
 

i 

 

THE ANALYSIS OF CODE-MIXING USED BY THE INDONESIAN TOP 

SELEBGRAM IN SOCIAL-MEDIA IN PRODUCT ENDORSEMENT 

 

 

 

THESIS 

 

by 

KOMANG TRI ANGGARINI 

NIM 1929081032 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ENGLISH EDUCATION STUDY PROGRAM 

POSTGRADUATE PROGRAM 

GANESHA UNIVERSITY OF EDUCATION 

2021  



 

ii 

 

THE ANALYSIS OF CODE-MIXING USED BY THE INDONESIAN  

TOP SELEBGRAM IN SOCIAL-MEDIA IN  

PRODUCT ENDORSEMENT 

 

 

THESIS 

 

by 

KOMANG TRI ANGGARINI 

NIM 1929081032 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ENGLISH EDUCATION STUDY PROGRAM 

POSTGRADUATE PROGRAM 

GANESHA UNIVERSITY OF EDUCATION 

2021 

 

 



 

iii 

 

THE ANALYSIS OF CODE-MIXING USED BY THE INDONESIAN 

TOP SELEBGRAM IN SOCIAL-MEDIA IN  

PRODUCT ENDORSEMENT 

THESIS 

 

Presented to 

Ganesha University of Education 

In Partial Fulfillment of the Requirements  

for Master Degree in Education 

English Education Study Program 

 

by 

KOMANG TRI ANGGARINI 

NIM 1929081032 

 

 

 

 

 

 

 

 

 

 

 

 

ENGLISH EDUCATION STUDY PROGRAM 

POSTGRADUATE PROGRAM 

GANESHA UNIVERSITY OF EDUCATION 

2021 

 

  



 

iv 

 

This thesis by Komang Tri Anggarini has been revised and approved for Thesis 

Examinations 

 

 

Singaraja, August 10, 2021  

Supervisor I 

 

 

 

Prof. Dr. I Nyoman Adi Jaya Putra, M.A 

NIP. 19620319 198703 1 001 

 

 

Supervisor II, 

 

  

 

Dr. Ni Komang Arie Suwastini, S.Pd., M.Hum  

NIP.19800404 200312 2 001 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

v 

 

Master Thesis in Education: English Language Education 

Approved on August 10, 2021 

 

 

 

…………………… Chairman  Prof. Dr. Ni Nyoman Padmadewi, M.A 

NIP. 19620202 198803 2 001 

…………………… Member Prof. Dra. Luh Putu Artini, M.A 

NIP. 19620626 198603 2 002 

…………………… Member Dr. Putu Suarcaya, S.Pd., M.Sc 

NIP. 19731003 200012 1 001  

…………………… Member Prof. Dr. I Nyoman Adi Jaya Putra, M.A 

NIP. 19620319 198703 1 001 

 

…………………… Member Dr. Ni Komang Arie Suwastini, S.Pd., M.Hum 

NIP. 19800404 200312 2 001 

 

 
Acknowledged by  

Director of Post-Graduate  

Program Ganesha University of Education 

 

 

 

 

Prof. Dr. I Gusti Putu Suharta, M.Si  

NIP. 19621215 198803 1 002 



 

6 

 

STATEMENT LETTER 

 

I hereby honestly state that this Post Graduate Thesis in Education that is written as partial 

requirement for the degree of Master in Education is my own work. All the information contained 

in this thesis which is derived from the work of others had been given an award by citing the name 

of the source authors correctly according to the academic norms, rules and ethics. If it is discovered 

in the future that a portion or the whole thesis is not my original work or that there is a case of 

plagiarism, I willingly accept the consequence of my academic title withdrawal and other sanctions 

as postulated by Indonesian National Law.  

 

Singaraja, August 10, 2021  

Statement by  

Materai (Rp. 10.000)  

 

 

 

 

Komang Tri Anggarini 

  



 

7 

 

ACKNOWLEDGEMENT 

I would like to express my greatest gratitude to the Almighty God, Ida Sang Hyang Widhi 

Wasa, for the blessing so that this study entitled “The Analysis of Code-Mixing Used by the 

Indonesian Top Selebgram in Social Media in Product Endorsement” could be accomplished in 

time. I would like to express sincere gratitude to those who gave worth assistance, guidance, 

suggestion, and support for the accomplishment of this study: 

1. Prof. Dr. I Nyoman Jampel, M.Pd. as The Rector of the Ganesha University of Education 

for the moral support and facilities, prior to and during the completion of my study in the 

university.  

2. Prof. Dr. I Gusti Putu Suharta, M. Si. as The Director of the Post Graduate Study Program, 

Ganesha University of Education for his support, motivation, and encouragement so that I 

could keep going and finalize this thesis. 

3.  Prof. Dr. Ni Nyoman Padmadewi, M.A. as the head of Master Degree in English Education 

Study Program, Ganesha University of Education. 

4. Prof. Dr. I N Adi Jaya Putra, M.A as the first supervisor who kindly gave valuable 

motivation, suggestion, advice, and encouragement in finalizing this thesis.  

5. Dr. Ni Komang Arie Suwastini, S.Pd., M.Hum as the second supervisor who kindly gave 

valuable motivation, ideas, and guidance in accomplishing this study.  

6. All lecturers of English Language Education Department Graduate Program who had 

supported and given beneficial knowledge to me during my study in English Language 

Education Department.  

7. I would like to express my sincere gratitude to Alm. I Nyoman Swabawa, B.Sc., and Si 

Luh Putu Sri Padmawati, SKM as my parents for the endless motivation, and my family 

for the best assistance, and endless support in accomplishing this study. 

8. Furthermore, I would like to thank my best friends for the endless support and assistance 

while finishing this thesis.  

Finally, I hope that this research report can be beneficial for the readers. I realize that this 

research report is not perfect. Therefore, suggestions and constructive criticisms about this 

research report are highly appreciated. 

 

 

 

Denpasar, August 10, 2021  

 

 

 

Komang Tri Anggarini 

 

 

 

 

 

 



 

8 

 

TABLE OF CONTENTS 

 

 

STATEMENT LETTER .........................................................................................vi 

ACKNOWLEDGEMENT .................................................................................... vii 

ABSTRACT ............................................................................................................ix 

TABLE OF CONTENTS ......................................................................................... x 

LIST OF TABLES ................................................................................................ xii 

LIST OF FIGURES ............................................................................................. xiii 

LIST OF APPENDIX ...........................................................................................xiv 

CHAPTER I ............................................................................................................. 1 

1.1 Background of the Study ........................................................................... 1 

1.2 Research Questions ................................................................................... 6 

1.3 Purposes of the Study ................................................................................ 7 

1.4 Scope of the Study..................................................................................... 7 

1.5 Significances of the Study ......................................................................... 8 

1.5.1 Theoretical Significance ........................................................................ 8 

1.5.2 Practical significances ........................................................................... 8 

1.6 Definitions of Key Terms .......................................................................... 9 

1.6.1 Conceptual Definition............................................................................ 9 

1.6.2 Operational Definition ......................................................................... 10 

CHAPTER II .......................................................................................................... 12 

2.1 Theoretical Review ................................................................................. 12 

2.1.1 The Nature of Sociolinguistics ............................................................ 12 

2.1.2 Code Mixing ........................................................................................ 14 

2.1.2.1 Types of Code Mixing ..................................................................... 14 

2.1.2.2 Reasons for Code Mixing ................................................................ 21 

2.1.3 The nature of Pragmatics ..................................................................... 24 

2.1.4 The Concept of Speech Acts ............................................................... 26 

2.1.5 Language ............................................................................................. 29 

2.1.5.1 The Nature of Language .................................................................. 29 

2.1.6 Instagram ............................................................................................. 31 

2.2 Empirical Review .................................................................................... 34 

2.3 Conceptual Framework ........................................................................... 37 

CHAPTER III ........................................................................................................ 40 

3.1 Research Design ...................................................................................... 40 

3.2 Research Subject ..................................................................................... 41 

3.3 Research Objects ..................................................................................... 42 

3.4 Data Collection Method .......................................................................... 42 

3.5 Data Analysis Method ............................................................................. 43 

3.6 Research Procedures ............................................................................... 43 

3.7 Trustworthiness ....................................................................................... 46 

CHAPTER IV ........................................................................................................ 47 

4.1 Findings ................................................................................................... 47 

4.1.1 Type of code-mixing emergence ......................................................... 47 

4.1.1.1 Insertion ........................................................................................... 48 



 

9 

 

4.1.1.2 Alternation ....................................................................................... 65 

4.1.1.3 Congruent Lexicalization ................................................................. 67 

4.1.2 Reasons of code-mixing used .............................................................. 77 

4.1.2.1 Talking about Particular Topics ....................................................... 78 

4.1.2.2 Quoting Somebody’s Statement ...................................................... 91 

4.1.2.3 Being Empathic ................................................................................ 92 

4.1.2.4 Expressing Group Identity (Pride) ................................................... 99 

4.1.3 How code mixing is used for supporting product endorsement ........ 102 

4.1.3.1 Expressive ...................................................................................... 103 

4.1.3.2 Directives ....................................................................................... 105 

4.2 Discussion ............................................................................................. 113 

4.2.1 Types of Code Mixing ....................................................................... 113 

4.2.2 Reasons for Code Mixing .................................................................. 115 

4.2.3 How code-mixing is used for supporting product endorsement ........ 118 

4.3 Implications ................................................................................................ 120 

CHAPTER V ....................................................................................................... 122 

5.1 Summary ............................................................................................... 122 

5.2 Conclusion ............................................................................................. 122 

5.3 Suggestion ............................................................................................. 124 

REFERENCES .................................................................................................... 126 

APPENDIX .......................................................................................................... 130 

 

  



 

10 

 

LIST OF TABLES  

Table 3.1 Subject of the Study ……………………………………….………. 55 

Table 4.1 Frequency of Types of Code-mixing ………………………………. 61 

Table 4.2 Frequency of Reasons of Code-mixing .…………………………… 91 

Table 4.3 Speech Acts Usage …………………………...……………………. 115 

 

 

  



 

11 

 

 

LIST OF FIGURES 

Figure 2.1 Framework of the Study ………………………………….………. 52 

Figure 3.1 Flowchart of the Research Procedure .……………………………. 57 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

  



 

12 

 

LIST OF APPENDIX 

 

Appendix 1 Instagram Post of Karin Novilda or @awkarin .………………… 124 

 

 

 

 

 

 


