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PRAKATA 
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(3) Dr. I Nengah Suarmanayasa, S.E., M.Si., selaku Ketua Jurusan Manajemen 
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membimbing dan mengarahkan sampai terselesainya skripsi ini.  
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Menyadari atas segala keterbatasan kemampuan penulis, bahwa skripsi ini 
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dan berguna bagi kita semua.  

 

 

 

 

 

 

Singaraja, 4 Juni 2021 

 

 



 
 

iv 

 

DAFTAR ISI 

Halaman 

PRAKATA ...................................................................................................  i 

ABSTRAK ...................................................................................................  iii 

DAFTAR ISI ................................................................................................  iv 

DAFTAR TABEL ........................................................................................  vii 

DAFTAR GAMBAR ...................................................................................  viii 

DAFTAR LAMPIRAN ................................................................................  ix 

 

BAB I PENDAHULUAN ............................................................................  1 

1.1 Latar Belakang Masalah ....................................................................  1 

1.2 Identifikasi Masalah Penelitian .........................................................  7 

1.3 Pembatasan Masalah Penelitian ........................................................  7 

1.4 Perumusan Masalah...........................................................................  7 

1.5 Tujuan Penelitian...............................................................................  8 

1.6 Manfaat Penelitian.............................................................................  8 

 

BAB II KAJIAN TEORI .............................................................................  9 

2.1 Deskripsi Teoritis ..............................................................................  9 

2.1.1 Minat Beli ..................................................................................  9 

2.1.1.1 Pengertian Minat Beli ...................................................  9 

2.1.1.2 Dimensi Minat Beli .......................................................  9 

2.1.1.3 Indikator Minat Beli ......................................................  11 

2.1.2 Lokasi ........................................................................................  11 

2.1.2.1 Pengertian Lokasi ..........................................................  11 

2.1.2.2 Indikator Lokasi ............................................................  12 

2.1.3 Suasana Toko .............................................................................  12 

2.1.3.1 Pengertian Suasana Toko ..............................................  12 

2.1.3.2 Indikator Suasana Toko ................................................  13 

2.1.4 Promosi ......................................................................................  14 

2.1.4.1 Pengertian Promosi .......................................................  14 

2.1.4.2 Dimensi Promosi ...........................................................  14 

2.1.4.3 Indikator Promosi ..........................................................  15 



 
 

v 

 

2.2 Kajian Hasil Penelitian yang Relevan ...............................................  16 

2.3 Hubungan Antar Variabel .................................................................  21 

2.3.1 Hubungan Lokasi, Suasana Toko dan  Promosi  

terhadap Minat Beli ................................................................  21 

2.3.2 Hubungan Lokasi terhadap Minat Beli ......................................  22 

2.3.3 Hubungan Suasana Toko terhadap Minat Beli ..........................  23 

2.3.4 Hubungan Promosi terhadap Minat Beli ...................................  23 

2.4 Kerangka Berpikir .............................................................................  24 

2.5 Hipotesis Penelitian ...........................................................................  26 

 

BAB III METODE PENELITIAN ..............................................................  27 

3.1 Tempat dan waktu penelitian ............................................................  27 

3.2 Rancangan Penelitian ........................................................................  27 

3.3 Subjek dan Objek Penelitian .............................................................  28 

3.4 Populasi dan Sampel Penelitian ........................................................  28 

3.5 Variabel dan Definisi Operasional Variabel Penelitian ....................  29 

3.6 Sumber data .......................................................................................  30 

3.7 Metode dan Instrumen Pengumpulan Data .......................................  30 

3.7.1  Metode Pengumpulan Data ......................................................  30 

3.7.2 Instrumen Pengumpulan Data ...................................................  31 

3.8 Metode dan Teknik Analisis Data .....................................................  35 

3.8.1 Uji Asumsi Klasik .....................................................................  36 

3.8.2 Analisis Regresi Linier Berganda ..............................................  37 

3.9 Rancangan Pengujian Hipotesis ........................................................  38 

 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN .............................  42 

4.1 Deskripsi Data ...................................................................................  42 

4.1.1 Gambaran Umum Objek Penelitian ...........................................  42 

4.1.2 Deskripsi Karakteristik Responden ...........................................  42 

4.2 Hasil Uji Asumsi Klasik ....................................................................  44 

4.3 Hasil Analisis Regresi Linear Berganda ...........................................  47 

4.4 Pengujian Hipotesis Penelitian ..........................................................  50 

4.5 Koefisien Determinasi .......................................................................  51 



 
 

vi 

 

4.6. Pembahasan Hasil Penelitian ...........................................................  51 

4.6.1 Pengaruh Lokasi, Suasana Toko dan Promosi Terhadap Minat 

Beli Pelanggan di Butik Sihombing ..........................................  51 

4.6.2 Pengaruh Lokasi terhadap Minat Beli Pelanggan di Butik 

Sihombing .................................................................................  53 

4.6.3 Pengaruh Suasana Toko terhadap Minat Pelanggan di Butik 

Sihombing .................................................................................  56 

4.6.4 Pengaruh Promosi Terhadap Minat Beli Pelanggan di Butik 

Sihombing .................................................................................  58 

4.6.5 Keterbatasan Masalah ................................................................  61 

4.7 Implikasi Penelitian ...........................................................................  61 

 

BAB V PENUTUP ......................................................................................  64 

5.1 Rangkuman........................................................................................  64  

5.2 Simpulan............................................................................................  65 

5.3 Saran ..................................................................................................  65 

 

DAFTAR RUJUKAN ..................................................................................  67 

LAMPIRAN-LAMPIRAN ..........................................................................  70 



 
 

vii 

 

DAFTAR TABEL 

Halaman 

Tabel 1.1 Pendapatan Bulanan Butik Sihombing  .......................................  3 

Tabel 2.1 Penelitian Terdahulu yang Relevan .............................................  17 

Tabel 3.1 Variabel, Konsep Variabel, Indikator dan Skala Ukur ................  29 

Tabel 3.2 Hasil Uji Validitas Sampel Kecil .................................................  32 

Tabel 3.3 Hasil Uji Validitas Sampel Besar ................................................  33 

Tabel 3.4 Hasil Uji Reliabilitas Sampel Kecil .............................................  34 

Tabel 3.5 Hasil Uji Reliabilitas Sampel Besar .............................................  35 

Tabel 4.1 Karakteristik Responden Berdasarkan Usia.................................  43 

Tabel 4.2 Karakteristik Responden Berdasarkan Jenis Kelamin .................  43 

Tabel 4.3 Hasil Uji Multikolinearitas ..........................................................  46 

Tabel 4.4 Ringkasan Output SPSS Analisis Regresi Linear Berganda........  48 

 

 



 
 

viii 

 

DAFTAR GAMBAR 

              Halaman 

Gambar 2.1 Kerangka Berpikir Pengaruh Lokasi, Suasana toko, dan 

Promosi terhadap Minat Beli ..................................................  25 

Gambar 4.1 Uji Normalitas Menggunakan Grafik Histogram P-Plot ......  45 

Gambar 4.2 Struktur Hubungan Lokasi, Suasana Toko dan Promosi 

terhadap Minat Beli  ...............................................................  48 



 
 

ix 

 

DAFTAR LAMPIRAN 

            Halaman 

Lampiran 1 Kuesioner Penelitian .................................................................  71 

Lampiran 2 Usia dan Jenis Kelamin ............................................................  75 

Lampiran 3 Hasil  Data Pernyataan Responden Sampel Kecil ....................  75 

Lampiran 4 Hasil Data Pernyataan Responden Sampel Besar ....................  79 

Lampiran 5 Hasil Output Perhitungan menggunakan SPSS 23 

Variabel Lokasi, Suasana Toko, Promosi dan Minat Beli ........  102 


