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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi kemudahan, 

kesiapan teknologi informasi, dan kepuasan pengguna terhadap minat penggunaan 

e-fillingPenelitianinimenggunakanpendekatankuantitatifdengan menggunakan 

kajian Technology Acceptance Model (TAM), Theory of Planned Behavior (TPB), 

dan Task Technology Fit (TTF). PenelitianinidilakukanpadaKantor Pelayanan 

Pajak Pratama Singaraja.Populasidalampenelitianiniadalahwajib pajak yang 

terdaftar pada KPP Pratama Singaraja sejumlah 33.521 orang. 

Metodepengambilansampel yang 

digunakandalampenelitianiniadalahmetodepurposive samplingdengankriteriawajib 

pajak yang terdaftar di KPP Pratama Singaraja lebih dari 2 tahun dan yang 

menggunakan e-filling lebih dari 1 tahun, 

sehinggadiperolehsampelsejumlah346responden. Data 

penelitianinidikumpulkandenganmenggunakankuesioner. 

Hasilpenelitianmenyatakanbahwapersepsikemudahanberpengaruh positif 

terhadapminatpenggunaane-filling, kesiapanteknologiinformasiberpengaruh 

positifterhadapminatpenggunaane-filling, dan 

kepuasanpenggunaberpengaruhpositifterhadapminatpenggunaane-filling. 
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ABSTRACT 

This study aims to determine the effect of perceived ease of use, 

information technology readiness, and user satisfaction on the interest in using e-

filling. This study uses a quantitative approach using studies on the Technology 

Acceptance Model (TAM), Theory of Planned Behavior (TPB), and Task 

Technology Fit (TTF). This research was conducted at the Singaraja Primary Tax 

Office. The population in this study were 33.521 taxpayers registered at KPP 

PratamaSingaraja. The sampling method used in this research is purposive 

sampling method with the criteria of taxpayers registered in KPP 

PratamaSingaraja for more than 2 years and who use e-filling for more than 1 

year, so that a sample of 346 respondents was obtained. The research data were 

collected using a questionnaire. 

The result of this research states that perceived ease of use has a positive 

effect on interest in using e-filling, readiness of information technology has a 

positive effect on interest in using e-filling, and user satisfaction has a positive 

effect on interest in using e-filling. 
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