T Sig. B Std. Error Beta 

1 (Constant) 4.484 1.397  3.209 .002 

Brand image .363 .116 .285 3.127 .002 

Product knowledge .589 .110 .486 5.329 .000 

a. Dependent Variable: Minat Beli 

 

 

Uji F 

 

ANOVAa
 

Model 

Sum of 

Squares Df Mean Square F Sig. 

1 Regression 186.651 2 93.325 40.942 .000b
 

Residual 209.707 92 2.279   

Total 396.358 94    

a. Dependent Variable: Minat Beli 

b. Predictors: (Constant), Product knowledge, Brand image 
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Lampiran 12. Dokumentasi Penelitian 

  

  

 

 

 

 



94 

 

 

 

RIWAYAT HIDUP 

 

 

Made Yudi Tanara lahir di Singaraja, Buleleng, Bali pada 

tanggal 1 Februari 2004. Penulis menyelesaikan 

pendidikan dasar di SD N 2 Banjar Bali (lulus 2016), 

pendidikan menengah pertama di SMP N 2 Singaraja 

(lulus 2019), dan pendidikan menengah atas di SMA N 4 

Singaraja dengan peminatan Ilmu Pengetahuan Alam (lulus 2022). Pada tahun 

2022, penulis melanjutkan pendidikan tinggi ke jenjang Strata 1 (S1) pada Program 

Studi Manajemen, Jurusan Manajemen, Fakultas Ekonomi di Universitas 

Pendidikan Ganesha. Guna memenuhi syarat dalam memperoleh gelar Sarjana 

Manajemen (S.M.), penulis menyusun karya ilmiah berbentuk skripsi yang berjudul 

"Pengaruh Brand Image dan Product Knowledge Terhadap Minat beli Smartphone 

iPhone". 

 

 


